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Crookes  are  the  number  one  supplier  of  healthcare 
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That's  why  when  it  comes  to  developing 
new  products,  we've  always  got  our  nose 
in  front. 
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THE  PERFECT  END 
TO  AN  IRRITATING  WEEK 


When  a  customer  suffers  from  contact 
dermatitis  or  reactions  to  insect  bites,  you 
can't  recommend  a  quicker  relief  than  Hc45. 

In  fact,  speed  of  action  and  efficacy  are 
the  main  reasons  why  90%  of  customers  are 
perfectly  happy  using  it  for  irritated  and 
inflamed  skin  conditions.  And  that's  why  you 
and  your  colleagues  recommend  Hc45  twice 
as  often  as  any  other  hydrocortisone  brand.1 
Also,  when  used  properly  under  your 
direction,  1%  hydrocortisone  is  quite 
safe.  And  as  we've  found  out,  customers 


do  follow  your  directions  faithfully1 

Proper  use,  as  you  know,  includes  two 
applications  a  day  for  7  days  or  less.  Between 
those  applications,  Cream  E45  can  be  used  for 
even  greater  relief  This  is  yet  another  example 
of  how  different  members  of  the  E45  family 
complement  one  another. 

So  do  continue  to  recommend  Hc45- 
accompanied,  when  needed,  by  Cream  E45. 
Your  customers  will  thank  you  afterwards. 

Ref  1  Martin  Hamblin  Research 

The  Purchasing  of  OTC  Hydrocortisone,  January  1990 


As  gentle  as  it's  effective 
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harmaceuticals  are  the  traditional  safe  stock  in  a 
recession  and  it  is  not  difficult  to  see  why;  people  will  give 
up  what  they  can  when  money  is  tight,  but  health  is 
understandably  regarded  by  most  people  as  essential 
expenditure.  And  when  this  is  topped  up  by  the  general 
eeling  of  malaise  generated  by  job  insecurity  or 
unemployment,  small  wonder  the  drug  companies  boom 
as  the  economy  goes  down. 

It  should  come  as  no  surprise,  then,  that  Smithkline 
Beecham's  interim  results  should  be  buoyant  —  so  much 
so  that  the  usually  dour  Financial  Times'  Lex  column 
described  it  recently  as  a  "glamour"  stock. 

But  what  does  come  as  a  surprise,  and  must  have  been 
especially  galling  for  Wellcome  as  they  strived  to  dispose 
of  a  huge  tranche  of  shares  at  the  best  price  they  could 
achieve,  is  the  slide  in  pharmaceuticals  generally  over  the 
past  weeks. 

What  does  the  Stock  Market  know  that  the  rest  of  us, 
including  the  CBI,  apparently  do  not? 

There  may  be  at  least  two  factors  at  work  here.  The  first 
is  that  you  can  have  too  much  of  a  good  thing  —  even  in  a 
recession  industrials  can  come  down  to  a  point  where  they 
look  like  a  good  long-term  bet,  while  too  many  running 
for  the  pharmaceuticals  life-boat  can  make  the  craft  look 
decidedly  overloaded;  certainly  Glaxo  had  been  growing 
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like  Topsy  for  the  past  couple  of  years  and  the  share  price 
was  due  for  some  retrenchment.  The  second  factor  has  to 
be,  improbably  given  the  available  evidence,  that  City 
investors  still  cling  to  the  belief  that  the  UK  economy 
remains  in  the  grip  of  a  downturn  in  the  business  cycle 
and  that  if  investors  keep  their  nerve,  the  cycle  will  turn 
up  again. 

In  these  circumstances  a  switch  back  to  the  more 
cyclical  stocks  makes  some  sense  —  buy  now  while  prices 
are  keen.  However,  this  line  of  reasoning  is  founded  on  the 
belief  that  the  past  is  a  reliable  guide  to  the  future  — 
questionable  at  best  in  any  economic  analysis. 

An  interesting  secondary  question  remains  though:  the 
extent  to  which  Lloyds  Chemists  have  been  dragged  down 
by  a  move  away  from  all  things  pharmaceutical.  For  some 
time  Lloyds  Chemists  have  been  a  fashionable  stock  in  the 
City,  with  every  new  rights  issue  a  success.  For  the 
moment  at  least,  Lloyds  seem  out  of  favour,  though  their 
day  may  come  again.  The  company's  chairman,  Allen 
Lloyd,  is  unquestionably  a  fighter. 

The  bright  spot  in  all  this  for  pharmacy  as  a  profession 
has  to  be  the  news  that  the  Wellcome  Trust,  disappointed 
or  not  with  how  much  they  have  raised,  look  determined 
to  plough  much  of  their  still  substantial  cash  pile  into 
necessary  long-term  pharmaceutical  research. 
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Needle  exchange 
success  in  Plymouth 


A  pharmacy-based  needle 
exchange  service  in  Plymouth 
has  proved  so  successful  that 
health  officials  plan  to  extend  it, 
eventually  aiming  for  a  network 
across  the  city  and  surrounding 
areas. 

The  needle  and  syringe 
exchange  service  is  currently 
offered  by  five  pharmacies  and 
their  success  in  attracting  drug 
users  has  been  very  high,  says 
Plymouth  Health  Authority's 
annual  AIDS  report. 

Community  pharmacies  are 
able  to  reach  more  people  and 
have  succeeded  in  attracting 
certain  groups  of  drug  users  who 
seem  reluctant  to  attend  the 
city's  Harbour  Centre,  a  charity 
working  with  the  Community 
Drugs  Service,  adds  the  report. 

The  number  of  needles  and 
syringes  issued  by  the  Centre  is 
on  the  increase.  Since  April  1991, 
an  average  of  5,300  syringes  have 
been  issued  per  month,  more 
than  double  the  figure  for  the 
previous  year.  There  has  also 
been  an  increase  in  the  rate  of 
return. 

However,  workers  are  aware 
that  there  are  still  people  who  are 
injecting  drugs  and  are  not  using 
the  Harbour  Centre  exchange  for 
a  number  of  reasons,  one  of 
which  is  the  possible  stigma 
associated  with  specialist  services 
for  drug  users,  says  the  report. 
This  may  be  overcome  by 
expanding  the  pharmacy-based 
arm  of  the  service. 

Community  pharmacy-based 
exchanges  are  "highly  accessible 
on  a  local  basis,  they  avoid 
possible  stigma  and  allow  for  the 
anonymity  of  the  ordinary 
commercial  transaction",  the 
report  continues.  "The  number 
of  pharmacists  being  asked  to  sell 
syringes  implies  a  potential  for 
widespread  use  of  pharmacies  in 
needle  exchange  services." 

Benefits  of  Plymouth's 
pharmacy-based  service  include  a 
higher  level  of  returned,  used 
equipment  as  well  as  increases  in 
the  quantity  of  equipment  issued. 
It  has  also  become  apparent  that 
pharmacies  attract  more  female 
drug  users  than  the  Harbour 
Centre-based  exchange. 


One  of  the  pharmacists 
offering  the  exchange  service, 
David  Stolton,  told  C&D  that  the 
scheme  had  started  quite  slowly 
but  had  snowballed  after  the  first 
six  months.  He  now  issues  about 
1,500  needle  and  syringe  packs  a 
month. 

Most  of  his  clients  were  very 
local  to  the  pharmacy,  he 
explained,  which  is  situated  in  an 
area  where  there  was  a  drug 
abuse  problem.  Many  people  did 
not  have  the  transport  to  visit  the 
Harbour  Centre,  a  couple  of  miles 
away,  he  said. 

Many  of  those  who  used  the 
pharmacy  for  exchanges  were 
women,  and  Mr  Stolton  agreed 
that  the  lack  of  stigma  associated 
with  visiting  a  pharmacy 
compared  to  attending  the 
Harbour  Centre  may  be 
important. 

Because  most  of  the  clients  are 
local,  it's  also  possible  to  get  to 
know  them  and  even  discuss  their 
problems,  said  Mr  Stolton.  Some 
have  been  directed  towards 
professional  counselling  services 


while  others  have  joined  the 
methadone  programme. 

While  some  pharmacists  are 
worried  about  the  adverse  effects 
of  the  service  on  other  customers, 
he  had  only  ever  received  positive 
comments,  he  said.  Before  the 
service  was  available  there  had 
been  instances  of  used  needles 
and  syringes  being  found  on  the 
streets,  but  this  no  longer  seemed 
to  be  the  case. 

The  Harbour  Centre  and  the 
Drug  Abuse  Advisory  Committee 
are  keen  to  extend  the  exchange 
service,  particularly  to  areas  that 
are  some  distance  from  an 
existing  centre,  said  Mr  Stolton. 
However,  it  was  not  necessary  for 
every  pharmacy  to  be  involved. 

Dennis  Millington,  secretary  of 
Devon  Local  Pharmaceutical 
Committee,  said  he  was  delighted 
with  the  Plymouth  report.  "The 
LPC  is  anxious  to  encourage 
needle  exchange  and  we  are 
delighted  that  it  is  working  so 
well  in  Plymouth,"  he  said.  The 
LPC  is  looking  at  offering  the 
service  in  the  North  of  county. 


PSNC  judicial  review  in  High 
Court  on  Wednesday 


The  judicial  review  granted  to  the 
Pharmaceutical  Services 
Negotiating  Committee  in  its 
latest  remuneration  dispute  with 
the  Department  of  Health  was 
heard  in  the  High  Court  on 
Wednesday.  Judgment  was  due 
on  Friday,  July  31. 

In  May,  PSNC  won  the  right  to 
seek  court  orders  banning  the 
Department  from  setting  the 
level  of  remuneration  for  1992-93 
until  its  current  dispute  over  pay 
has  been  arbitrated  by  the 
Pharmacist  Review  Panel. 

The  decision  was  a  tactical 
move  to  prevent  an  imposed  pay 
settlement,  and  to  ensure  PSNC's 
case  was  heard  by  an  independent 
tribunal,  albeit  one  whose 
recommendations  the  Secretary 
of  State  for  Health  can  ignore. 

PSNC  sought: 
•  A  declaration  that  PSNC  is 
entitled  to  refer,  and  has  validly 
referred,   a   dispute   over  the 


appropriate  level  of  remuneration 
for  pharmacy  contractors  to  the 
Pharmacist  Review  Panel. 

•  An  order  prohibiting  the  DoH 
from  determining  the  level  of 
remuneration  for  1992-93  until 
after  tha  Panel  has  considered  the 
reference  above  and  made 
recommendations. 

•  A  declaration  that  the 
Department  is  not  entitled  to 
determine  the  level  of 
remuneration  until  the  Panel  has 
considered  the  matter  and  made 
recommendations 

PSNC  was  also  granted  a  stay  of 
proceedings  to  which  the 
application  relates,  namely  the 
determination  of  the  appropriate 
level  of  remuneration  for  the 
provision  of  pharmaceutical 
services  in  1992-93,  until  the 
determination  of  the  review.  This 
is  why  there  has  been  no  further 
progress  on  the  pay  front  since 
early  May. 


Labour's  Blunkett  takes  on  health 


David  Blunkett,  the  first  blind  MP 
to  take  a  guide  dog  into  the  House 
of  Commons,  is  Labour's  new 
Shadow  Health  Secretary. 

His  appointment  to  this 
prominent  post  in  the  first 
Shadow  Cabinet  formed  by 
Labour's  new  leader,  John  Smith, 
underlines  his  political  progress 
since  he  became  MP  for  Sheffield 


Brightside  in  1987.  Mr  Blunkett, 
who  is  a  former  leader  of  Sheffield 
City  Council,  supported  Bryan 
Gould,  Mr  Smith's  principal  rival 
during  the  Labour  leadership 
contest. 

In  shaping  Labour's  future 
policy  on  the  NHS,  Mr  Blunkett 
will  be  confined  by  the  public 
expenditure  restraints  imposed 


by  Harriet  Harman,  new  Shadow 
Chief  Secretary  to  the  Treasury 
and  a  former  spokeswoman  on 
health. 

Labour's  long  standing 
commitment  to  abolish 
prescription  and  other  health 
charges  is  certain  to  remain 
subject  to  the  proviso  "as 
resources  allow". 


Diabetic 
foods  given 
a  slating 

Diabetic  foods  sold  in  pharmacies 
may  be  in  breach  of  the  law  as 
well  as  encouraging  an  unhealthy 
diet  for  diabetic  patients,  it  is 
alleged  in  the  latest  issue  of  The 
Food  Magazine. 

The  leading  story  in  the 
quarterly  magazine,  published  by 
the  indepedent  pressure  group, 
The  Food  Commission, 
condemns  the  £15  million 
market  as  "a  waste  of  money"  and 
singles  out  manufacturers  Boots 
and  Thorntons  for  criticism. 

The  British  Diabetic 
Association  recommended  earlier 
this  year  that  the  management  of 
diabetes  through  diet  does  not 
require  the  use  of  special  i 
"diabetic"  foods. 

Food  regulations  introduced  in 
1984require  that  any  food  calling 
itself  "diabetic"  must  be  lower  in  J 
calories  and  lower  in  fat  than  !  I 
equivalent  regular  products  yet,  I 
claims  The  Food  Magazine,  this  is  I 
not  always  the  case. 

Boots  say  it  is  "diappointing  to 
have   yet   another   misleading  { i 
report      from      the      Food  I 
Commission",  and  add  that  all 
their  diabetic  foods  comply  fully 
with  legal  requirements  in  terms! 
of  composition  and  labelling. 

"Diabetic  foods  are  required  to  I 
be   no   higher  than  standard1; 
equivalent  foods  in  levels  of  fat, 
and  calories.  In  formulating  ouri 
products,  we  make  comparisons'] 
with  leading  non-diabetic  brands, ; 
or  the  average  of  a  number  off] 
brands.  The  Food  Commission! 
has     simply     used  different 
comparators  and  has  some  of  the  j 
figures  wrong,"  say  Boots. 

"We  also  ensure  that  our  I 
diabetic  products  offer  a  50  per] 
cent  reduction  in  readily 
absorbable  carbohydrate  whe^ 
compared  to  standard  foods.  This! 
is  the  most  important  difference) 
between  diabetic  and 
non-diabetic  foods." 

The  magazine  is  also  critical  of  il 
the  amount  of  sorbitol  found  infl 
many  diabetic  products  as  a  sugarj  1 
substitute.  Just  1.5oz  of  Boots! 
diabetic    strawberry    jam  — 
enough  for  three  slices  of  bread; 
—  will  provide  more  than  the 
maximum  recommended  intake 
of  25g  per  day,  it  is  claimed.  I 

Such  products  are  sold  inl 
chemists  at  a  premium  price, 
giving  the  impression  that  they;, 
are  medically  approved,  says  the; 
article.  In  all  the  main  categories! 
of  diabetic  food  products  there,, 
are  cheaper  alternatives  possibly 
with  less  calories. 

"Diabetics  are  being  taken  for  o 
ride  by  companies  marketing!  i 
over-priced  and  unnecessary 
products  which  undermine 
professional  advice  and  encourage; 
an  unhealthy  diet,"  the  article 
concludes,  and  urges  the  Govern] 
ment  to  seek  an  EC  Directive. 
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No  smoking  heads  West 
Glamorgan  campaign 


Advice  on  smoking  cessation  is  at 
the  forefront  of  a  health 
promotion  campaign  to  be 
launched  through  community 
pharmacies  in  West  Glamorgan 
this  Autumn. 

Earlier  this  year,  the  Family 
Health  Services  Authority 
announced  it  would  fund  leaflet 
stands  for  the  areas  community 
pharmacies  (C&D  February  22, 
:p272). 

These  stands  are  in  use  and  the 
Authority  is  now  trying  to 
encourage  a  more  pro  active 
distribution  of  leaflets. 

Working  with  the  Local 
Pharmaceutical  Committee  and 
the  Welsh  Committee  on 
Pharmacy  Postgraduate 
Education,  the  FHSA  is 
launching  a  health  promotion 
initiative  on  October  6  with  a 
meeting  for  contractors,  FHSA 
deputy  general  manager  Terry 
Thomas  told  C&D. 

This  will  be  followed  by  two 
further  meetings  at  two-weekly 
intervals  which  will  focus  on 
smoking  cessation,  one  of  the 
Authority's  health  aims  for  West 
Glamorgan. 

Meanwhile  progress  has  been 
made  on  plans  for  the 
FHSA-funded  continuous  DUMP 
campaign  in  the  area,  said  Mr 
Thomas.  Although  this  was 
initially  announced  in  February, 
problems  with  the  new  waste 
regulations  had  postponed  the 
introduction.  The  FHSA  is 
jcurrently  ordering  all  the 
necessary  equipment  and  hopes 
to  see  the  scheme  in  operation  in 
September. 

Mr  Thomas  said  he  was  very 
encouraged  by  the  attitude  of  the 
|LPC  in  West  Glamorgan, 
Stressing  that  the  initiatives  were 


a  joint  venture. "As  an  Authority 
are  putting  our  money  where  our 
mouth  is  on  this,"  he  said. 

LPC  secretary  Richard 
Griffiths  says  local  contractors 
have  been  very  supportive  of 
moves  to  have  a  continuous 


DUMP  campaign,  because  they 
feel  they  have  a  duty  to  take 
unwanted  medicines  back  from 
the  general  public,  but  adds: 
"Without  the  co-operation  of  the 
FHSA  it  would  not  have  been 
possible." 


ITC  unable  to 
ban  milk  ad 

The  Independent  Television 
Commission  has  told  Baby  Milk 
Action  it  is  unable  to  ban  a 
forthcoming  advertisement  for 
Forward  follow-on  milk. 

The  action  group  complained 
to  the  ITC  that  follow-on  milks 
should  not  be  advertised  to  the 
public  because  there  is  a  risk  that 
they  may  be  given  to  young 
babies  instead  of  breastmilk  or 
infant  formulae.  The  group  has 
received  many  reports  of 
confused  parents  feeding 
follow-on  milks  to  newborn  and 
potentially  allergic  babies. 

The  ITC  says  it  has  no  grounds 
for  preventing  the  Forward 
advertisement  because  the 
product  does  not  come  within  the 
scope  of  current  codes  banning 
advertising  of  infant  formulae. 

The  advertisement  complied 
with  the  proposed  EC  Directive 
on  labelling  of  follow-on 
formulae  and  specifically  stated 
that  Forward  was  designed  for 
babies  of  six  months  or  over. 

While  appreciating  Baby  Milk 
Action's  concern  to  promote 
breastfeeding,  the  ITC  says  it 
would  be  a  major  matter  to 
consider  prohibiting  advertising 
for  a  product  which  could 
legitimately  be  marketed. 

Baby  Milk  Action  is  continuing 
its  campaign  with  various 
Government  departments. 


Pharmacies  second  to  hairdressers  in 
taking  care  of  customers 


Shoppers  think  that  hairdressers 
are  the  best  of  the  High  Street 
shops  at  taking  care  of  their 
customers,  followed  by 
pharmacies  and  shoe  repairers; 
but  DIY  shops,  launderettes  and 
furniture  shops  are  the  worst. 

The  league  table  comes  from 
the  National  Consumer  Council 
who  asked  2,000  shoppers  about 
High  Street  shops  and  services. 

Overall,  shops  and  services  are 
viewed  positively  although  the 
degree  of  satisfaction  varies 
between  different  shops.  The 
most  visited  shops  are 
supermarkets,  newsagents  and 
pharmacies.  About  nine  out  often 
respondents  visited  each  of  these 
during  the  past  12  months. 

More  than  seven  out  of  ten  say 
they  have  a  good  choice  of 
newsagent,  pharmacy  or  major 
supermarket  but  less  than  half 
think  they  have  a  good  choice  of 
clothing,  electrical  or  photo 
developing  shops. 

However,  Lady  Wilcox,  NCC 
chairman,  warned  retailers  there 
was  no  room  for  complacency. 
"Except  for  hairdressers,  rated  as 
very  good  by  60  per  cent  of 
consumers,  less  than  half  the 
shoppers  in  our  survey  were 
prepared  to  say  that  shops  were 
more  than  fairly  good  at  taking 


care  of  their  customers,"  she  said. 

Two  in  five  shoppers  named 
problems  with  staff  as  one  of  their 
pet  hates.  Top  of  the  list  of 
grumbles  came  unhelpful, 
uninterested  staff.  People  also 
complained  about  slow  service, 


rude  and  ignorant  staff  and  staff 
who  didn't  know  much  about 
what  they  were  selling. 
•  Copies  of  Consumer  Concerns 
1992  (£5)  are  available  from  the 
NCC,  20  Grosvenor  Gardens, 
London  SW1  W0DH. 


Health  Store  Week 

The  British  Health  Food  Trade 
Association  have  designated 
October  26-31  as  Health  Store 
Week.  The  aim  is  to  promote  a 
healthier  diet  and  better 
understanding  of  the  link 
between  diet  and  good  health, 
says  BHFTA.  Highlights  will 
include  the  release  of  2,000 
balloons,  competitions  and 
local  activities. 

MRC  and  Teijin 

The  Medical  Research  Council 
and  the  Japanese  company 
Teijin  Ltd  have  signed  an 
agreement  to  establish  a  joint 
research  facility,  the  Teijin 
Biomedical  Laboratory,  at  the 
MRC  Collaborative  Centre  in 
Mill  Hill.  The  laboratory  will 
focus  on  novel  approaches  to 
nerve  regeneration  and  repair. 

Dentists  review 

Minister  for  Health  Dr  Brian 
Mawhinney  has  written  to  all 
dentists  to  encourage  them  to 
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contribute  to  the  fundamental 
review  of  remuneration.  Given 
the  review's  tight  time  frame, 
Dr  Mawhinney  hopes  dentists 
will  not  take  "precipitate  or 
damaging  action  over  the  next 
few  weeks". 

JJ  Locums 

For  personal  reasons,  Mr  Jay 
Khajuria  of  JJ  Locums  has 
passed  all  bookings  and  locum 
forms  to  Provincial  Pharmacy 
Locum  Services.  However, 
both  companies  stress  that 
there  has  not  been  any 
financial  agreement  between 
them. 

Scotia  booklet 

Scotia  Pharmaceuticals  have 
published  a  brochure  detailing 
the  problems  associated  with 
seborrhoeic  dermatitis.  It 
outlines  the  company's 
approach  to  treatment  which 
does  not  involve  the  use  of 
steroids.  Copies  are  available 
from  the  company. 
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HESE  DAYS  PEOPLE  WANT 
SHAMPOO  &  CONDITIONEF 
IN  ONE  BOTTLE 

(including  the  thousands  with  scalp  problems) 


Replacing  the  highly  successful  Alphosyl  Shampoo,  Stafford-Miller  have  developed  New  Alphosyl  2-in- 
For  sufferers  of  scalp  psoriasis,  dermatitis  and  dandruff,  New  Alphosyl  2-in-l  is  the  first  specialist  treatment  t 
combine  shampoo  and  conditioner  in  one  convenient  bottle. 

Customers  with  scaly  scalp  problems  want  effective  products  that  also 
allow  them  to  have  the  benefits  of  combination  shampoos,  just  like  anyone 


lation  shampoos,  just  HKe  anyc 
else.  New  Alphosyl  2-in-l,  with  all  the  strength  of  coal  tar  in  a  formula  which 
leaves  the  hair  shiny  and  easy  to  manage,  lets  them  do  just  that. 

So  stock  up  now  and  recommend  the  specialist  scalp  treatment  that's 
setting  the  trend. 

For  your  free  copy  of  the  Scalp  Disorder  Educational  Aid  write  to: 
The  Professional  Relations  Officer,  Stafford-Miller  Ltd.,  Broadwater  Road, 
Wclwyn  Garden  City,  Herts  AL7  3SP. 


NEW  — 

ALPHOSYL 


IN 


5%  COAL  TAR 

YOU'LL  BE  SELLIN< 
MORE  THAN  I  OR 


Farley's  Bed  Timers  under 
fire  over  sugar  content 


Health  pressure  groups  are 
initiating  a  campaign  of  action 
against  Farley's  Bed  Timers  babv 
drink  (C&D  April  18  p612). 

The  National  Dental  Health 
Education  Group,  Baby  Milk 
Action,  and  Action  and 
Information  on  Sugars  (AIS) 
claim  the  product  contradicts  the 
advice  of  dentists,  paediatricians 
and  health  visitors  who  say  that 
infants  should  be  given  milk  or 
cooled,  boiled  water  and  do  not 
need  sweetened  drinks. 

They  plan  to  alert  parents, 
carers  and  health  professionals 
involved  with  young  children 
about  what  are  claimed  to  be 
"potential  dangers"  of  this  drink. 

"All  baby  drinks  currently  on 
the  British  market  contain  more 
than  sufficient  sugar  to  cause 
serious  dental  problems  if 
misused,"  says  AIS.  "In  recent 
years  the  trend  has  been  to 
reduce  the  sugar  content  of  baby 
food  and  drinks." 

Bed  Timers  has  been  specially 
formulated  for  toddlers  from  12 
months  onwards,  say  the 
manufacturers  Crookes.  It  was 
launched  in  response  to  research 
that  showed  that  toddlers  are 
frequently  given  a  warm  drink 
prior  to  going  to  bed. 

Statistics  show  that  over  30  per 
cent  of  children  are  drinking  tea 
at  12  months  and  35  per  cent 


Cold  care 
information 
required 

Around  60  per  cent  of  people  are 
confused  about  cold  care  and  two 
thirds  want  more  information  on 
jhow  to  cope  with  the  common 
cold,  a  survey  has  revealed. 

The  findings  of  consumer 
research  by  Crookes  Healthcare 
were  presented  by  senior  product 
manager,  Andrew  Portsmouth,  at 
a  meeting  in  London  last  week. 

The  survey  showed  that  while 
many  women  felt  their  GPs  did 
not  put  cold  care  high  on  their 
agenda,  half  said  they  were  happy 
to  seek  the  advice  of  pharmacists 
or  to  try  trusted  OTC  brands. 

Jean  Raper,  a  principal 
occupational  health  nurse,  told 
the  meeting  that  the  cost  of  the 
common  cold  to  industry  was 
unacceptably  high. 

To  overcome  the  problem, 
employees  needed  to  have  health 
advice  on  the  common  cold  and 
information  on  the  type  of  cold 
care  products  to  take,  she  said. 

When  counter  prescribing  for 
working  customers,  pharmacists 
should  ask  what  the  person's  job 
actually  involves  rather  than 
what  their  occupation  is,  she  said. 


drink  adult  hot  chocolate  after  18 
months,  says  the  company. 

"The  launch  of  Farley's  Bed 
Timers  offers  parents  a  choice  in 
terms  of  a  specially  formulated 
product  for  young  children  which 
takes  into  account  their 
developing  nutritional  needs." 

Bed  Timers  contains  a  lower 
level  of  sucrose  than  adult 
equivalents,  explain  Crookes.  The 
level  of  sugar  in  the  product  is  the 
minimum  necessary  to  ensure 
the  product  is  acceptable  to  a 
toddler's  palate,  they  say. 

"As  responsible  manufacturers 
and  in  line  with  health  education 
messages,  Farley's  state  on-pack 
that  parents  should  not  leave 


children  unattended  with  any 
food  or  drink,"  say  Crookes.  "It  is 
also  clearly  stated  that  children 
should  always  brush  their  teeth 
before  going  to  sleep  and  after 
consuming  any  food  or  drink." 

However,  AIS  say  that  in  reality 
parents  are  unlikely  to  wake  up 
sleepy  children  to  brush  their 
teeth.  They  say  such  disclaimers 
are  a  "cynical  attempt"  by  the 
company  to  absolve  itself  of 
responsibility  for  the  alleged 
health  hazards  of  its  product. 

AIS  says  it  is  shocked  that  an 
ethical  company  like  Boots  (sic) 
would  introduce  a  product  like 
Bed  Timers  and  then  attempt  to 
exonerate  it  in  this  way. 


Scottish  contractors  marked  the  retirement  of  the  Department  of  Health's 
chief  pharmacist  Professor  Graham  Calder  (left)  when  the  Standing 
Committee  of  the  Pharmaceutical  General  Council  hosted  a  dinner  and 
presentation  on  July  24.  He  was  presented  with  a  small  gift  from  PGC 
chairman  Graeme  Millar  (right),  who  said  that  remuneration  negotiations 
had,  in  recent  years,  been  carried  out  in  an  atmosphere  of  competitive 
partnership  with  the  Department.  Professor  Calder  said  his  task  at  the 
Scottish  Office  had  at  times  been  an  arduous  one,  but  he  now  planned  to 
give  something  back  to  Scottish  pharmacy  during  his  retirement 


US  'drive-up' 
service  for 
repeat 
prescriptions 

A  drive-up  service  for  repeat 
prescription  refills  has  eased 
customer  congestion,  reduced 
parking  demand  and  improved 
customer  service  at  an  outpatient 
pharmacy  department  in 
America. 

Details  of  the  service  at  the 
Naval  Hospital,  Portsmouth, 
Virginia,  are  published  in  the  July 
issue  of  the  American  Journal  of 
Hospital  Pharmacy. 

The  only  disadvantage  of  the 
service  is  less  contact  between 
the  customer  and  the  pharmacy 
staff  for  counselling,  says  the 
author  Ray  Holt.  However,  this 
has  not  been  a  problem  at  the 
Naval  Hospital  as  counselling 
activities  are  concentrated  on  the 
initial  filling  of  the  prescription, 
not  on  refill  visits,  he  says. 

About  700  prescription  refills 
are  processed  and  filled  daily  at 
the  drive-up  service.  This  has 
reduced  the  number  of  customer 
visits  to  the  outpatient 
department  by  about  one  third 
and  reduced  demand  for  parking 
by  360-400  parking  spaces  a  day. 

Patients  wishing  to  use  the 
drive-up  service  must  ask  for 
their  refills  by  telephone.  All 
requests  are  recorded  by  a 
pharmacy  answer  machine. 

The  messages  are  transcribed, 
processed  and  checked  by  a 
pharmacist  in  the  main 
pharmacy.  Refills  ready  for 
collection  are  taken  to  the 
drive-up  site  twice  daily. 

If  a  refill  is  missing,  the 
customer  is  asked  to  park,  fill  out 
a  missing  refill  form  and  pick  up 
the  refill  at  the  main  pharmacy. 
The  error  rate  for  missing  refills 
is  less  than  0.5  per  cent,  says  the 
author. 


Letter  quoting  Bottomley  breached  Code 


A  letter  to  unit  general  managers 
concerning  Neupogen  and  the 
1991  UK  Prix  Galien,  which 
included  comments  made  by 
Virginia  Bottomley,  the  then 
Minister  for  Health,  has  been 
ruled  in  breach  of  the  ABPI's 
Code  of  Practice. 

The  complaint,  from  a  chief 
pharmacy  services  manager,  said 
the  letter  drew  attention  to  the 
award  Neupogen  had  received  as 
"it  was  judged  to  have  made  the 
most  significant  contribution  to 
patient  care  in  terms  of  efficacy, 
safety  and  innovation"  and  also 
that  "  Mrs  Bottomley  chose  to 
give  ministerial  confirmation  of 
the  cost  effectiveness  of 
Neupogen". 

Roche  Products  denied  there 
was  any  breach  of  the  Code  and 
said  it  was  appropriate  to  inform 
managers  responsible  for  budgets 


about  such  new  products. 

The  Association  says  it 
considered  that  the  letter  was 
within  the  scope  of  the  Code  and 
also  ruled  it  was  appropriate  for 
mailing  to  general  managers,  so 
there  was  no  breach  of  Clause 
12.1 

However,  the  Committee 
queried  whether  the  quote  from 
Mrs  Bottomley  had  been  taken 
out  of  context. 

They  considered  that  the 
references  in  the  letter  to  Mrs 
Bottomley  choosing  to  give 
ministerial  confirmation  to  the 
cost  effectiveness  of  Neupogen 
might  be  misleading  as  to  both 
what  she  said  in  the  speech  and  as 
to  its  significance. 

The  Committee  considered 
that  the  company  had  not 
obtained  written  permission  to 
quote    from    the    speech,  as 


required  by  Clause  11.3  of  the 
Code,  and  ruled  a  breach. 

The  case  is  among  14  detailed 
in  the  ABPI's  July  case  report 
(issue  39).  Of  these,  half  were 
ruled  in  breach  of  the  Code  of 
Practice. 

However,  a  complaint  from  a 
hospital  pharmacist  alleging  that 
a  table  in  a  brochure  issued  by  a 
member  company  was 
inconsistent  with  the  product's 
prescribing  information,  was  not 
a  breach  of  the  Code. 

The  company,  which  was  not 
named,  was  nevertheless 
concerned  that  the  abbreviated 
information  in  the  brochure  had 
been  interpreted  in  such  a  way 
and  said  it  would  be  investigating 
ways  in  which  it  could  be 
amended  to  ensure  that  such 
misunderstandings   would  not 


recur. 
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Insurances: 
all  for  one 
and  one 
for  all 

I  am  a  lifelong  member  of  the 
National  Pharmaceutical 
Association  and  a  loyal 
customer  of  Unichem.  I  have 
always  considered  the  two 
relationships  to  be  mutually 
beneficial  with  the  NPA 
providing  all  my  necessary 
retail  professional  support 
services  and  Unichem  being  an 
extremely  competent  pharmacy 
wholesaler. 

I  had  never  seen  the  two  as 
competitors,  however,  until  the 
relaunch  of  Unichem's 
indemnity  insurance  package 
(C&D  My  25,  pl55),  but  that 
is  what  they  are  as  this  package 
is  competing  directly  with  the 
NPA  annual  subscription. 

In  order  to  take  full  financial 
advantage  of  the  Unichem 
package  I  would  have  to  resign 
from  the  NPA,  and  that  is  a 
step  I  would  not  contemplate. 
The  NPA  is  the  only  genuine 
voice  left  to  support 
independent  pharmacy,  and  its 
services  are  second  to  none. 

I  consider  membership  of 
the  NPA  essential  for  running 
my  business,  but  I  can 
understand  the  frustration  of 
competitor  insurers  that 
professional  indemnity  is  tied 
to  membership.  Equally,  I  can 
understand  that  this  is  a 
lifeline  for  the  forgetful 
pharmacist  who  might 
otherwise  leave  himself 
without  adequate  cover.  The 
fact  that  the  two  together  make 
good  commercial  sense,  and 
might  be  considered  'unfair'  to 
competitors,  is  an  irony  that, 
even  if  lost  on  Unichem, 
should  raise  a  smile  from  the 
lately  retired  Peter  Dodd! 

Sizing  things 

up 

I  am  sure  Shire 
Pharmaceuticals  have  a  valid 
reason  for  increasing  the  pack 
size  of  Clinitar  shampoo  and 
cream  from  60g  to  lOOg  but  I 
remain  unenlightened.  What  is 


of  more  concern  is  that  the 
price  has  been  raised  pro  rata 
to  the  smaller  pack. 

Since  the  ingredient  cost 
must  be  almost  irrelevant 
compared  with  the  fixed 
overhead  costs  of  production, 
promotion  and  distribution  — 
and  I  do  not  anticipate  a 
reduction  in  unit  usage  — 
there  can  be  little  justification 
for  this  large  increase  in  profit. 
In  a  normal  retail  environment 
the  consumer  would  quickly 
induce  commercial  reality,  but 
prescription  medicines  rarely 
compete  on  price  so,  as  this 
product  is  seldom  sold  over  the 
counter,  the  laws  of  supply  and 
demand  do  not  apply. 

There  is  no  reason  why 
psoriasis  or  eczema  sufferers, 
should  not  purchase  different 
tar  products  for  comparison, 
but  at  a  retail  price  of  £7.25  for 
a  lOOg  tube  of  shampoo,  is  it 
any  wonder  they  return  to  the 
surgery  for  another,  expensive 
to  the  exchequer,  prescription! 

Licensing 
assurances  a 
necessary 
guarantee  ? 

I  have  always  had  problems 
convincing  parents  that  the 
attempted  prophylaxis  of  head 
lice  infestation  by  the  use  of 
regular  insecticide  applications 
to  their  children's  hair  was  not 
a  good  idea  but  have  so  far 
been  unable  to  offer  them  a 
genuine  alternative.  Now  with 


the  launch  of  "Rappell"  (C&D 
July  25  pl31)  this  gap  in  head 
louse  treatment  has  been 
breached. 

My  only  hesitation  is  that, 
despite  being  available  only  to 
pharmacies,  Rappell  has  no 
product  licence.  At  the 
moment  the  only  evidence  I 
have  for  recommending  the 
product  is  Charwell's  assurance 
that  in  tests  it  has  been  shown 
to  be  a  "very  potent  head  louse 
repellant",  but  in  a  condition 
of  such  epidemic  proportions  is 
that  assurance  sufficient  to 
receive  my  unqualified 
support? 

I  will  stock  Rappell,  but  I 
will  only  sell  it  with  caution 
until  the  evidence  to  support 
Charwell's  licence. 

Tariff  prices: 
reality  at 
last? 

The  reduction  in  the  Tariff 
price  of  a  large  range  of 
generics  back  to  those  more 
representative  of  the  market 
has  produced  a  furore  of 
indignation  from  community 
pharmacists  who  see  their 
income  apparently  being 
unfairly  attacked.  The  forever 
rising  discount  scale  is, 
however,  more  unfair  since  it 
averages  all  contractors 
whereas  the  Tariff  pays  directly 
the  actual  ingredient  cost.  The 
only  contractors  to  gain  under 
the  discount  scale  are  those 
who  are  ahead  of  the  field,  and 
I  am  assuming  they  are  those 
who  are  making  most  noise. 

I  would  prefer  that  all 
distortion  of  pricing  in  supply 
were  removed  such  that  there 
was  no  need  for  a  discount 
scale.  Then,  the  fees  we  are 
paid  for  an  ever  demanding 
service  could  be  seen  in  their 
true  parsimonious  light. 

The  artificially  high  Tariff 
prices  have  also  encouraged 
the  unwelcome  activities  of  the 
"me  too"  branded  generic 
distributors,  with  increasing 
aggravation  to  community 
pharmacists  and  unnecessary 
duplication  of  stock.  With  this 
change  the  cost  motive  for  the 
doctor  of  prescribing  branded 
generics  has  been  removed, 
and  it  is  now  up  to  all  those 
recently  appointed  Family 
Health  Services  Authorities 
medical  and  pharmaceutical 
advisors  to  go  out,  calculator 
in  one  hand,  big  stick  in  the 
other,  and  ensure  that 
prescribing  habits  are  rapidly 
changed  to  the  benefit  of  the 
taxpayer. 


REFLECTIONS 
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Prescription 
for  myopic 
pharmacists? 

Some  time  ago,  in  an  attempt  to 
foster  closer  links  with  local  CPs, 
I  offered  my  services  to  develop  a 
local  formulary.  One  practice, 
spurred  on  by  the  carrot  of 
financial  reward,  took  up  my  offer 
and,  having  done  a  lot  of  the 
preliminary  work  on  their  behalf, 
I  discussed  a  possible  fee.  My 
request  was  received  with 
"shock".  I  was  equally  "shocked" 
that  I  was  expected  to  work  for 
nothing!  A  satisfactory  fee  has 
now  been  agreed. 

Colleagues  in  the  Western 
Board  were  less  fortunate  in  their 
fee  negotiations  for  distributing 
baby  milks.  Again,  it  appears, 
pharmacists  are  being  expected 
to  work  for  nothing.  In  this  brave 


The  PCC  needs  to 

do  something 
positive  and  think 
how  pharmacists 
can  compete... 


new  world  of  NHS  trusts,  fund 
holding  CPs  and  Patient 
Charters,  we  need  to  be 
re-assessing  who  and  what  we 
are.  As  pharmacists  we  need  to  be 
identifying  which  healthcare 
services  we  can  provide  and  then 
decide  how,  and  at  what  price. 

It  is  fine  for  the  Pharmaceutical 
Contractors  Committee  to  be 
critical  of  Western  Board 
pharmacists  for  accepting  a 
derisory  fee  for  baby  milk 
distribution,  but  we  are  playing  a 
different  negotiation  game.  The 
PCC  can  complain  if  negotiations 
are  not  done  through  them,  and 
say  "we  told  you  so"  if  local 
negotiation  provide  a  raw  deal  for 
pharmacists,  but  the  Committee 
needs  to  do  something  positive  to 
see  how  pharmacists  can 
compete  effectively  within  the 
NHS. 

The  oxygen  concentrator 
contract,  for  example,  has  been 
re-negotiated  but  has  not 
returned  to  pharmacy. 

The  railway  companies  in  the 
US  suffered  massive  decline  in 
the  '50s  and  '60s  against 
competition  from  other  carriers. 
In  their  arrogance,  caused  by 
long-standing  success,  they  took! 
a  myopic  view  of  who  they  were! 
and  saw  themselves  as|J 
unassailable:  their  mistake. 

Let  us  hope  we  do  not  suffer  aja 
similar  decline.  We  are  in  tha 
healthcare  business  and  musll 
stop  seeing  ourselves  in  the 1 
medicine  supply  business! 
Numark  have  captured  it  well 
"Pharmacy  is  healthcare 
retailing". 
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he  way  to  charm 
xtra  sales  from  every 
ilm  processing 
ustomer. 


Keepsake  Cards  are  a  new  idea  from  DMC  Creative  World, 
y  provide  an  instant  and  really  profitable  extension  to  your 
tograph  processing  and  printing  business. 
Once  our  compact  merchandiser  is  placed  on  the  counter 
lire  your  customers  collect  their  prints,  just  watch  the  interest 
erated  and  enjoy  the  added  sales. 

Holidays,  babies,  loved  ones,  weddings  -  in  fact  almost  any 
Iject  photographed  can  be  enhanced  by  the  specially 
pmissioned  watercolour  illustrations  from  the  studio  of 
pbeth  Davies. 

Printed  on  rich  vellum,  the  quality  is  outstanding. 
Complete  the  coupon  or  phone  today  to  take  advantage  of  ou 
E  merchandiser  offer,  and  make  sure  you  have  Keepsake 
jJs  on  display  over  the  remainder  of  the  holiday  photographic 
m  period. 

C  Creative  World  Ltd.,  Pullman  Road,  Wigston, 
:estershire,  LE18  2DY. 


P/ease  send  me  further  information  and  a  sample  pack. 

NAME  

BUSINESS  ADDRESS  


W  •  O  •  R  •  L  •  D 


DMC  Creative  World  Ltd.,  Pullman  Road, 
Wigston,  Leicestershire,  LE18  2DY. 


TEL.  NO._ 


lotin  Mchardion 
Computeri  ltd 


Maintaining  profitable  levels  of  stock  in 
your  pharmacy  can  be  an  uncertain  business. 

Efficient  ordering  is  not  easy  -  especially 
with  new  products  emerging  daily.  Trying  to 
balance  fast  and  slow  moving  items  over  a 
wide  timescale,  can  prove  both  time- 
consuming  and  often  inaccurate. 

Basically,  poor  stock  management  ties  up 
your  capital  in  dead  stock  -  cluttering  your 
shelves  and  leaving  you  and  your  bank 
manager  demoralised. 

Fortunately,  there  is  a  solution.  A  JRC- 
POS  system  will  look  after  your  stock  levels 
lor  you.  By  providing  accurate  sales 
records,  JRC-POS  puts  an  end  to  over 
ordering  and  reduces  stock  levels  -  releasing 
your  capital,  while  encouraging  healthy, 
profitable,  turnover. 

JRC-POS  saves  you  money  in  a  much 
more  fundamental  way,  too.  Because  it 
gives  you  the  freedom  to  order  from  any 
supplier,  you  will  be  able  to  make  the  most 
of  special  offers  and  promotions  -  whoever's 
offering  them. 

Large  multiple  retailers  recognise  the  value 
of  EPOS.  Perhaps  it's  time  for  your  pharmacy 
to  benefit  from  it,  too. 

JRC-POS  is  the  best  system  available. 
Following  years  in  development,  it  will  be  up 
and  running  from  Day  One  -  saving  you  time 
and  money:  helping  your  pharmacy  towards  a 
brighter  future. 

IBM*  SSL 


HELPING  YOU  IMPROVE  YOUR  BUSINESS 


Please  send,  without  obligation, 

JRC's  PMR  video 

Please  send,  without  obligation, 

JRC's  EPOS  video 

Please  contact  me  to  arrange  a 

demonstration  visit  at  JRC's  premises 

Name:  


□ 
□ 
□ 


Address. 


Postcode  _ 


Tel. 


Post  coupon  to: 
JRC  Limited,  FREEPOST,  Preston,  PR5  6BR 
or  telephone  0772  323763. 
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Counterpoints 


Sootheyes  targets 
OTC  eye  care  sector 


A  new  eye  care  brand  for 
everyday  treatment  of  mild 
and  minor  eye  irritation 
has  been  launched  by 
Rhone-Poulenc  Rorer's 
Family  Health  Division. 
The  mildly  antiseptic 
Sootheye  drops  will 
complement  the 
company's  existing 
anti-bacterial  products  — 
Brolene  ointment  and 
drops. 

Sootheye  drops  contain 
zinc  sulphate  0.25  per  cent 
w/v,  and  are  indicated  for 
the  symptomatic 
treatment  of  minor  eye 
irritations.  One  or  two 
drops  should  be  instilled  in 
the  affected  eye  up  to  three 
or  four  times  a  day.  The 
dosage  is  the  same  for 
children  and  the  elderly. 

The  product  (10  ml 
£2.79)  should  not  be  used 
with  soft  contact  lenses 
and  should  be  discarded 
within  four  weeks  of 
opening.  There  may  be 
some  transient  mild 
stinging  and  blurring  of 
vision  on  instilling  the 
drops. 

Sootheye  is  a  Pharmacy 
line  (PL  0842/5706)  and 
will  be  sold  packaged 
together  with  an  Autodrop 
device  —  an  easy  to  use 
;eye  drop  dispenser  — 
following  an  agreement 
with  the  manufacturers 


Owen  Mumford. 

Autodrop,  which  retails 
individually  at  £1.95,  clips 
onto  the  neck  of  the  bottle 
and  keeps  the  lower  eyelid 
open  to  prevent  blinking. 
The  unit  was  developed  in 
conjunction  with  the  Royal 
National  Institute  for  the 
Blind. 

National  sales  manager 
at  RPR  Family  Health 
Chris  Johnson,  says  the 
OTC  eye  care  market  is 
worth  around  £14  million 
and  has  grown  at  4  per 
cent  above  inflation  for  the 
past  three  years. 

RPR  are  putting 


£500,000  behind  their  eye 
care  range  this  year.  The 
salesforce  will  be 
promoting  Sootheye  drops 
in  August  and  POS 
material  is  available.  An 
educational  pack  for 
pharmacists  is  being 
produced  as  75  per  cent  do 
not  consider  the  training 
they  have  received  on 
ocular  conditions  to  be 
adequate,  say  RPR. 

A  booklet  on  eye  care 
will  he  ottered  through 
women's  magazines. 
Rhone-Poulenc  Rorer 
Family  Health  Division. 
Tel:  0323  214422. 


Nelsons  add  two 


Nelsons  have  introduced 
two  new  homoeopathic 
remedies,  Candida  and 
Harmonia. 

Candida  has  been 
developed  to  help  those 
suffering  health  problems 
caused  by  Candida 
albicans.  The  product 
should  be  used  together 
with  the  special  diet  and 


other  supplements 
recommended  for  the 
condition,  say  Nelsons. 
The  tablets  retail  at  £3.10 
(72). 

Harmonia  is  said  to  help 
overcome  excessive 
tiredness  and  insomnia. 
The  tablets  retail  at  £3.10 
(72).  A  Nelson  &  Co.  Tel: 
081-946  8527. 


Extra  vitamins  for  kids 
from  Sanatogen 

Fisons  have  added 
Children's  Multivitamin 
and  Mineral  supplement  to 
their  Sanatogen  range. 

The  new  multivitamin 
product  comes  in  the  form 
af  an  orange  flavoured 
:hewable  tablet.  It 
:ontains  vitamins  A,  C  and 


D  plus  calcium,  iron  and 
iodine. 

Children's  Multivitamin 
and  Minerals  retails  at 
£1.99  (50)  and  is 
recommended  for  three  to 
12  year  olds.  Fisons 
Consumer  Health.  Tel: 
0509  611001. 


Soft& 
Gentle 

A  national  Press  and  poster 
campaign  has  been 
launched  by  Colgate- 
Palmolive  for  Soft  & 
Gentle  antiperspirant 
deodorant.  The  promotion, 
uses  the  strapline  "move 
closer  with  confidence 
with  Soft  &  Gentle",  and 
runs  until  September 
30.Colgate-  Palmolive.  Tel: 
0483  302222. 


Magic! 

Scott  have  launched  a 
£500,000  TV  campaign  for 
Baby  Fresh  wipes.  The 
commercial  uses 
animation  techniques 
bringing  animals  from  the 
Baby  Fresh  pack  to  life. 
Scott.  Tel:  0342  327191. 


Alphosyl  2  in  1 
replaces  shampoo 


Stafford-Miller  are 
launching  Alphosyl  2  in  1 
shampoo  and  conditioner, 
which  replaces  the  existing 
Alphosyl  shampoo. 

Alphosyl  2  in  1  is  a  GSL 
product  (PL  0036/0052) 
and  will  be  available  in 
three  sizes  —  125ml 
(£2.99)  and  250ml  (£5.69), 
which  are  both 
reimbursable  on  the  NHS 
—  and  a  20ml  sample  size 
(£0.49)  to  be  sold  OTC  to 
encourage  trial. 
Stafford-Miller  perceive 
the  125ml  as  the  OTC  size 
and  the  250ml  as  the 
prescription  size. 

Indicated  for  the  topical 
treatment  of  scalp 
disorders  including 
psoriasis,  seborrhoeic 
dermatitis,  scaling,  itching 
and  dandruff,  the  product 
is  a  pale  green  pearlescent 
lotion  shampoo.  It  has  a 
herbal  fragrance  and 
contains  extract  of  coal  tar 
5  per  cent.  The  active 


conditioning  agent  is  guar 

hydroxypropyltrimonium 

chloride. 

Alphosyl  2  in  1  should 
be  applied  to  wet  hair  and 
massaged  in.  Hair  should 
then  be  rinsed  thoroughly 
and  the  process  repeated. 
It  should  be  used  once  or 
twice  weekly  for  dandruff 
and  every  two  or  three 
days  for  psoriasis  and 
seborrhoeic  dermatitis. 

Contact  with  eyes 
should  be  avoided  and  use 
in  the  first  trimester  of 
pregnancy  is  not  advised. 

The  launch  will  be 
backed  by  advertising  and 
promotion  to  CPs, 
dermatologists  and 
nursing  staff.  Other 
support  will  include 
national  consumer  Press 
advertising  and  the  trial 
size  pack.  Pharmacists  will 
be  provided  with  a  leaflet 
on  scalp  disorders. 
Stafford-Miller.  Tel:  0707 
331001. 


ALPHOSYL 

2  1 


Footcare 
for 

diabetics 

Bayer  Diagnostics  have 
added  a  new  title  to  their 
"Facts  about  diabetes" 
leaflets. 

"The  importance  of  foot 
care  in  diabetes" 
highlights  which  problems 
can  be  serious  and 
preventative  steps  which 
can  be  taken  to  avoid 
problems.  Copies  from 
Bayer  Diagnostics.  Tel: 
0256  29181. 


Roche 
spend  on 
vitamins 

Roche  are  increasing  their 
support  for  their  vitamin 
brands  with  Press 
advertising  campaigns  for 
the  Redoxon,  Supradyn 
and  Berocca  ranges. 

The  campaign  will  run 
until  November  in  national 
daily  newspapers  and  a 
selection  of  women's 
magazines.  Roche 
Nicholas.  Tel:  0707 
328128. 
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Heinz  add  baby 
f  romage  f  rais 


A  new  range  of  fromage 
frais  for  babies  has 
brought  the  number  of 
Heinz  baby  food  varieties 
to  102. 

The  range  has  been 
introduced  to  capitalise  or 
one  of  the  fastest  growing 
food  sectors  —  fromage 
frais  has  become  a  £95 
million  market  in  just  five 
years. 

The  choice  of  exotic 
flavours  also  reflects 
trends  in  adult  foods, 
according  to  Heinz: 
varieties  include 
mandarin,  tropical  fruit, 
pineapple  and  melon, 
banana  and  blackcurrant, 
apple  and  mango,  and  pear 
and  raspberry. 

All  are  free  from  gluten 
and  added  sugar,  and  join 
the  green  label  3-15 
months  range  (128g  jars, 
£0.36).  Consumer  Press 
advertising  is  planned  for 


this  Autumn  in 
mothercraft  and  women's 
journals.  There  will  also  be 
a  direct  mail  programme 
and  sampling  in  Bounty 
weaning  packs. 

Product  manager  Roger 
Hobbs  says:  "The  launch 
leads  on  from  the  success 
of  Baby  Food  yogurts, 
which  have  been  one  of 


our  major  success  stories 
over  the  past  decade, 
accounting  for  almost  30 
per  cent  of  our  jar  sales." 

Heinz  are  discontinuing 
two  canned  savouries: 
country  lamb  and  liver 
dinner,  and  steak  and 
kidnev  dinner.  H.J.  Heinz 
Co  Ltd.  Tel:  081-848 
2386. 


Vouchers 
with 

Paracodol 

Fisons  Consumer  Health 
are  running  special 
promotions  on  their 
Paracodol  brand. 

An  order  of  five  cases  of 
Paracodol  entitles  the 
buyer  to  free  Marks  & 
Spencer  gift  vouchers 
worth  £3,  plus  additional 
discounts  of  up  to  20  per 
cent  with  large  orders. 

All  order  forms  will  be 
entered  into  a  regional 
prize  draw  to  win  one  of 
seven  JVC  CR303 
camcorders.  Fisons 
Consumer  Health.  Tel: 
0509  611001. 

Passionate 
Autumn 

shades 

Ultima  II  have  introduced 
the  Passionate  Nakeds 
collection  for  Autumn,  a 
mix  of  reds,  browns  and 
greys. 

For  eyes  there  is 
Monochrome  eyecolour  in 
new  Tobacco,  The  Nakeds 
no. 61,  a  butter  cream 
shade,  and  Duochrome 
eyecolour  in  Flint/Oyster 
tones. 

Lips  and  nails  are 
coloured  with  Lipchrome 
and  Nail  Chrome  in  shades 
of  red  —  Matador,  Inferno 
and  Rubine.  Cheeks  are 
shaded  with  Spice  Bronze. 
Ultima  II.  Tel:  075-629 
7400. 


Free  toothbrush  offer 


Wells  Soft  Drinks  have 
joined  forces  with  Colgate 
Palmolive  to  promote 
preventative  dental 
healthcare  for  young 
children  by  offering  free 
junior  toothbrushes  on 
special  promotion  packs  of 
Wells  sugar-free  soft 


drinks. 

Consumers  have  to 
collect  two  promotional 
labels  for  the 
ready-to-drink  triple 
variety  packs  to  qualify  for 
the  toothbrush.  Wells  Soft 
Drinks  Ltd.  Tel:  0584 
810567. 


Colourful 
offer 

Following  the  launch  of 
the  Wella  Colour 
Confidence  Wash  Out 
Colour  range  in  January, 
the  range  is  being  offered 
in  specially  marked  packs 
at  a  price  of  £1.99,  a 
discount  of  50p. 

The  brand  will  also  be 
advertised  in  women's 
magazines.  Wella  Great 
Britain.  Tel:  0256  20202. 


Nicely 
nailed 

Original  Additions  have 
relaunched  Minute  Nails 
with  new  packaging. 

The  nails  are  available  in 
three  lengths,  including  a 
new  Petite  size. 

Fylure  have  introduced 
10  Day  Miracle  treatment, 
an  enriched  nail 
strengthener.  It  retails  at 
£2.75.  Original  Additions. 
Tel:  081-573  9907. 


Carter-Wallace  have  produced  a  new  display  unit  for  their 
Discover  Today  pregnancy  test  kit.  The  counter  unit  holds 
up  to  six  double  or  single  tests  and  has  a  header  card 
showing  Discover  Today's  new  one-piece  test  stick.  The  unit 
also  holds  consumer  leaflets.  Carter-Wallace  Ltd.  Tel:  0303 
850661. 


Oil  of  Ulay  gets  bath 
time  additions 


Procter  &  Gamble  are 
expanding  the  Oil  of  Ulay 
range  with  the  addition  of 
Conditioning  Bath  Bar  and 
Ulay  Shower  and  Lotion. 

Conditioning  Bath  Bar 
is  95  per  cent  soap-free, 
has  a  neutral  pH  balance 
and  contains  moisturisers. 
It  is  available  in  pink  and 
white  variants  (lOOg  £0.79; 
4x  100g£2.89;  50g  trial 
size  £0.39). 

Ulay  Shower  and  Lotion 
is  a  combination  of  a  gel 
and  a  body  moisturiser, 
cutting  out  the  need  for  a 


separate  body  lotion  after 
showering,  say  P&G.  It 
comes  in  two  variants,  for 
normal  and  dry  skin 
(200ml  £2.89;  50ml  trial 
size  £0.69).  It  is  also  95 
per  cent  soap-free  and  has 
a  neutral  pH  balance. 

The  launch  will  be 
backed  by  a  £6.4  million 
support  package,  including 
a  £3m  television 
advertising  campaign  and 
in-store  promotions. 
Procter  &  Gamble  Health 
&  Beauty  Care  Ltd.  Tel: 
081-568  4333. 


Revlon's 
Fiery 
Autumn 
shades 

Revlon  have  unveiled  their 
Autumn  collection  of 
cosmetics.  Called  Amber 
Fire,  the  range  includes  a 
mix  of  warm  oranges, 
amber  and  gold  with  rich 
brown,  ivory  and  ecru. 

Lips  and  nails  are 
coloured  with  Moisture 
lipstick  and  nail  enamel  in 
Bajan  Brown,  Desert  Spice, 
Cayenne  Kick  and  Amber 
Fire.  Eyes  are  coloured 
with  Custom  Eyes  shadows 
in  Honey  Amber,  Amber 
Smoke,  Moss  and 
Portwine.  Cheeks  are 
warmed  with  Complexion 
Blush  in  new  Toast. 
Revlon  International.  Tel: 
071-629  7400. 


Sheer 
Scent 


Ultima  II  have  added  two 
bodycare  products  to  their 
Sheer  Scent  fragrance. 

Sheer  Scent  body 
moisturiser  (150ml 
£19.50)  is  said  to  keep  skin 
soft  and  supple.  Sheer 
Scent  bath  and  shower  gel 
(150ml  £18)  is  a  scented 
gel,  said  to  clean  and 
moisturise  skin.  Ultima  II. 
Tel:  071-629  7400. 


New 
velvets 

Revlon  have  added  eight 
new  shades  to  their  Velvet 
Touch  lipstick.  There  are 
four  new  creme  shades  anc 
four  new  frosted  shades. 
Revlon  International.  Tel: 
071-629  7400. 


Revlon  relaunch  nail  I 
enamel  after  60  years 


■ 


Revlon  are  celebrating  60 
years  in  the  business  with 
the  relaunch  of  their  first 
product,  nail  enamel.  The 
new  formulation  is  said  to 
be  longer  wearing,  and 
faster  drying  with  a  higher 
gloss  finish.  Some  24  new 
shades  have  been  added. 


New  packaging  featurt 
gold  bands  on  the  slanted  j 
black  cap.  The  relaunch 
will  be  supported  by  Press 
advertising  and  a  PR 
campaign.  The  new  nail 
enamel  is  available  from  | 
October.  Revlon.  Tel: 
071-629  7400. 


Pure  silk  offer 


Parfums  Cacharel  have 
produced  a  gift  with 
purchase  offer  for  their 
Anais  Anais  fragrance. 

A  washed  silk  ivory 
shirt,  with  the  Anais  Anais 
floral  motif  embroidered 
on  the  pocket,  is  presented 


with  the  50ml  eau  de 
toilette  spray  in  a  coffret  I 
for  £29.95.  The  offer  is 
available  from  October  19 1 
and  will  run  while  stocks  | 
last.  Prestige  & 
Collections.  Tel:  081-979! 
6699. 


Quick  &  Easy  solution; 


Elegant  Touch  have 
introduced  Quick  &  Easy 
remover  to  remove  false 
nail  glues.  It  is  presented 
in  a  50ml  jar  (£2.49).  Nails 
are  dipped  in  to  remove 


nail  tips  and  soften  glue. 

Also  new  is  Nail  Buffer  J 
and  Buffing  Cream  kit 
(£4.99).  Original 
Additions.  Tel:  081-573  [ 
9907. 
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THE  BIGGEST 


4,000,000  people  already  Sweeten 
with  Sweetex. 

With  our  current  £3,500,000  of  TV 
and  press  advertising  support,  demand 
for  the  biggest  selling  Sweetener  will 
increase  your  profits  still  further. 


SWEET 


SWEETEX 
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Quest  add  pure  cod 
liver  oil 


Quest  Vitamins  have 
launched  two  pure  cod 
liver  oil  formulations. 

Pure  cod  liver  oil  high 
strength  contains  lOOmg 
of  cod  liver  oil  per  capsule, 
providing  114mg  of  EPA 
and  75mg  of  DHA. 

Each  cod  liver  oil 
capsule  also  contains 


vitamins  A,  D  and  E. 

Lower  strength  capsules 
are  available  which  contain 
20mg  of  EPA  and  20mg  of 
DHA  per  capsule.  The 
recommended  dose  is  six 
capsules  per  day. 

High  strength  capsules 
retail  at  £2.59  (30  caps) 
and  £5.79  (90  caps). 


The  lower  strength 
capsules  retail  at  £2.25 
(100  caps)  and  £3.99  (200 
caps). 

Retailers  are  invited  to 
contact  the  Quest 
nutrition  department  for  a 
free  information  pack  on 
fish  diets.  Quest  Vitamins 
Ltd.  Tel:  021  359  0056. 


48-hour 

Simple 

Solutions 

Unichem  have  launched  a 
48  hour  delivery  service 
for  their  Simple  Solutions 
home  healthcare  range. 

The  high  speed  service 
has  also  been 
complemented  by  the 
introduction  of  11  new 
products  to  the  range 
which  provides  a  one-stop 
shopping  service  for  the 
elderly  and  disabled. 

The  details  appear  in  a 
new  broadsheet.  Unichem 
is  also  offering  pharmacies 
a  10  per  cent  discount  on 
orders  of  ten  or  more  of 
the  new  and  top-selling 
lines. 

Unichem  are  also 
offering  readers  the 
opportunity  to  win  one  of 
a  100  Peugeot  bikes  in 
their  Healthy  Times 
consumer  magazine. 
Unichem.  Tel:  081-391 
2323. 

Trial  size 

'  i  bi  i  islfa 

Colgate  Actibrush  will  be 
available  to  pharmacists  in 
a  50ml  trial  size  bottle 
throughout  the  Summer 
period.  The  trial  size 
Actibrush  will  be  priced  at 
£0.39.  Colgate-Palmolive 
Ltd.  Tel:  0483  302222. 


Aromatherapy  gift 
sets  from  Tisserand 


Tisserand  Aromatherapy 
have  produced  a  set  of 
limited  edition  gift  packs 
for  Christmas. 

The  gift  sets  are 
available  at  three  price 
levels  and  in  three  designs. 
A  lavender  and  evening 
primrose  soap  set  in  a 
bamboo  soap  dish  comes 
with  a  co-ordinating 
flannel  (£5.25). 


A  mini  wooden  bath  tub 
holds  Soothing  bath  oil,  a 
flannel,  loofah  and  natural 
sponge  (£10.75).  The  third 
set  is  a  bucket  filled  with 
Stimulating  shower  gel, 
ylang  ylang  and  peach 
kernel  soap,  a  flannel  and 
loofah  (£12.95). 
Aromatherapy  Products 
Ltd.  Tel:  0273  412139. 


Quick  fix  masks  from 
Ultima  II 


Ultima  II  have  launched 
three  quick  action  facial 
masks,  suitable  for  all  skin 
types. 

The  Mask  Hydrating 
(50ml  £18)  is  a  relaxing 
moisture  mask  for  tired, 
dehydrated  skin,  according 
to  the  company. 

It  should  be  applied  to 
cleansed  skin,  left  for  five 
minutes,  then  rinsed  off 
with  warm  water. 

The  Mask  Purifying 
(50ml  £16)  is  a  clay  pack 
which  purifies  skin. 

It  should  be  applied  to 
cleansed  skin,  allowed  to 
dry  for  three  minutes, 
then  rinsed  off  with  warm 
water. 

The  Mask  Polishing 
(50ml  £16)  is  a  gentle 
exfoliating  cream. 

It  should  be  applied  to 


cleansed,  wet  skin, 
massaged  briskly  for  30 
seconds,  then  rinsed  off. 
Ultima  II.  Tel:  071-629 
7400. 


Money  off 
Clinomyn 

EC  De  Witt  are  giving 
away  26  million  20p  off 
coupons  on  Clinomyn 
Smokers  toothpaste 
through  national 
newspaper  advertising  this 
month. 

The  20p  cut-out  voucher 
will  appear  in  national 
titles  which  include  the 
Daily  Mail,  Daily  Express. 
Todav  and  Daily  Mirror. 
EC  De  Witt.  Tel:  0928 
579029. 


Drakkar  Noir  pains 
bodycare  additions 


Parfums  Guy  Laroche  have 
extended  their  Drakkar 
Noir  range  to  include  body 
care  products. 

Products  include 
Invigorating  body  splash 
(100ml  £13.95),  intense 
Cooling  deodorant  (spray 
£11.50;  stick  £12.50); 
Energising  shampoo  for 
hair  and  body  (200ml 
£13.95);  Revitalising  Wash 


block  (lOOg £8.50). 

For  the  launch  period 
all  the  bodycare  products 
will  have  special 
discounted  prices:  body 
splash  (£9.95);  deodorant 
spray  (£9.95);  deodorant 
stick  (£9.95);  wash  block 
(£4.95);  hair  and  body 
shampoo  (£9.95).  Prestige 
&  Collections.  Tel: 
081-979  6699. 


Drama  and  intrigue 


Masquerade  is  the  theme 
of  the  new  collection  from 
Charles  of  the  Ritz,  a  mix 
of  deep  shades  and 
neutrals. 

Eyes  are  shaded  with 
Perfect  Finish  eyecolour 
trios  in  Tapestry  (taupe, 
chestnut  and  green); 
Masquerade  (mink,  gold 
and  rosewood);  and,  solo 


eyecolour  in  Mahogany. 

Lips  and  nails  take  the 
spotlight  with  Baroque,  a 
claret  red.  Crimson  Silk,  a 
true  red,  and  Venetian 
Red,  a  poppy  red.  Cheeks 
are  tinted  with  Perfect 
Finish  powder  blush  in 
Perfect  Heather,  a  lilac 
pink.  Charles  of  the  Ritz. 
Tel:  071-629  7400. 


No  Mintex 

Novex  Pharma  have 
announced  that  supplies  of 
Mintex,  which  are 
distributed  by  Farrilon,  will 
not  be  available  to 
pharmacists  until  the  first 
week  in  September.  Novex 
Pharma.  Tel:  0491 
578171. 

Wrapped  up 

Clarins  will  be  offering 
customers  a  gift  wrapping 
service  this  Christmas. 
Each  product  purchased 
will  be  boxed  or  gift 
wrapped  for  the  customer 
in  festive  red  and  gold 
paper.  Clarins  (UK)  Ltd. 
Tel:  071-629  2979. 

Opticare  at  AAH 

The  Opticare  Eye  Care 
Problem  Solver,  designed 
to  help  the  elderly  dispense 
eye  drops,  is  now  available 
from  AAH  Pharmaceuticals. 
It  retails  at  £8.95.  AAH 
Pharmaceuticals  Ltd.  Tel: 
0928  717070. 

Tour  de  France 

Aspro  Clear  is  the  official 
sponsor  of  the  Tour  de 
France  this  year.  To 
celebrate  Roche  Nicholas 
are  offering  a  chance  to  win 
a  trip  to  the  final  stage  of 
next  year's  tour  de  France 
in  a  prize  draw.  The 
company  is  also  offering  a 
seven  for  the  price  of  six 
deal  on  the  new  Aspro  Clear 
48s  counter  unit.  For 
further  details  contact 
Roche  Nicholas.  Tel:  0707 
328128. 

Body  care 

Oskar  Karla  are  introducing 
their  premium  and  budget 
priced  ranges  of  body 
scrubs  and  loofahs  to  the 
UK  in  October.  The  budget 
range  is  priced  from  £0.90 


to  £3.70  and  the  premium 
priced  range  from  £3.20  to 
£5.75.  Oskar  Karla  Ltd.  Tel: 
071-328  7251. 

Travel  happy 

Maws  have  relaunched  their 
Travel  Happy  cup  in  new 
packaging  with  a  tutti  frutti 
pattern  of  triangles,  circles 
and  squares  in  pink  mauve 
and  green.  The  leakproof 
two  piece  cup  is 
recommended  for  children 
aged  between  1  and  3  years. 
Addis  Ltd.  Tel:  0992 
584221. 

Nappy  offer 

AAH  are  offering 
pharmacists  discounts  on 
the  Vantage  Ultra  Boy/Girl 
nappy  range.  Vantage 
members  ordering  a  12 
pack  outer  can  claim  17.5 
per  cent  discount  and 
receive  an  extra  pack  free. 
Retail  price  stickers  and 
shelf  barkers,  "£2.99 
Special  Offer",  are  available 
so  members  can  pass  the 
discount  on  to  customers. 
AAH  Pharmaceuticals.  Tel: 
0928  717070. 

Free  vitamins 

Unichem  are  offering 
independent  pharmacies 
free  multivitamins  when 
ordering  a  number  of  lines 
from  their  own  label  ranges 
during  August.  Pharmacists 
buying  three  packs  from 
the  selection  will  receive  a 
pack  of  6  x  60 
multivitamins  free.  The 
selection  includes  EPO 
500mg  (30s),  royal  jelly 
lOOmg  (30s),  multivitamins 
and 'minerals  (60s),  CLO 
capsules  (100s),  children's 
multivitamins  (100s), 
multivitamins  (60s)  and 
multivitamins  &  iron  (60s). 
Unichem.  Tel:  081-391 
2323. 


182 


Chemist  &  Druggist  1  AUGUST  1992 


^    RHONE-POULENC  RORER 

FAMILY  HEALTH  DIVISION 


When  the  sun  comes  out  this  summer,  so  will 
your  customers.  And  lots  of  less  pleasant  things 
too  -  nasty  gnats,  niggling  nettles  and  the  like 
causing  stings  and  bites. 


Your  decision  to  stock  Anthisan  will  be  a  wise 
one.  It  is  better  for  your  customers  and  better  for 
you  too.  The  fast  acting  Anthisan  formula  has 
been  soothing  pain  and  reducing  inflammation 
from  stings  and  bites  for  years  and  remains  the 
outright  market  leader. 


Supported  by  extensive  summer  advertising, 
reaching  two  million  households,  Anthisan  will 
be  urging  your  customers  to  be  prepared  And 
whilst  it's  reducing  the  effects  of  stings  and 
bites,  it's  increasing  your  profits. 


Anthisan 


Anthisan 


Rapid  relief  from  insect 
bites  and  stings 

For  further  information  contact: 
Rhone-Poulenc  Rorer  Family  Health  Division  on  0323  21422 


BUILDING    BRANDS   AND    BUSINFSS   WITH    Y0  U 


New  look  for 
L'Aimant 


Beauty  International  are 
relaunching  their  female 
fragrance  L'Aimant,  giving 
it  a  more  contemporary 
image.  The  perfume 
concentration  has  been 
increased  to  give  a  longer 
lasting  fragrance. 

The  packaging  colours 
have  been  retained  hut  the 


design  of  the  carton  and 
bottle  has  been  updated  to 
compliment  the  new 
image. 

The  relaunch  will  be 
backed  by  a  £500,000  Press 
campaign  in  women's 
magazines.  Beauty 
International.  Tel:  0491 
33333. 


Polaroid  outline  Xmas 
countdown  plans 


Polaroid  are  launching  a 
new  camera  and  and  are 
putting  together  two  gift 
outfits  for  the  1992 
Christmas  market.  And  the 
company  is  restyling  its 
packaging  and  re-running 
their  television  advertising 
campaign  with  a  new 
ending.  The  theme  will  be: 
"What  will  Polaroid  do  for 
you  today?" 

The  Polaroid  636  Close 
Up  instant  camera  is  an 
update  of  the  established 
established  635,  which  it 
replaces. 

The  '90s  version  of  the 
camera  has  a  pearlised 
sharkskin-grey  outer 
assembly,  and  ergonomic 
styling.  The  camera 
features  Polaroid's  "light 
management"  electronic 
circuitry.  As  part  of  a  gift 
pack  containing  a  film  and 
a  pack  of  greetings  cards  it 
will  sell  for  £29.99.  This  is 
the  normal  rrp  for  the 
camera  alone. 

Similarly  a  second 


Christmas  gift  pack  has 
been  prepared,  containing 
Polaroid's  Impulse 
Autofocus  Portrait  camera 
and  free  film  to  photo  files 
and  a  pen,  plus  money-off 
film  vouchers  and  retailing 
at  £39.99.  The  rrp  of  the 
camera  alone  is  £42.50. 

Polaroid  are  conscious 
the  picture  quality  of  their 
early  products  have  left 
them  with  a  questionable 
reputation  in  that  regard. 
However,  the  company 
maintains  that  their 
current  films  have  resulted 
in  significant  film 
performance  enhance- 
ment. 

The  company's  new  HD3 
film  includes  three 
emulsion  layers  for  each  of 
the  red,  green  and  blue 
sensitive  packets.  This 
compares  with  the 
previous  generation  of 
film,  which  only  had  two 
layers  for  the  blue. 
Polaroid.  Tel:  0727 
59191. 


Listerine 
24  hour 
claim 

Warner-Lambert  have  a 
new  television  campaign 
for  their  Listerine  mouth 
wash. 

The  new  commercial, 
featuring  "Clifford",  will 
be  based  on  the  claim: 
"used  twice  a  day, 
clinically  proven  to  give 
effective  protection  against 
plaque  lasting  24  hours". 
It  runs  from  August  3 
until  the  end  of 
September. 

Warner-Lambert  Health 
Care.  Tel:  0703  620500. 

Dettol 
support 

Reckitt  &  Colman  are 
spending  £2  million  on  a 
Summer  campaign  for 
Dettol. 

A  television  commercial 
aimed  at  young  mothers 
will  run  throughout  the 
Summer. 

Dettol  Fresh  will  be 
advertised  from  late 
August  until  early  October 
in  women's  and  parenting 
magazines.  Reckitt  & 
Coiman.  Tel:  0482  26151. 

Unichem 
offers 
for  August 

Unichem  are  offering 
retailers  special  discounts 
on  five  brands  in  August. 

Simplicity  regular  20s 
towels  are  on  offer  at  £1.75 
(normally  £2.27)  and 
regular  tampons  at  £1.76. 
Simplicity  Night  Time 
towels  are  on  offer  at 
£1.19. 

On  Right  Guard  there 
are  25ml  extra  free  on  all 
200ml  aerosol  packs  and 
40ml  roll-on  packs.  Right 
Guard  solid  is  on  offer  at 
£1.69. 

A  25  per  cent  POR  is 
offered  on  Alberto  V05  hot 
oil.  Singles  packs  are 
offered  at  £0.69  each  and 
triples  at  £1.59. 

Dettol  Liquid  (500ml)  is 
on  offer  at  £1.49  and  the 
new  Fresh  variant  (750ml) 
at  £2.19. 

Sweetex  tablets  are  on 
offer  at  £1.75  for  800s. 
Sweetex  granulated  (35g) 
is  on  offer  at  £0.95. 

Also  on  offer  for  August 
are  Rap-Eze  tablets.  A 
counter  display  unit  and 
shelf  reserve  plus  two 
packs  of  Rap-Eze  assorted 
32s  come  free  to  Unichem 
supplied  independents. 
Unichem.  Tel: 
081-081-391  2323. 


MB 


Lipcare  Crerae 

rom  the  makers  oi /if2Wt 


and  helps  smooth 


Larkhall  Natural  Health  have  added  Lipcare  Creme,  a  lip 
moisturiser,  with  packaging  which  identifies  it  with 
Larkhall's  Lipcote.  Designed  for  day  and  night  use,  Lipcare 
Creme  (8ml  £2.95)  is  said  to  replenish  dry  Hps  and  smooth 
fine  lines.  It  comes  in  a  tube  with  a  rounded  nozzle  for 
hygienic  application.  The  launch  will  be  supported  by  a 
£400,000  advertising  campaign  as  well  as  sampling. 
Aquamaid  Ltd.  Tel:  081-874  1130. 


On  TV  Next  Week 


GTV  Grampian 
B  Border 
BSB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 


C4  Channel  4 
U  Ulster 
G  Granda 
A  Anglia 

TWS  South  West 
TTV  Thames 


LWT  London  Weekend  Television 


TV-am  Breakfast 
Television 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Arrid  Extra  Dry: 

Y 

Brut:             All  areas  except  CTV,  LWT,  TTV,  TVS,  TV-am 

Colgate  Great  Regular  Flavour: 

P 

ill  areas 

Colgate  Plax: 

All  areas 

Clairol  Glints: 

All  areas  except  TV-am,  LWT,  G,  HTV,  A 

Disprin: 

GTV,  STV,  B 

,  G,  Y,  C,  TVS,  C4 

Dove: 

All  areas 

Immac: 

All  areas  except  LWT  &  TVS 

Listerine: 

All 

areas  except  LWT 

Migraleve: 

All  areas 

Oilatum: 

TV-am 

Optrex:  All 

areas  except  GTV,  STV,  LWT,  C4,  TV-am 

Oxy: 

All  areas 

Ponds  aloe  vera: 

All  areas  except  U,  C4,  BskyB 

Rap-eze: 

U,  STV,  B.  HTV,  TT,  C4 

Remegel: 

All  areas  except  CTV,  LWT,  C4,  TV-am 

Rennie: 

All  areas  except  CTV,  TV-am 

Salon  Selectives: 

GTV,  STV,  B,  Y,  TT,  C4 

Sensodyne  toothpaste 

All  areas  except  TV-am 

Supersoft: 

All  areas  except  TV-am 

Settlers  Tunis: 

All  areas 

Ultra  Togs  Changes: 

TV-am 

Wisdom  Reflex: 

C,  A,  TVS,  TV-am 

,  BskyB 

Wrigley's  Extra  &  Orbit: 

All  areas 
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HIT! 


Introduced  only  last  year,  IBULEVE  ibuprofen  gel  has  become  one  of  the  most 
dramatically  successful  product  launches         Demand  has  been  so  phenomenal, 
that  IBULEVE  is  already  brand  leader!  And  now,  in  addition  to  our  high  impact 
press  advertising,  we're  rolling  out  our  explosive  nationwide  TV  campaign. 
So  the  brand  leader's  going  to  be  even  bigger. 
Stock  up  now,  or  you  won't  know  what's  hit  you. 
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FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  RAIN,  SPRAINS  AND  STRAINS 

flyWllMIHBI 
H^flkiiiir 

Apply  directly  to  the  point  of  pain 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  PAIN,  SPRAINS  AND  STRAINS 

PAIN  RELIEF  WITHOUT  PILLS 


DISTRIBUTED  BY  DDD/DENDRON  LTD,  WATFORD,  HERTS  WD1  7JJ 


Chemex  Corner 


Finding  your  way  to 
Chemex  '92 


Wembley  Exhibition 
Centre  will  once  again  be 
the  venue  for  Chemex  '92, 
the  major  UK 
pharmaceutical  exhibition, 
which  will  take  place  on 
September  13-14. 

This  year,  facilities  for 
visitors  should  be  even 
better,  as  well,  according 
to  the  organisers. 

There  will  be  an 
improved  play  area  and 
creche  for  children, 
extended  catering  facilities 
including  snack  bars,  and 
a  licensed  restaurant. 

A  special  coach  service 
will  be  provided  to 
transport  visitors  to  the 
centre  from  a  number  of 


Increased 

mall® 

showing 

The  male  toiletry  sector 
will  have  increased 
representation  at  this 
year's  exhibition. 

Procter  &  Gamble  will 
be  offering  an  introductory 
deal  on  their  Rio  fragrance, 
part  of  the  insignia  range, 
at  the  show. 

Gift  sets  will  be  on 
display  as  will  the  new  Old 
Spice  hydrogel,  a 
combined  aftershave  and 
moisturiser. 

Wilkinson  Sword  will  be 
showing  their  new 
Protector  razor,  together 
with  their  portfolio  of 
shaving  and  skincare 
toiletries. 


major  cities,  including 
Manchester  and  Leeds. 

For  visitors  travelling  by 
car  to  Chemex,  Wembley  is 
within  easy  reach  of  the 
M25,  M40  and  M4 
motorways. 

There  is  also  on-site 
parking  for  some  5,000 
vehicles. 

Rail  travellers  can  reach 
the  exhibition  from  Euston 
or  Marylehone  stations,  or 


by  Underground  via  the 
Metropolitan  and  Jubilee 
lines. 

Courtesy  buses  will 
transport  visitors  to  the 
centre  from  Wembley  Park 
and  Wembley  Central 
stations. 

For  your  Chemex  ticket 
or  for  further  information 
on  the  coach  pick-up 
points,  telephone  081-302 
7215. 


Natural  remedies 
manufacturers  out  in 
strength  for  show 


Natural  remedies  will  get  a 
boost  with  an  increased 
number  of  manufacturers 
exhibiting  at  Chemex. 

Nelson's  will  be  showing 
two  new  tablets  at  the 
show,  one  to  aid  relaxation 
and  the  other  will  remain 
a  secret  until  the  show. 
Also  on  show  will  be  their 
recently  launched 
aromatherapy  range. 

English  Grains 


Making  a  stand 

Smithkline  Beecham  Health 
&  Personal  Care  will  have 
their  largest  stand  ever  at 
Chemex  and  will  be 
showing  all  the  brands  in 
the  portfolio.  Look  out  for 
the  futuristic  design  (stand 
C45  and  46).  Visitors  will 
also  have  the  chance  to  win 
a  bottle  of  champagne  or  a 
video  camera  and  stand 
worth  £1,000. 

Hair  raising 

Giorgio  J  (B39)  will  be 
exhibiting  their  new 
collection  of  hair 
accessories  and  matching 
cosmetic  bags.  Also  on  show 
will  be  the  new  Marco 
Viviani  range  of  designer 
hair  accessories. 

Baby  deals 

Milupa  will  be  offering 
pharmacists  a  special  free 
stock  deal  on  orders  placed 
at  the  exhibition.  The  "13  as 
12"  offer  provides  one  free 
pack  in  every  case 
purchased  from  the  Milupa 
range.  Also  on  show  will  be 
the  relaunched  Pure  Cereals 
range,  with  no  added  sugar, 


and  the  relaunched  infant 
milks  Aptamil  and  Milumil. 
Visitors  to  the  stand  can 
enjoy  a  glass  of  SPA  Still 
mineral  water  as  a  toast  to 
the  company's  partnership 
with  Spadel  UK,  as  well.  The 
well-known  Milupa  Bear 
will  be  appearing  at  the 
show  on  the  Sunday. 

Keeping  fit 

Fitness  freaks  will  be  able  to 
meet  TV  personality  Diana 
Moran  (the  Green  Goddess) 
at  the  Windsor  Healthcare 
stand  on  the  Sunday. 
Throughout  the  day  she  will 
be  performing  a  series  of 
exercise  sessions  and 
offering  advice  on  diet  and 
exercise.  She  will  also  be 
giving  out  copies  of  the  "Fit 
for  life"  booklet  which  she 
wrote  for  Windsor.  Visitors 
will  also  be  able  to  enter  a 
draw  to  win  a  set  of  luggage 
when  they  order  the 
Dulco-Lax  8-tablet  pack.  A 
special  deal  will  be  available 
on  Hill's  Balsam  (D26). 

New  scents 

Fragrant  Memories  will  be 
launching  Aromid  to  the 


pharmacy  sector.  Aromid  is 
a  pyramid-shaped  air 
freshener,  which  slowly 
releases  a  fragrance.  Five 
different  variants  are 
available. 

Mudd 

Chattem  UK  will  be 
introducing  their  new  Mudd 
Medicated  mask,  formulated 
for  problem  skin,  at  the 
show.  Ingredients  include 
triclosan  and  a  pH  adjuster. 
The  mask  will  retail  at  £3.99 
(75g).  Free  stock  and  bonus 
offers  available  (B55). 

New  arrivals 

William  Freeman  will  be 
showing  additions  to  their 
babycare  products  on  their 
stand.  These  include  the 
Angled  Breast  Pump,  Suba 
Seal  Breast  Shells  and 
Nipple  Shields.  Also  on 
display  will  be  a  new  heated 
feeding  dish  (B47). 

Cashing  in 

Geller  will  be  exhibiting 
their  new  range  of  cash 
registers  and  stock  control 
systems  at  the  NPA  Village. 


Healthcare  are  currently 
supporting  their  brands 
with  a  £1  million 
advertising  and  PR 
campaign. 

On  their  stand  will  be 
Red  Kooga,  recently 
reformulated  Calcia, 
Natracalm  and  Rheumasol. 

On  show  at  the 
Vitabiotics  stand  will  be 
their  supplements 
Menopace  and  Premence. 


Brushing  up 

Kent  are  launching  the  UK's 
first  range  of  nylon-filled 
wooden  hairbrushes  at 
Chemex  (D47).  The  radial 
brushes  come  in  three  sizes 
and  retail  at  £3.95  each.  The 
new  collection  of  gift  sets 
will  also  be  on  show. 

Herbal  remedies 

Potter's  will  be  revealing 
their  marketing  plans  for 
1993,  new  merchandising 
units  and  POS  material,  and 
several  relaunched  packs  on 
stand  C40  at  the  exhibition. 

First  time 

Maddox  Health  &  Beauty 
are  exhibiting  for  the  first 
time.  On  show  will  be 
Sabona  copper  bracelets, 
the  Body  System  loofah 
range  and  reading  glasses. 
Special  offers  available. 

Vitabiotics 

Vitabiotics  have  teamed  up 
with  Robinson  Healthcare 
to  launch  their  women's 
supplement  range, 
Premence,  Menopace  and 
Osteocare.  Robinson  will  be 
the  exclusive  distributors. 




AGAINST  HEPATITIS  A 

GAM  M  ABU  LIN 

Normal  Immunoglobulin  Injection  B.R 

Your  patients  passport 
to  protection 


® 


Full  prescribing  details  available  on  request: 


IMMUNO  Limited,  Arctic  House,  Rye  Lane,  Dunton  Green,  NrSevenoaks,  Kent  TN14  5HB 
Telephone:  Sevenoaks  (0732)  4581 01 .  Telex:  9541 3. 
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BUY  ROBINSON  BLUE  EYETEC  40*s 
AND  DON'T  MAKE  A  MEAL  OUT  OF  PLASTERS 


Recent  changes  in  Food  Hygiene  Legislation 
means  that  every  establishment  involved  in 
either  producing,  preparing  or  serving  food  for 
public  consumption  is  now  required  by  law  to 
have  blue  detectable  plasters  for  first  aid  use. 


Most  catering/food  establishments  such  as 
BUTCHERS,  BAKERS,  CATERERS, 
LICENCEES  OR  CAFE  OWNERS,  will  not 
need  to  purchase  vast  quantities.  What  they 
are  demanding  is  a  handy  'retail'  pack, 
which  they  can  purchase  from  their  local 
chemist  -  YOU. 

The  new  Robinson  user-friendly  Blue  Eyetec 
packs,  containing  40  assorted  plasters,  has 
been  specially  designed  to  meet  this  need. 

9  40  individually  wrapped  and  sterile 
detectable  plasters  in  assorted  sizes. 

•  Visually   and   electro  magnetically 
detectable. 

•  Essential  to  comply  with  Food  Hygiene 
regulation  SI  1990  No.  1431. 

•  Distinctive  blue  and  white  pack  for  easy 
identification. 

For  your  customers  who  need  to  purchase 
larger  amounts,  Robinson  Blue  Eyetec 
Piasters  are  available  in  trays  of  100  and  bulk 
cases  of  5,000. 

All  Robinson  Blue  Eyetec  Plasters  are 
individually  wrapped  and  sterile. 

Robinson  Blue  Eyetec  Plasters  are  available 
from  both  Medical  and  Chemist  Wholesalers 
and  Occupational  Health  Distributors. 

ROBINSON 

HEALTHCARE 

HIPPER  HOUSE 
CHESTERFIELD  S40  IYF 
UNITED  KINGDOM 


Prescription  specialities 


LEADING  THE  WAY 
in    chemist  sundries 


established  thirty  years  ago, 
>aul  Murray  Pic.  is  now  one  of 
he  country's  leading  suppliers 
)t  chemist  sundries.  Operating 
rom  a  purpose  built,  fully 
'omputerised  distribution  centre 
ind  headquarters  in  Hampshire, 
'aul  Murray  Pic.  now  supplies 
)harmacies  throughout  the 
Jnited  Kingdom. 
\  specialised  team  develops 
•xciting  and  innovative 
>roducts  that  are  packaged  in  a 
ledicated  packaging  plant, 
vhich  also  produces  private 
abel  product  ranges.  Quality 
ontrol,  barcoding,  design  and 
)ackaging  requirements  are  all 
ntegral  parts  of  the  product 
levelopment  programme 
v  nationwide  network  of 
■ighteen  sales  executives 
>rovides  a  fast  and  efficient 
espi  inse  U  >  <  usti  unci 
equirements,  with  a 
juaranteed  overnight  delivery 
ervice  ensuring  that  orders  are 
lelivered  within  48  hours. 


EXCLUSIVE  SUPPLIERS  OF: 

HEAD 
GIRL 


Junior 

Macam 

Baby  Products 

5m  Setters 

Fashion  Sunglasses 


mfE 


SOUND 

PERSONAL  CARF  PRODUCTS 


CASSANDRA 


Paul  Murray  Pic. 

School  Lane,  Chandlers  Ford,  Hampshire.  S05  3YN 
Telephone  (0703)  268444  Fax  (0703)  261946 


Pre-injection  swabs 

Robinson  have  made  available 
pre-injection  swabs  for  use  in 
general  medical  and  surgical 
hospital  wards.  Each  pack  contains 
200  wipes,  individually  dispensed, 
impregnated  with  a  solution 
containing  70  per  cent 
isopropanol,  with  chlorhexidine 
gluconate  and  methyl  paraben. 
Trade  price  of  an  outer  (12  packs) 
is  £12.06.  Robinson  Healthcare. 
Tel:  0246  220022. 

Goldshield  to  AAH 

AAH  Pharmaceuticals  will  be 
acting  as  distributors  for 
Goldshield  Pharmaceuticals'  full 
range  of  products,  including 
Neo-Naclex-K  and  Rheuflex,  from 
August  1.  Goldshield's  standard 
trading  terms  will  apply.  All  orders 
must  still  be  placed  with 
Goldshield  but  customers  will  be 
invoiced  by  AAH.  Goldshield 
Pharmaceuticals.  Tel:  081-684 
3664. 

New  size  Clinifar 

Shire  Pharmaceuticals  are 
replacing  the  current  60g  tube  of 


Clinitar  shampoo  with  a  lOOg  size 
(£4.12).  Shire  Pharmaceuticals. 
Tel:  0264  333455. 


Ciproxin 


Bayer  have  introduced  disposable 
bottle  holders  for  their  intravenous 
formulation  of  Ciproxin.  The 
holders,  made  from  recyclable 
plastic,  are  available  in  two  sizes  to 
fit  the  standard  500ml  or  100ml 
vial  sizes,  and  will  be  free  of 
charge  with  each  bottle  of 
Ciproxin  IV.  Bayer  pic.  Tel:  0635 
390000. 

B-D  Micro-fine* 

Becton  Dickinson  have  introduced 
their  new  B-D  Micro-fine+  pen 
needle.  The  29G  needle  (£7.35 
trade  per  100)  is  designed  to  fit  the 
B-D  pen  and  all  1.5ml  cartridge 
pens.  Becton  Dickinson.  Tel:  0865 
777722. 

Fresubin  soup 

Fresubin  Plus  F  vegetable  soup 
flavour  is  now  available  in  a  200ml 
bottle  (£1.30)  to  replace  the  500ml 
size.  Fresenius  Ltd.  Tel:  0928 
579444. 


Medical  matters 


Study  shows  "inadequate" 
hypertensive  monitoring 


Only  half  the  patients  being 
treated  for  hypertension  have 
their  blood  pressure  adequately 
controlled,  a  recent  study  has 
shown. 

This  finding  suggests  that 
doctors  are  being  half  hearted 
about  monitoring  their  patients 
on  antihypertensives,  believes  Dr 
Neil  Poulter,  director  of  the 
hypertension  clinic  at  St  Mary's 
Hospital,  London. 

Speaking  at  a  Cardiovascular 
Disease  Prevention  conference  in 
London  this  week  he  suggested 
that  although  some  patients  in 

Tamoxifen 

reduces 
cholesterol 

Tamoxifen  has  been  found  to 
reduce  significantly  serum 
cholesterol  levels  in 
postmenopausal  women  with 
breast  cancer  in  a  study  published 
in  last  week's  British  Medical 
Journal. 

The  44  patients  studied  were 
included  in  the  Scottish  adjuvant 
trial  between  1980  and  1984  and 
followed  up  until  1990. 

Blood  samples  were  taken 
pre-operatively  and  then  at 
annual  intervals. 

Tamoxifen  consistently 
lowered  the  serum  cholesterol 
concentration  and  this  effect 
ended  when  treatment  stopped. 

In  addition,  mortality  data 
showed  a  significant  reduction  in 
fatal  myocardial  infarction  in  the 
group  treated. 


the  study  might  have  had 
considerably  lower  blood 
pressure  than  before  treatment, 
many  GPs  were  "not  being 
aggressive  enough  about  blood 
pressure  management." 

However  in  tackling  coronary 
heart  disease  all  risk  factors  had 
to  be  considered.  "It's  no  good 
just  treating  hypertension  when 
most  of  our  hypertensive  patients 
have  all  sorts  of  other  risk 
factors,"  he  added. 

A  survey  of  2,000  hypertensive 
patients  from  six  general 
practices  in  the  north  of  England 
and  six  in  the  south  had  shown 
that  one-fifth  were  still  smoking, 
70  per  cent  took  no  exercise,  just 
over  28  per  cent  were  obese  and 
86  per  cent  had  total  cholesterol 
levels  higher  than  5.2  mmol/1. 

All  risk  factors  were  more 
common  in  the  hypertensives  in 
the  north  than  those  in  the  south. 

Other  research  at  St  Mary's 
Hospital,  carried  out  by  Dr  Mike 
Rampling,  has  shown  that 
stopping  smoking  has  an  almost 
immediate  beneficial  effect  on 
various  blood  clotting  factors. 
Raised  fibrinogen  levels  and 
increased  viscosity  in  chronic 
smokers  (those  smoking  20-45 
cigarettes  a  day  for  many  years) 
returned  to  normal  within  two  to 
three  days  when  they  gave  up 
tobacco. 

However  studying  these 
clotting  factors  over  several 
months  in  large  numbers  of 
smokers  who  had  stopped,  to  see 
if  they  correlated  with  any 
reduction  in  coronary  heart 
disease  would  entail  a  major 
study. 
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ODOUR  FREE 


Lloyd's  Cream, 
potential  not  to  be  sniffed  at. 


If  you've  ever  been  asked  for  a  topical  analgesic  that 
doesn't  smell,  you'll  appreciate  the  attraction  of  Lloyd's 
Cream  -  and  so  will  your  customers. 

Lloyd's  ('ream  provides  effective  relief  from 
muscular  aches  and  pains,  without  reddening  the  skin  - 
and  it's  odour-free.  So,  your  customers  certainly  won't 
turn  their  noses  up  at  it,  especially  when  it's  a  long 
established  brand  with  the  same  tried 
and  trusted  formula. 


"M  Seton 

mm*  Healthcare  Group  pic 


lo  help  you  take  advantage  of  its  CSL  status,  and 
help  you  make  the  most  of  this  new  opportunity,  Seton 
Healthcare  have  put  together  a  strong  support  package. 

This  includes  new  striking  pack  designs,  which 
come  in  30g  and  lOOg  sizes  to  suit  all  your  customers, 
plus  a  national  consumer  advertising  and  I'll  campaign. 
If  you've  a  nose  for  a  potential  best  seller,  make 
sure  you  stock  up  and  display  Lloyd's 
Cream  now. 


Seton  I  lealthi  arc  (  .roup  pli  ,  I  ul  n  I  louse,  Oldham  <  )1  I  51  IS,  England.  I  elephone:  061-652-2222 

I  loyil\  (  r<  Jin  is  .1  I  i .nil  Mark  ..I  Si  


ADVERTISEMENT  FEATURE 


right 

environment 
with  Ponds 


The  1990s  woman  is 
a  veiy  well-informed 
lady  indeed.  She 
knows  all  about  her 
body*  and  what  she 
must  do  to  keep  it  in 
top  shape.  She  knows 
the  kind  of  exercise 
she  should  do,  the 
kinds  of  food  she 
should  eat  -  and 
abstain  from.  And* 
above  all*  she  knows 
how  to  look  after  her 
skin;  her  most 
precious  resource. 


for  a  sophisticated  range  of  skin 
care  products  -  a  fact  reflected 
in  the  robustness  of  the  skin 
care  market.  In  1987  the  market 
was  worth  £65m,  yet  in  1992 
that  figure  has  leapt  to  £145m. 
And  it  is  moisturisers  that  are 
primarily  responsible  for  this 
remarkable  growth.  The  highly 
developed  creams  that  were 
once  the  preserve  of  the  most 
exclusive  brands  have  filtered 
down  to  the  upper  mass 
market,  so  that  a  far  greater 
number  of  women  have  access 
to  high  quality  products. 

There  could  be  no  one 
better  to  offer  this  high  quality 
range  than  one  of  the  most 
trusted  names  in  toiletries  - 
Pond's.  Pond's  has  been 
protecting  the  female  face  from 
the  effects  of  the  environment 
and  age  since  the  turn  of  the 
century,  and  now  launches  a 
comprehensive  new  range 
which  gives  a  nod  to  the  next 
century's  skin  care  too:  Pond's 
Performance. 


At  every  turn  she  is  reminded  of 
the  dangers  assaulting  her  skin. 
There  are  the  ravages  inflicted 
by  the  weather  (wind, 
temperatures  and  sun)  and,  if 
she  lives  in  a  city,  there's  also 
the  constant  onslaught  of 
pollution  and  fumes.  She  knows 
that  the  key  to  youthful,  fresh- 
looking  skin  is  effective 
moisturising  and  UV  protection. 
The  days  are  gone  when  a 
woman  could  afford  to  slap  on 
any  old  face  cream  and  trust  to 
luck. 

Her  sophisticated  needs  call 


The  products  in  the  Pond's 
Performance  range  are 
designed  to  work  with  the  skin 
naturally,  maximising  its  own 
renewing  properties.  With  its 
ninety  years'  experience  in  the 
beauty  industry,  Pond's  is 
uniquely  placed  to  understand 
how  the  skin  naturally 
functions.  As  you  would  expect 
from  a  company  of  such  a  high 
reputation.  Pond's  also 
undertook  three  years  of 
formulation  trials  before 
launching  the  Performance 
range.  The  result  is  clinically 
supported  products  that  the 
customer  can  rely  on  with 
confidence. 

Pond's  Performance  is  a 
compact  range  of  six  specialist 
moisturisers  that  have  been 
designed  to  look  after  the 
demands  of  the  skin  in  specific 
areas.  Each  one  has  been 
developed  to  give  a  boost  to 
those  parts  of  the  skin  that  are 
vulnerable  to  the  signs  of 
ageing,  and  all  are  intended  to 
give  the  skin  a  fresh,  youthful 
radiance,  and  delay  trie  signs  of 
ageing. 

Pond's  Performance  Triple 
Action  Daily  Moisturiser  (£5.45 
for  50ml)  is  a  light  yet  rich,  deep 
penetrating  cream,  to  protect 


and  repair  the  part  of  the  body 
that  is  most  exposed  to  the 
elements.  It  works  on  three 
levels,  boosting  the  natural 
function  of  each  of  the  three 
layers  of  skin.  It  acts  as  a  block 
to  protect  the  delicate  surface 
layer  from  daily  pressure.  It 
replenishes  the  essential 
moisturising  factors  in  the 
middle  layer  and  its  filters 
defend  the  base  layer  against 
harmful  UVA  and  UVB  rays 
which  lead  to  wrinkles  on  the 
skin's  surface. 

The  Triple  Action  Daily 
Moisturiser  Lotion  (£5.45  for 
100ml)  is  a  marvellously  light 
lotion  for  those  who  prefer  an 
alternative  to  cream.  Gliding 
smoothly  onto  the  skin  it  is 
quickly  absorbed  and  has  the 
same  protective  and 
moisturising  qualities  as  the 
Daily  Moisturiser.  Both  products 
leave  the  skin  feeling  pampered 
and  refreshed,  with  a  velvety 
softness. 

The  Night  Regenerating 
Complex  (£5.75  for  50ml)  is  a 
rich,  creamy  preparation  which 
looks  after  your  skin  as  you 
sleep.  It  targets  areas  most 
prone  to  dehydration,  reducing 
dryness  by  up  to  30  per  cent  in 
three  weeks,  and  helps  to  retain 
moisture  in  the  skin  throughout 
the  night. 

The  pump  action  Neck 
Treatment  Cream  (£5.95  for 
45ml)  is  a  refreshingly  light  yet 
rich  moisturiser,  delicately 
fragranced.  The  neck  is  one  of 
the  first  areas  to  show  signs  of 
ageing,  partly  as  it  is  so  often 
neglected  in  the  beauty  routine, 
also  because  it  contains  few  oil- 
producing  sebaceous  glands. 
And  women  are  aware  of  this 
vulnerability.  Pond's 
Performance  Neck  Treatment 
Cream  replenishes  moisture  to 
help  maintain  the  skin's 
elasticity  and  protects  against 
the  dryness  which  can  cause 
facial  lines  to  appear.  Tests 
showed  that  with  continued  use 
the  Cream  can  reduce  dryness 
by  up  to  50  per  cent  in  three 
weeks,  improving  the 
smoothness  of  the  neck 
remarkably. 

Pond's  Performance  Firming 
Eye  Cream  (£6.25  for  25ml) 
comes  in  a  pump-action 
dispenser.  This  light,  airy 
moisturiser  is  specially 
formulated  for  the  delicate  eye 
area.  As  this  is  the  thinnest  skin 
on  the  body,  it  is  low  in 
moisture,  and  so  one  of  the  first 
areas  to  show  signs  of  ageing. 
The  Firming  Eye  Cream  visibly 
smooths  away  the  dryness 
which  can  cause  lines  to  appear. 
The  unique  formula  is 
fragrance-free  in  recognition  of 
the  sensitivity  of  this  area,  and 
is  opthalmologically  tested. 

The  lips  are  a  feature  often 
overlooked  in  conventional  skin 
care  ranges,  but  Pond's 
Performance  features  a  special 
Lip  Treatment  Gel.  (£3.55  for 
10ml).  The  lips  are  particularly 
vulnerable  to  the  signs  of 
ageing  as  they  don't  produce 
any  natural  oil.  The  taste-free 
Performance  formula  improves 
suppleness  while  bringing 
immediate  relief  to  rough  lips. 
The  clear  gel  contains  UVA  and 
UVB  filters  to  protect  against 
the  damaging  effects  of  the 


sun,  helping  lips  look  smoother 
and  so  younger  for  longer.  The 
Gel  can  be  worn  alone  or  under 
lipstick. 

All  products  in  the  Pond's 
Performance  range  come  in 
high  quality  containers.  These 
attractive  and  satisfying  heavy 
frosted  glass  jars  are 
characteristic  of  the  top  beauty 
lines  and  make  an  elegant 
addition  to  a  dressing  table 
display. 

Each  pack  contains  full 
details  of  the  entire 
Performance  range,  as  well  as 
dermatological  notes,  diagrams 
and  graphs  explaining  plainly 
just  why  the  products  work  so 
effectively. 

The  whole  range  is  packaged  in 
elegant  white,  red  and  silver 
livery  and  wrapped  in 
cellophane  for  optimum 
hygiene  and  to  emphasise  its 
sophisticated  image.  Sporting 
the  distinctive  Pond's  flower, 
the  design  clearly  states  the 
high  quality  of  the  products 
within,  with  special  windows 
enabling  the  customer  to  see 
the  more  unusual  pump  action 
dispensers,  and  the  handy  Lip 
Treatment  Gel.  All  packaging 
carries  externally  a  full,  clear 
explanation  of  the  product  and 
its  benefits,  as  well  as 
instructions  for  use.  So,  once 
attracted  by  the  sleek  line  of 
the  packages,  the  busy  customer 
can  then  see  at  a  glance  the 
product  that  is  right  for  her. 

This  is  no  insignificant 
advantage.  Time  has  never  been 
more  valuable  to  women.  The 
UK  itself  has  a  higher 
percentage  of  working  women 
than  any  other  European 
country,  so  these  are  busy 
customers  who  value  a 
comprehensive  beauty  range 
that  offers  a  solution  to  all  their 
moisturising  needs,  and  which 
states  its  claims  simply  and 
convincingly.  Extensive  market 
research  snowed  that  a  quite 
staggering  55  per  cent  of 
women  questioned  said  they 
would  purchase  Pond's 
Performance,  emphasising  the 
enviable  reputation  of  the 
Pond's  name  alone. 

The  launch  will  be  backed  by 
an  impressive  support  campaign 
worth  £3m  (Register  -  MEAL), 
which  will  be  invested  in  the 
first  six  months  of  the  launch  to 
ensure  maximum  impact.  Some 
£2m  of  this  will  be  invested  in 
national  TV  and  Press 
advertising  that  reflects  the 
three-layer  action  of  each  of  the 
moisturising  products.  As  you 
would  expect  from  such  a 
heavyweight  company,  there 
will  also  be  serious  PR  and 
sampling  back-up  campaigns  to 
ensure  a  high  level  of  exposure 
and  customer  awareness  of  the 
Performance  range. 

With  quality  beauty  products 
never  in  greater  demand, 
Pond's  Performance  enables  the 
retailer  to  offer  a  high- 
performance  range  - 
competitively  priced  and 
elegantly  packaged  -  that  is 
guaranteed  to  tempt  the 
customer  looking  for  ever 
greater  value  and  results  from 
her  beauty  products. 


As  with  any  new  treatment,  there  are  always  questions  which  your  patients  will  ask. 
These  are  the  most  common  questions  which  they  are  likely  to  raise  about  Nicotinell. 


A. 


A. 


Q. 
A. 


Why  do  the  patches  come  in  3  different  sizes? 

Nicotinell  comes  in  three  doses,  so  that  you  can  be 
gradually  weaned  off  your  nicotine  dependence.  If  you 
smoke  20  or  more  cigarettes  per  day,  you  should  use 
Nicotinell  TTS  30  for  the  first  month,  Nicotinell  TTS  20 
for  the  second  month  and  Nicotinell  TTS  10  for  the 
third  month. 

Why  is  the  'Patient  Support  Pack'  important? 

Overcoming  nicotine  dependence  is  only  one  part  of 
giving  up  smoking. 
The  'Patient  Support  Pack' 
gives  help  with  stopping  the 
smoking  habit.  It  helps  you 
plan  how  you  will  quit,  and 
gives  encouragement 
throughout  the  3  month 
'Nicotinell  Treatment 
Programme'. 

Where  should  I  wear  the  patch? 

The  Nicotinell  patch  should  be 
applied  to  a  dry,  non-hairy 
area  of  skin  on  the  trunk  or 
upper  arm. 

How  often  should  I  change  the 
patch? 

Every  day,  first  thing  in  the 
morning. 


NEW 


The  'Patient  Support  Pack'  above  will  be  automatically 
provided  wild  each  pack  of  Nicotinell  TTS  30. 


Q.    Should  I  take  the  patch  off  at  night? 

A.    No.  It  is  important  that  you  have  a  constant  level  of 
nicotine  in  your  blood,  24  hours  a  day.  If  you  took  the 
patch  off  at  night,  the  low  nicotine  levels  in  your  blood  in 
the  morning  could  increase  your  craving  for  a  cigarette. 

Q.    Can  I  wear  the  patch  in  the  shower  or  bath,  and  when  I 
play  sport  or  go  swimming? 

A.    Yes.  The  patch  has  a  special  adhesive  which  works  even 
in  the  wet. 


Q.   Does  it  work? 

A.    Nicotinell  can  help  to  overcome 
nicotine  dependence,  reduce 
cravings  and  lessen  unpleasant 
withdrawal  symptoms.  But 
breaking  the  smoking  habit 
still  needs  willpower.  So  how 
successful  you  are  depends 
on  how  committed  you  are  to 
succeed. 

Q.   Will  I  put  on  weight? 

A.    At  the  end  of  a  3  month  trial 
with  the  'Nicotinell  Treatment 
Programme',  patients  who 
had  quit  using  Nicotinell  on 
average  gained  just  0.21b, 
compared  to  9.7lb  in  patients 
using  a  placebo  patch.  ' 


Nicotinell 


transdermal  nicotine 


TTS 

helps  to  overcome  nicotine  addiction 


Nicotinell1*'! TTS  Prescribing  Information 
Presentation  Ti  ansilerinal  tlietapeuti< 

system  containing  nicotine,  available  in  3 
sizes  (10cm'-',  20cm2,  30cm2)  releasing 
appi  o  \  in  i.tlcly  0.7mg/<  m '•'/'-'  I  boms 
Indication  Treatment  of  nicotine 
dependence,  as  an  aid  to  smoking 
cessation,  Dosage  Subjects  should  stop 
smoking  completely  when  siaiiing 
treatment.  For  those  smoking  more  than 
20  cigarettes  a  dav,  treatment  should  be 
started  with  Nicotinell  TTS  30  once  daily 
applied  to  a  dry,  non-hai!"y  area  ol  skin  on 
the  trunk  or  upper  arm.  Those  smoking 
less  should  start  with  Nicotinell  TTS  20 
once  daily  Sizes  ol  30<  nr.  20<  nr' and  10cm2 
arc  available  to  permit  gradual  withdrawal 


ol  nicotine  replacement,  using  treatment 
periods  of  3-4  weeks  with  each  size.  Total 
treatment  periods  ol  more  than  3  months 
and  doses  above  30  cm2  have  not  been 
evaluated  Contraindications  Non-smokers, 
occasional  smokers,  children.  As  with 
smoking,  Nicotinell  is  contraindicated 
during  pregnancy  and  breast  feeding,  and 
in  ac  lite  myo<  aidial  in  tat  t  lion,  unstable  or 
worsening  angina  pectoris,  severe  cardiac 
arrhythmias,  recentcerebrovascular  accident, 
diseases  ol  the  skin  which  may  complicate 
patch  therapy,  and  known  hypersensitivity 
to  nicotine.  Precautions  Hypertension,  stable 
angina  pectoris,  cerebrovascular  disease, 
occlusive  peripheral  arterial  disease,  heart 
I  allure,  hyperthyroidism,  diabetes  mellilus. 


renal  or  hepatic  impairment,  peptic  ulcer. 
Persistent  skin  reaction  to  the  patch.  Keep 
out  of  the  reach  of  children  at  all  times. 
Side-effects  Sm<  iking  cessation  is  associated 
with  wilhdrawal  symptoms.  The  most 
frequently  reported  adverse  events  in 
controlled  clinical  trials  regardless  of  any 
causal  association  were:  reaction  at 
application  site-  (usually  erythema  or 
pruritus),  headache,  cold  and  flu-like 
symptoms,  insomnia,  nausea,  myalgia,  and 
dizziness.  Occasionally:  blood  pressure 
changes,  other  central  nervous  system 
effects  and  gastrointestinal  disturbances. 
See  lull  prescribing  information.  Packs 
Nicotinell  TTS  10  (PL0001/0161)  in  packs 
ol  2S  pali  lies,  trade  price,  correct  at  time  oi 


printing.  £32.83.  Nicotinell  TTS  20 
(PL0001/0162)  in  packs  of  28  patches, 
£34.56.  Nicotinell  TTS  30  (PL0001  /0163) 
in  paiks  oi  28  patches,  £36.28. 
®  denotes  registered  trademark. 
Full  prescribing  information  is  available 
on  request  from  Geigy  Pharmaceuticals, 
Wimblehurst  Road,  Horsham,  West  Sussex, 
RH12  4AB.  Telephone  (0403)  SO  101. 
Reference  1.  Abelin  T  el  al.  Controlled 
trial  of  transdermal  nicotine  patch  in 
tobacco  withdrawal.  Lancet,  1989;  January 
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Pharmacyupdate 

Uncovering  cystitis 


Urinary  tract  infections  (UTIs) 
are  one  of  the  commonest 
reasons  for  visiting  the  GP, 
accounting  for  an  estimated  12 
per  1,000  consultations. 
Community  pharmacists  are 
most  likely  to  be  consulted 
about  cystitis,  but  more  serious 
UTIs  may  also  present  at  the 
pharmacy.  It  is  important  to  be 
able  to  distinguish  cystitis  from 
other  UTIs  which  generally 
require  urgent  medical 
attention. 

Common  UTIs  are  cystitis 
(inflammation  of  the  bladder), 
urethritis  (inflammation  of  the 
urethra)  and  pyelonephritis 
inflammation  of  the  kidneys). 
Urethritis  causes  a  burning 
sensation  when  passing  urine 
while  with  pyelonephritis  there 
is  pain  in  the  loins  and  high 
fever. 

Cystitis  often  starts  with  an 
Etching  or  prickling  sensation. 
This  is  followed  by  a  frequent 
and  urgent  need  to  pass  urine, 
and  a  burning  pain  on  passing 
often  only  small  amounts  of 
urine.  There  may  also  be  lower 
abdominal  pain,  blood  in  the 
urine  (haematuria), 
foul-smelling  urine,  and,  in 
many  cases,  general  malaise 


OTC  treatments  can  help  to 
relieve  the  symptoms  of 
cystitis.  They  contain 
potassium  or  sodium  citrate, 
which  makes  the  urine 
alkaline  to  counteract  the 
acidification  caused  by  the 
infecting  bacteria. 

Patients  using  one  of  these 
remedies  should  be  advised  to 
increase  their  fluid  intake.  This 
helps  to  flush  bacteria  out  of 
the  bladder,  which  is  emptied 
more  frequently  and 
completely. 

•  Potassium  citrate  mixture 
should  be  taken  well  diluted 
with  water.  The  addition  of 
hyoscamus  tincture  helps  to 
reduce  urinary  urgency  and 
frequency,  but  is  contra- 
indicated  in  glaucoma. 

•  Products  containing 
potassium  should  not  be 
recommended  for  patients 
taking  potassium  sparing 
diuretics,  aldosterone 
antagonists  or  ACE  inhibitors 
as  hyperkalemia  may  result. 

•  Products  containing  sodium 
should  not  be  given  to 
pregnant  women,  hyper- 
tensives or  patients  with  heart 
problems. 

•  OTC  treatments  should  be 
taken  for  no  longer  than  48 
hours.  If  symptoms  persist 
after  this  time,  patients  should 
be  referred  to  their  GP. 


Charlotte  Coker,  MRPharmS,  looks  at  cystitis  and  how  if  differs 
from  other  common  urinary  tract  infections 


with  a  mild  fever. 

Urethral  infections  are  more 
common  in  men  than  women, 
but  infections  further  up  the 
urinary  tract  occur  more  often 
in  women  because  of  the 
shorter  urethra.  About  50  per 
cent  of  women  in  the  UK  suffer 
from  cystitis  at  some  time 
during  their  lives,  and  it  often 
recurs. 

Causes 

UTIs  may  be  caused  by  bacterial 
infection.  The  traditional 
definition  is  the  presence  of 
100,000  bacterial  cells  per  ml  of 


midstream  urine. 

Gram  negative  organisms 
account  for  most  episodes  in 
the  community:  Escherichia  coli, 
spread  from  the  rectum  to  the 
urinary  tract,  causes  about  70 
per  cent  of  uncomplicated  UTIs. 

Less  common  pathogens 
include  staphylococci, 
Streptococcus  faecalis, 
Klebsiella  species,  Proteus 
mirabilis  and  Pseudomonas 
aeruginosa.  Urethritis  may  be 
due  to  gonorrhoea  or  infection 
by  Chlamydia  trachomatis  and 
Ureaplasma  urealyticum. 

In  women,  fungal  infections 
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such  as  thrush  and  viral 
infections  (eg  herpes)  can  cause 
cystitis.  Sexual  intercourse  may 
bring  on  an  attack 
("honeymoon"  cystitis)  if  there 
is  damage  to  the  vagina  and 
subsequent  infection.  It  is  also 
thought  that  irritation  caused 
by  toiletries  like  vaginal 
deodorants  and  perfumed  soap, 
or  chemicals  such  as  spermicides 
and  disinfectants,  may  bring  on 
cystitis.  Certain  cytotoxic  drugs 
have  also  been  implicated. 
In  men  there  is  usually  an 
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underlying  condition  that 
impairs  the  drainage  of  urine, 
such  as  an  enlarged  prostate 
gland  or  a  urethral  stricture.  In 
both  sexes,  UTIs  may  be  caused 
by  a  kidney  or  bladder  stone,  a 
bladder  tumor,  or  a  congenital 
abnormality  of  the  urinary 
tract. 

Complications 

Cystitis  does  not  usually 
produce  complications  unless 
infection  spreads  up  to  the 
kidneys.  Urethritis  can  lead  to 
scarring  of  the  urethra  and  the 
formation  of  urethral  stricture. 

If  not  treated  properly, 
pyelonephritis  can  result  in 
permanent  kidney  damage, 
septicaemia  and  septic  shock.  If 
a  kidney  stone  is  the  cause  of 
the  infection,  it  may  grow 
rapidly  during  the  course  of  the 
infection. 

Immediate  referral  to  the 
doctor  for  further  investigation 
and  treatment  is  indicated  if 
symptoms  of  a  UTI  are  present 
in  certain  patients: 

•  Children:  UTIs  can  cause 
kidney  damage  and  may  result 
in  chronic  kidney  failure. 

•  Men:  There  is  usually  an 
underlying  complication,  such 
as  an  enlarged  prostate  gland 
or  stones  in  the  kidney  or 
bladder  stones,  or  a  sexually 
transmitted  disease  such  as 
gonorrhoea  or  non-specific 
urethritis. 

•  Pregnant  women:  Bacteruria 
(bacteria  in  the  urine)  is 
associated  with  reduced  birth 
weight  and  can  lead  to  kidney 
problems. 

•  The  elderly:  Bacteruria  is 
linked  with  increased  mortality. 

Women  with  mild  symptoms 
of  cystitis  can  be  treated  with 
OTC  medicines  if  they  present 
within  two  days.  However,  they 
should  be  referred  if  they  suffer 
from  recurrent  cystitis  (this  may 
occur  in  people  with  diabetes) 
or  if  there  is: 

□  nausea,  vomiting,  and  fever 

□  loin  pain 

L  I  blood  in  the  urine 

□  vaginal  discharge 
And  if  a  48-hour  OTC 

treatment  fails,  the  patient 
should  be  referred  to  her 
doctor. 

Prevention  is 

better... 

To  help  prevent  attacks  of 
cystitis  or  other  UTIs,  patients 
should  be  advised  to  drink  large 
quantities  of  fluids  every  day 
(at  least  three  or  four  pints)  and 
to  pass  water  frequently, 
ensuring  the  bladder  is 
completely  empty  each  time. 

If  cystitis  occurs  after  sexual 
intercourse,  both  partners 
should  be  advised  to  wash 
before  and  after;  antiseptics 
and  perfumed  toiletries  should 
not  be  used  in  the  genital  area. 
Passing  water  before  and  after 
intercourse  might  help  and  the 
use  of  a  lubricant  may  prevent 
soreness,  bruising  and 
subsequent  infection. 

Careful  personal  hygiene  is 
essential.  To  avoid  passing 
bacteria  from  the  rectum  to  the 
urethra,  bladder  or  kidneys,  the 
bottom  should  be  wiped  from 
front  to  back,  and  the  genital 
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area  should  be  washed  morning 
and  night. 

Tight  trousers  and  underwear 
in  man-made  fibures  should  be 
avoided  —  wearing  cotton 
underwear  and  stockings  will 
help. 

On  prescription 

UTIs,  including  those  with 
frequency-dysuria  symptoms, 
are  treated  with  antibiotics, 
unless  there  is  an  identifiable 
underlying  cause.  Bacteria  is 
present  in  the  urine  in  only 
about  50  per  cent  of  cases,  so  a 
urine  culture  should  be 
performed  if  antibiotics  are  to 
be  used.  Cure  rates  of  around 
85  per  cent  are  expected. 

The  main  culprit  in  UTIs  is  E. 
coli,  which  readily  acquires 
resistance.  Some  40  per  cent  of 
E.  coli  strains  can  be  expected 
to  be  ampicillin-resistant. 
Because  of  problems  with 
bacterial  resistance,  ampicillin 
and  amoxycillin  are  unlikely  to 
be  used  to  treat  UTIs. 

Problems  are  less  likely  with 
trimethoprim.  The  prevalence 
of  resistance  to  trimethoprim  is 
variable,  but  in  most  areas  the 
resistance  rates  among  common 
urinary  tract  pathogens  are  low 
enough  to  justify  its  continued 
blind  use  as  a  treatment. 

Sulphonamides  may  be  used 
to  treat  UTIs,  but  here  too 
resistance  to  E.  coli  is  a  problem 
and  side-effects  are  common. 
The  synergistic  combination  of 
trimethoprim  and  sulpha- 
methoxazole  in  co-trimoxazole 
is  often  prescribed  for  UTIs, 
although  it  is  doubtful  whether 
synergistic  or  bactericidal 
activity  is  achieved  at  the  drug 
levels  found  in  infected  urine. 
Trimethoprim  alone  is  likely  to 
be  as  effective  and  there  is  no 
convincing  evidence  that  this  is 
increasing  resistance. 

Beta-lactamases  mediating 
ampicillin  resistance  in 
coliforms  also  give  low-level 
resistance  to  the  first 
generation  cephalosporins  such 
as  cephalexin;  however,  the 
concentrations  of  cephalo- 
sporins achieved  in  the  urine 
are  often  sufficient  to  treat  UTIs 
successfully. 

Few  community-acquired  UTIs 
are  resistant  to  nitrofurantoin, 
co-amoxiclav,  or  newer 
cephalosporins  such  as  cefixime 
and  cefuroxime  axetil,  which 
are  less  susceptible  to 
penicillinase  inactivation. 

Ciprofloxacin  and  other  new 
4-quinolone  agents,  such  as 
ofloxacin  and  norfloxacin,  are 
effective  against  a  wide  range 
of  urinary  pathogens  and  may 
be  used  for  infections  caused  by 
organisms  resistant  to 
penicillins  and  cephalosporins 
because  they  have  a  different 
mode  of  action.  The 
4-quinolones  also  have  good 
cure  rates  and  an  acceptable 
side-effect  profile. 

Antibiotic  treatment  courses 
are  becoming  shorter.  Scripts 
for  five  to  seven  days  treatment 
are  common,  and  occasionally 
three-day  or  even  single  dose 
treatments  are  used.  The 
rationale  is  that  using  smaller 
amounts  of  antibiotics  is  as 
effective,  minimises  dose- 
related  side-effects,  reduces 
selective  pressure  for  antibiotic 
resistance  and  saves  money. 


More  than  a 
painful  tingling 
at  the  nerve  ends 

Shingles  can  be  severely  debilitating, 
causing  intense  pain  long  after  the  initial 
rash  has  gone.  Adrienne  de  Mont  discovers 
that  speedy  treatment  offers  the  best 
results 


Shingles  is  caused  by  the  herpes 
virus  Varicella  zoster.  The 
infection  first  appears  as 
chicken  pox,  usually  in 
childhood.  The  virus  then  lies 
dormant  in  the  nerve  ganglia 
until  later  life  when  for  some 
reason  it  becomes  re-activated 
to  produce  a  painful  eruption 
of  the  skin. 

Exactly  what  triggers  shingles 
is  not  known;  in  some  people 
re-activation  of  the  virus  occurs 
spontaneously  while  in  others  it 
is  associated  with  specific 
factors  such  as  malignancy, 
trauma  or  lowered  immunity.  It 
is  most  common  in  people  over 
50  years  old. 

The  skin  rash  and  blistering  is 
identical  to  that  seen  with 
chicken  pox,  but  shingles 
usually  affects  only  one  side  of 
the  body  or  face  and  is  limited 
to  that  area  of  the  skin  supplied 
by  the  nerve  root  in  which  the 
virus  lies  dormant. 

The  rash  is  frequently  seen 
above  the  eye  or  around  one 
half  of  the  chest  or  abdomen.  It 
is  usually  preceded  by  localised 
tenderness  and  pain  which  may 
be  itching,  burning  or  stabbing. 
There  may  also  be  feverishness 
and  a  general  run-down 
feeling. 

The  eruption  starts  as  a 
lumpy  red  rash  on  which 
pustules  form  over  a  period  of 
three  days.  These  start  to  weep, 
then  dry  and  form  crusts  in 
seven  to  ten  days.  The  rash  may 


take  three  to  five  weeks  to  heal 
fully  and  may  leave  scars.  The 
pain  may  lessen  as  the  rash 
heals  but  can  return  and  persist 
for  several  weeks. 

Post  herpetic  neuralgia  is  the 
name  given  to  pain  which 
continues  or  recurs  a  month  or 
more  after  the  original  rash. 
While  pain  is  rarely  a  problem 
in  the  young,  in  elderly  people 
it  can  be  almost  intolerable.  It  is 
mostly  a  burning  sensation 
accompanied  by  extreme 
tenderness  which  makes 
wearing  clothes  unbearable 
and  interferes  with  sleep. 

Post  herpetic  neuralgia  is 
most  common  in  ophthalmic 
zoster,  which  can  cause  severe 
complications  such  as  corneal 
ulcers  and  retinitis  and  may 
even  result  in  blindness. 

Shingles  cannot  be  caught 
from  another  sufferer  because 
it  only  arises  in  those  carrying  a 
dormant  virus.  But  a  person 
with  shingles  can  transmit  the 
virus  to  produce  chicken  pox  in 
someone  who  has  not  had  it 
before. 

Treatment 

Oral  acyclovir  (Zovirax)  is  now  I 
the  preferred  treatment,  given 
in  a  dose  of  800mg  five  times 
daily  for  seven  days.  This 
regimen  has  been  shown  to 
reduce  acute  pain,  accelerate 
healing  and  shorten  the 
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The  power  of  ibuprofen  -  one  of  today's  most 
effective  painkillers  -  is  now  available  for  the  first  time  without 
prescription  in  a  rapidly  absorbed,  penetrating  gel. 


FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC 
AND  MUSCULAR  PAIN,  SPRAINS  AND  STRAINS. 


FRAGRANCE- FREE  COLOURLESS  NON-GREASY 


AVAILABLE  FROM  YOUR  PHARMACIST 


Ibuleve  in 

newspapers 


TENSE,  nervous  marketing  directors  take  note.  In  May  1991,  Ibuleve  was  launched  solely  in  National  press.  Within  three  months 
it  had  become  brand  leader  in  its  sector,  and  within  its  first  year  grabbed  nearly  a  third  ol  market  share.  Results  like 
these  are  as  common  as  the  common  cold,  because  the  printed  word  works  where  television  can't.  At  the  office,  on  the 
bus,  in  the  doctor's  waiting  room.  If  you're  trying  to  build  a  healthy  business,  get  your  product  in  the  newspapers 
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This  advcrlisemenl  was  placed  by  the  Newspaper  Publishers  Assi.eial 
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duration  of  new  vesicle 
formation. 

Treatment  gives  better  results 
if  started  as  soon  as  possible 
after  the  rash  appears,  so 
patients  must  be  advised  to  see 
a  doctor  immediately. 

The  Data  Sheet  advises  on 
dose  reduction  in  elderly 
patients  with  impaired  kidney 
function,  and  all  elderly 
patients  should  be  advised  to 
drink  plenty  of  fluid  while 
taking  the  drug. 

In  immunocompromised 
patients,  acyclovir  is  usually 
given  intravenously  in  high 
doses.  Using  prednisolone  with 
acyclovir  has  been  found  to 
reduce  the  acute  pain  but  not 
post-herpetic  neuralgia  (Lancet, 
1987, ii, 126-129).  But  giving 
immunosuppressive  therapy  in 
an  infection  that  can  spread  has 
been  a  matter  of  controversy 
and  further  trials  are  in 
progress  to  resolve  the  issue. 

Amantadine  (Symmetrel)  has 
been  used  in  doses  of  100mg 
twice  daily  for  14  days,  with  a 
further  14  days  treatment  if 
pain  persists.  Its  use,  however, 
has  declined  in  favour  of 
acyclovir.  Amantadine  is 
contra-indicated  in  patients 
who  suffer  from  convulsions, 
those  with  a  history  of  gastric 
ulceration  or  those  with  severe 
renal  disease. 

It  is  not  recommended  for 
children  and  must  be  used  with 
care  in  confusional  states,  liver 
or  kidney  dysfunction, 
congestive  heart  failure  and 
pregnancy.  It  may  aggravate 
central  nervous,  gastro- 
intestinal or  other  side  effects 
provoked  by  anticholinergic 
drugs  or  L-dopa,  and  may 
interact  with  central  nervous 
system  stimulants. 

Reviewing  the  efficacy  of 
drugs  used  in  shingles 
(Prescriber,  March  19,  1992)  Dr 
Barbara  Crosse,  senior  registrar 
in  infectious  diseases,  Seacroft 
Hospital,  Leeds,  pointed  to  the 
importance  of  early  treatment. 
"Late  treatment  is  ineffective 
unless  there  is  evidence  of 
continued  vesicle  formation," 
she  wrote.  But  she  believed  late 
treatment  was  justified  in 
ophthalmic  zoster  because  of  its 
potentially  serious 
consequences  and  because 
there  is  evidence  that 
complications  are  reduced  even 
when  treatment  is  delayed. 

In  treating  the  acute  pain, 
analgesics  may  help  but  in 
many  cases  they  are  useless  (for 
post-herpetic  neuralgia 
management  see  below). 

Topical  approach 

Zovirax  cream  is  not  licensed  for 
use  in  herpes  zoster.  Topical 
idoxuridine  has  been  used  as  a 
5  per  cent  solution  dissolved  in 
dimethylsulphoxide  which 
carries  the  anti-viral  agent 
deeper  into  the  skin  where  the 
virus  is  replicating.  But  there  is 
conflicting  evidence  of  its  value. 

Povidone  iodine  in  the  form 
of  Betadine  paint  or  dry  spray  is 
useful  in  helping  to  dry  the 
lesions  and  prevent  infection. 

Some  experts  advise  against 
preparations  that  adhere  to 
wet  lesions,  such  as  calamine. 
The  Herpes  Association,  in  its 
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self-help  leaflet,  recommends 
keeping  the  sores  clean  and 
wearing  loose  clothing. 

Vitamins,  especially  those 
involved  in  skin  healing  and 
nerve  function  such  as  A,E  and 
B-complex,  may  also  help  and 
the  Association  recommends  a 
diet  rich  in  fruit,  vegetables  and 
cereals  to  encourage  optimum 
uptake  of  these  vitamins. 

oieyraSgia 

The  pathogenesis  of  post- 
herpetic neuralgia  remains 
unknown.  Because  the  virus 
seems  to  cause  permanent 
damage  to  the  nerve,  analgesics 
—  even  morphine  —  have  little 
effect.  One  suggestion  is  that 
there  is  a  decrease  in  inhibitory 
fibres  in  the  peripheral  nerve, 
leaving  a  predominance  of 
afferent  pain  fibres  and  an 
increased  transmission  of  pain 
impulses  to  the  spinal  cord. 
Central  mechanisms  may  also 
be  involved,  in  that  peripheral 
nerve  injury  may  lead  to 
changes  in  central  pathways. 

Dr  David  Bowsher,  consultant 
neurologist  at  the  Pain  Relief 
Foundation,  Liverpool,  believes 


the  only  useful  treatment  is 
tricyclic  antidepressants.  He 
recommends  amitriptyline, 
starting  with  a  small  dose  and 
increasing  over  two  or  three 
weeks  to  85mg  daily  if 
tolerated.  It  should  be 
continued  for  three  months 
after  the  pain  has  disappeared 
then  gradually  tailed  off. 

As  this  treatment  may  take 
two  or  three  weeks  to  have  an 
effect,  codeine  can  be  given  if 
an  analgesic  is  needed.  The 
sooner  this  treatment  starts,  for 
reasons  unknown,  the  better.  It 
seems  that  the  damage 
becomes  established  slowly  and 
can  be  halted. 

A  study  of  126  patients 
showed  that  if  amitriptyline 
was  given  within  seven  months 
of  acute  shingles,  then 
three-quarters  could  expect 
permanent  relief  from  pain.  But 
the  prognosis  was  considerably 
less  promising  if  treatment  was 
delayed  . 

"GPs  should  advise  their 
patients  with  acute  shingles  to 
come  back  in  six  weeks  time," 
Dr  Bowsher  recommends.  "If 
they  still  have  pain,  treatment 
with  amitriptyline  should  be 
started  at  once." 


Some  of  the  other  earlier 
tricyclic  antidepressants  may 
also  work  but  the  newer, 
pharmacologically  "cleaner" 
ones  do  not,  he  says.  Mexiletine 
has  also  been  effective  in  some 
cases.  If  the  pain  still  persists  he 
recommends  referral  to  a 
specialist  pain-relieving  clinics 
which  can  offer  transcutaneous 
nerve  stimulation,  relaxation, 
hypnosis,  biofeedback  and  pain 
management  programmes. 

Ultrasound  has  also  produced 
good  results  in  a  small  number 
of  people.  Acupuncture  has  not 
proved  successful.  Dr  Bowsher 
also  recommends  applying  a  4 
per  cent  dispersible  aspirin  in 
chloroform  lotion,  providing  it 
does  not  irritate  the  skin  or  get 
in  open  sores  or  the  eyes. 
Difflam  cream  may  also  provide 
temporary  relief. 

Topical  preparations 
containing  capsaicin  have 
shown  favourable  results  and 
are  being  further  evaluated.  If 
the  skin  is  over-sensitive  to 
clothing,  he  suggests  swathing 
the  area  with  cling-film. 

The  Herpes  Association  is  at  41 
North  Road,  London  N7  9DP 
(helpline  071-609  906 1). 
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Research  carried  out  by  The 
School  of  Pharmacy  at  Robert 
Gordons  Institute  of 
Technology,  Aberdeen,  to 
determine  the  attitudes  of 
Scottish  community  pharmacists 
to  giving  advice  on 
alcohol-related  problems,  and 
to  determine  their  knowledge 
of  the  subject,  found  that  most 
(59.7  per  cent)  would  like  to  see 
advice  on  the  topic  being  given 
in  community  pharmacies. 

Eighty  questionnaires  were 
returned  of  the  150  sent  out. 
They  indicated  that  few 
pharmacists  had  adequate 
knowledge  about  alcohol, 
although  many  thought  they 
had.  Leaflets  on  the  subject 
would  be  helpful,  it  was 
suggested,  as  would  some 
iterature,  allowing  pharmacists 
to  become  more 
knowledgeable. 

Promoting  sensible 
drinking 

Pharmacists  can  make  an 
mpact  on  reducing  excessive 
alcohol  consumption  by 
becoming  actively  involved  in 
the  promotion  of  sensible 
drinking. 

This  could  involve,  for 
example,  questioning  patients 
about  their  alcohol 
consumption,  although  this 
might  be  easier  said  than  done. 
The  community  pharmacist  can 
also  encourage  people  to 
reduce  the  amount  of  alcohol 
they  consume,  if  they  are 
mbibing  to  excess. 

The  pharmacist  should  also 
pay  attention  to  groups  who 
may  be  at  an  increased  risk 
from  alcohol-related  problems. 
The  safe  limits,  the  difference 
oetween  beverages,  and  their 
alcoholic  units  of  measurement 
should  all  be  known.  The 
Dharmacist  should  also  be 
aware  of  the  health  risks  of 
alcohol  to  the  drinker,  the 
drinker's  family  and  society. 

Other  areas  where  the 


Audit  in  practice 

Teacher-practitioner  Gerry  Diamond  audits  the  performance  of 
community  pharmacists  in  advising  on  alcohol  dependence 


community  pharmacist  can  help 
include  advice  on  alcohol-drug 
interactions,  knowing  the 
addresses  of  local  help 
organisations  for  alcoholics, 
and  ensuring  that  any 
medication  for  a  recovered 
alcoholic  —  OTC  or  prescribed 


Annual  consumption  of  alcohol  per  head  of 
adult  population  (in  litres)  in  the  UK 


Year  1963 

1968 

1973 

1978 

1983 

1988 

Beer  114.1 

125.1 

147.2 

154.6 

137.8 

137.3 

Spirits  1.07 

1.13 

1.84 

2.18 

2.03 

2.23 

Wine  3.59 

5.05 

8.39 

9.55 

11.86 

15.28 

Cider/ 

Sherry  2.02 

2.79 

3.68 

5.06 

7.21 

7.40 

Safe  limits  for  men 
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Figure  1.  The  safe  limits  in  units  per  week  for  men  and  the  percentage  of 
pharmacists  who  stated  them  (n=77) 
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—  is  alcohol  free  as  this  may 
help  prevent  a  relapse. 

Safe  consumption 
limits 

The  World  Health  Organisation 
states  that  there  is  no  such 
thing  as  a  completely  safe  level 
of  drinking.  It  is 
recognised,  however,  that  to 
get  everyone  to  abstain  would 
be  an  impossible  task.  Hence, 
sensible  limits  of  alcohol 
consumption  are  advocated. 
These  are  up  to  21  units  per 
week  for  men  and  up  to  14 
units  per  week  for  women.  It  is 
also  better  if  the  consumption 
is  spread  out  over  a  week  with 
one  or  two  drink  free  days 
being  included. 

One  unit  of  alcohol  (8g  or 
10ml)  is  approximately 
equivalent  to: 

□  half  a  pint  of  lager 

□  a  glass  of  wine 

□  a  single  measure  of  spirits 
I  '  a  glass  of  sherry 

In  the  RGIT  survey,  when 
pharmacists  were  asked  the 
question  regarding  the  safe 
limits  for  men  and  women,  the 
range  of  the  results  were  wide. 
In  fact,  only  41.6  per  cent  of 
respondents  gave  the  correct 
limits  for  males,  while  40.3  per 
cent  gave  the  safe  limits 
correctly  for  females  (see  fig.1). 

However,  when  asked  about 
what  constituted  one  unit  of 
alcohol  in  terms  of  various 
beverages  the  results  were 
more  favourable,  with  74  per 
cent  stating  a  half  pint  of  lager, 


90.9  per  cent  stating  a  single 
measure  of  spirits  and  92.2  per 
cent  correctly  stating  a  glass  of 
wine  was  equal  to  one  unit. 

Giving  advice 

When  the  survey  asked  about 
whether  they  would  like  to  see 
advice  on  alcohol  available  in 
community  pharmacy,  59.7  per 
cent  of  pharmacists  indicated 
that  they  would.  The  reasons 
given  to  support  this  answer 
included  that  it  is  part  of  the 
pharmacist's  role  in  healthcare 
counselling,  while  others 
highlighted  their  accessability 
to  the  public  as  a  reason  for 
giving  advice  on  alcohol 
consumption. 

Of  the  37.7  per  cent  who 
indicated  that  they  would 
prefer  not  to  see  advice 
or  counselling  on  alcohol 
consumption,  lack  of  time  and 
privacy  were  the  major 
concerns.  A  minority  (2.6  per 
cent)  stated  that  advice  and 
literature  was  already  available 
as  part  of  the  healthcare 
counselling  undertaken  in  their 
pharmacies. 

Adequate 
knowledge 

When  the  community 
pharmacists  were  asked  if  they 
had  an  adequate  knowledge  of 
alcohol  and  its  effects,  52  per 
cent  said  they  had,  although 
two  did  state  that  it  was  only  in 
respect  of  drug/alcohol 

Continued  on  pi 98 
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interactions.  However,  of  the  38 
who  felt  that  they  had 
adequate  knowledge,  only  10 
got  both  the  safe  limits  and 
beverage  equivalents  of  one 
unit  of  alcohol  correct. 

While  more  than  half  the 
pharmacies  surveyed  feel  that 
they  have  adequate  knowledge 
to  counsel  on  alcohol  and  its 
problems,  it  would  appear  that 
very  few  have  a  basic 
knowledge  of  both  the  safe 
limits  and  the  equivalents  of  a 
unit. 

So  how  many  have  adequate 
knowledge  about  the  long  term 
effects  of  alcohol  and  its 
related  disease  to  confidently 
give  advice  to  the  public? 

Giving  advice  on 
alcohol  inquiries 

From  figure  2  it  can  be  seen 
that  81.8  per  cent  of  inquiries 
concerning  alcohol  were  in 
relation  to  both  OTC  and 
prescribed  medication,  while 


give  advice  on  alcohol 
consumption  and  a  further  5.2 
per  cent  only  give  advice  on 
alcohol-drug  interactions  when 
when  the  customer  asked.  All  in 
all,  quite  a  lacklustre  situation  if 
the  consumer  is  being  informed 
only  at  his  or  her  own 
prompting. 

In  conclusion,  if  pharmacists 
are  to  embrace  the  ideals  of  the 
Nuffield  Report,  we  as  a 
profession  cannot  afford  to 
wait  for  the  government  to 
give  handouts. 

Adequate  materials  —  in 
terms  of  healthcare  promotion 
leaflets  and  official  publications 
pertaining  to  the  pharmacists 
role  in  this  area  of  drug-alcohol 
dependence  (Blenkinsopp  A 
and  Panton  R  "Health 
Promotion  for  Pharmacists")  — 
are  available.  It  is  up  to 
pharmacists  to  act  like 
professionals,  committing 
themselves  to  continual 
education  to  improve  their 
performance  in  delivering 
pharmaceutical  care  in  the  high 
street. 


Cost  of  alcohol  misuse: 

England  and  Wales  1985 

Consequence 

Cost 

(£M) 

To  industry  (lost  productivity,  unemployment) 

£1600 

To  the  NHS  (hospital  and  community) 

£104 

To  health  and  education  research 

£1 

In  material  damage  and  criminal  activities 

£142 

In  domestic  disharmony  and  suffering 

£1847 

only  9.1  per  cent  related  to 
prescribed  medication  problems 
alone.  Therefore,  a  total  of  90.9 
per  cent  of  the  pharmacists 
surveyed  give  advice  on 
alcohol-drug  interactions 
and  advised  people  when  the 
situation  merited  intervention. 
However,  3.9  per  cent  never 


Amount  spent  on 
alcohol  at  constant 
1985  prices 

1963  £8.891m  per  year 

1988  £16.624m  per  year 


How  often  advice  given 

(N  =  77) 


POM  (5.19°/ 


Both  &  others  (5.19% 


Never  (3.90%) 
Asked  (5.19%) 


Both  &  asked  (11.69%) 


POM  &  asked  (2.60%) 
POM  &  others  (1.30%) 


Figure  2.  How  often  is  advice  given  in  the  communitv  pharmacy  on 
alcohol?  Only  in  relation  to  POMs;  only  in  relation  to  OTCs;  both  POM 
and  OTC;  never;  only  when  asked;  others 
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Wellcome  relief  at 
share  sale's  reception 


The  Wellcome  Trust  has  sold  270 
million  shares  at  a  strike  price  of 
800p,  raising  £2. 16  billion  for  the 
research  organisation.  The  move 
has  reduced  the  Trust's  holdings 
in  the  Wellcome  Foundation 
from  73.5  per  cent  to  just  42  per 
cent,  or  362m  ordinary  shares. 

Early  trading  in  the  shares  left 
the  price  hovering  just  above  the 
strike  price,  at  800'A'p. 

When  the  share  sale  was  first 
announced  Wellcome's  share 
price  stood  at  over  £11  and  more 
than  £4  billion  was  expected  from 
the  sale.  But  in  the  end  Wellcome 
had  to  insist  on  a  price  of  not  less 
than  800p  as  some  institutions 
were  believed  to  be  preparing  to 
bid  under  even  this  figure. 

The  conclusion  represents  a 
partial  success  for  the  Wellcome 
Trust,  reflected  by  the  fact  that 
although  they  had  330m  shares 
on  offer  and  bids  for  360m,  in  the 
event  they  decided  to  sell  just 
270m  shares. 

In  fact,  it  was  the  institutional 
investors  in  the  UK  who  tipped 
the    balance    for    the  sale. 


Individual  share  buyers  failed  to 
meet  the  £180m  target  set  by 
Robert  Fleming,  the  merchant 
bank  running  the  offer,  buying 
only  about  £100m  of  the  shares. 
The  offer  fared  better  in  the  US, 
with  some  £70m  worth  of  the 
hoped-for  £80m  sales  going 
through. 

Nevertheless,  the  share  sale 
represents  a  healthy  boost  for  the 
Trust's  investment  funds,  and 
they  have  already  announced 
plans  to  double  spending  on 
medical  research. 

A  statement  issued  by  the  Trust 
said:  "The  Wellcome  Trust 
intends  to  fund  more  scientists 
for  the  long  term,  including 
whole  careers."  Currently  40  per 
cent  of  Trust  funding  is  in  the 
form  of  short-term  project 
grants. 

The  Trust  is  also  planning 
investments  in  bricks  and 
mortar,  "like  the  Wellcome/CRC 
Institute  in  Cambridge  which  is  a 
focus  for  developmental  biology". 
Dr  Bridget  Ogilvie,  the  director  of 
the    Wellcome    Trust,  said: 


John  Robb,  chief  executive  of 
Wellcome  pic 

"State-of-the-art  equipment  and 
buildings  are  a  crucial  part  of  a 
fertile  environment. 

The  Trust  has  some  exciting 
new  ventures  in  the  pipeline 
including  several  in  collaboration 
with  the  MRC." 

The  Trust  also  plans  to  set  up 
another  working  party  to 
consider  how  to  develop  their 
commitment  to  tropical 
medicine. 


Astill  opens 
computer  HQ 

Hadley  Hutt  Computing  were 
described  as  being  "at  the  cutting 
edge"  of  pharmacists' 
professional  development  when 
Mr  Tim  Astill,  director  of  the 
National  Pharmaceutical 
Association,  opened  their  new 
headquarters  in  Droitwich, 
Worcestershire,  on  Sunday. 

With  pharmacists  becoming 
more  involved  in  the  prescribing 
decision,  and  being  ideally  placed 
to  ensure  patient  compliance, 
their  use  of  computers  must 
become  more  sophisticated,  said 
Mr  Astill. 

But  computer  systems  needed 
to  be  practical  —  and  the  people 
to  ask  about  that  were  locums, 
among  whom  Hadley  Hutt  had  a 
reputation  for  user-friendliness. 

More  than  60  community 
pharmacists  travelled  from  as  far 
away  as  Scotland  and  the  West 
Country  to  see  the  £500,000 
purpose-built,  6,000  sq  ft 
premises  plus  demonstrations  of 
the  company's  labelling  and 
patient  record  systems,  and 
Check  Out  EPoS  equipment. 

Hadley  Hutt  now  have  a  staff  of 


Directors  Mike  Hadley  and  Robert  Hutt  pictured  with  Tim  Astill,  NPA 
director  (right),  who  unveiled  a  plaque  to  mark  the  opening 


19,  and  are  about  to  take  on  a 
sixth  pharmacist  —  one  of  the 
keys  to  their  success,  according 
to  director  Mike  Hadley.  The 
company's  expansion  was  seen  by 


Mr  Astill  as  "a  celebration  of 
entrepreneurial  achievement". 
The  future  of  pharmacy  depends 
upon  people  who  are  prepared  to 
"get  out  there  and  do  it". 


Lloyd  fights 
back  as  snare 
price  heads 
downward 

A  defiant  Allen  Lloyd  moved  to 
stop  the  slump  in  Lloyds 
Chemists'  share  price  with  an 
upbeat  statement  emphasising 
the  health  of  the  company.  "We 
are  confident  of  our  future 
prospects,"  said  the  chairman 
and  chief  executive. 

Nevertheless,  as  C&D  went  to 
press  the  share  price  continued 
its  downward  drift,  reaching  a  low 
of  2 lip  compared  to  the  372p  it 
stood  at  three  months  ago. 

There  is  a  question  mark  in  the 
City  over  the  effect  of  the 
downward  changes  in  Drug  Tariff 
generics  prices  on  the  retail 
group,  and  some  are  suggesting 
the  group  has  grown  too  fast. 

"All  the  group's  divisions  are 
trading  profitably,"  insisted  Mr 
Lloyd.  "To  underline  the  board's 
confidence  in  the  future 
prospects  of  the  group  we  expect 
to  propose  a  final  dividend  of  4p  a 
share,  an  increase  of  33  per  cent." 

Mr  Lloyd  accepted  that  the  new 
lower  cost  prices  for  generic 
drugs  means  less  income  for  the 
group.  He  said:  "Although  the 
outcome  remains  uncertain,  we 
anticipate  these  changes  will  lead 
to  a  reduction  in  our  pre-tax 
profit  in  the  year  to  June  1993  of 
the  order  of  £5  million  to  £8m. 
We  are  taking  every  action  to 
mitigate  this  reduction  through 
increased  gross  margin  on  OTCs." 

"The  group  is  soundly  financed 
and  we  remain  very  comfortably 
within  all  our  banking  facilities 
and  covenants.  In  view  of  this  and 
the  current  strength  of  our  retail 
portfolio  we  do  not  expect  to 
make  any  issue  of  new  snares  in 
the  next  12  months,  either  to 
reduce  debt  or  make  purchases." 

Mr  Lloyd  defended  Lloyds 
Chemists'  recent  acquisition  of 
89  of  the  Cavendish  &  Castle  card 
shops  for  £2m  cash.  "We  plan  to 
convert  the  majority  of  these  sites 
into  Lloyds  Supersave  or  Holland 
&  Barrett  healthfood  stores." 


Boots  'bucking  the  trend'  says  Benson 


Boots  are  bucking  the  economic 
trend  by  showing  solid  growth  in 
its  retail  businesses,  according  to 
the  group's  chairman  Sir 
Christopher  Benson. 

"The  recovery  of  the  economy 
is  clearly  slow  and  is  affecting 
overall  growth  in  the  retail 
market  place.  Some  would  even 


say  that  the  recovery  has  faltered 
in  recent  weeks,"  he  told  the 
annual  meeting. 

"In  spite  of  this  market 
background  the  company  is 
performing  well  with  group  sales 
up  10.8  per  cent. 

"Boots  the  Chemists'  business 
has  benefited  from  the  warm 


early  Summer  weather  which 
created  enormous  and  unusually 
early  demand  for  sun-related 
merchandise  and  for  hay  fever 
medicines." 

Sir  Christopher  said  that  good 
sales  performance  has  also  been 
achieved  in  healthcare,  baby  and 
food  merchandise  areas. 


■j  00 
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No  respite,  says  CB 


AAH  move 
franchise 
retail  arm  to 
Basingstoke... 

AAH  have  moved  their  retail  arm 
from  Ruislip  to  Hampshire.  From 
now  on,  AAH  Pharmacy 
Concessions  will  operate  from 
Vantage  House,  a  new  building  at 
Hook,  north  of  Basingstoke, 
Hampshire. 

AAH  Pharmacy  Concessions 
managing  director  Allan  Orme 
told  C&D:  "We  have  expanded 
and  it  has  meant  we  have  run  out 
of  office  space.  We  have  grown 
from  20  shops  to  around  160 
shops  and  it  means  we  need  more 
people  at  head  office." 

The  relocation  has  meant  no 
change  in  the  existing  20  strong 
office  staff,  but  the  company 
plans  to  recruit  one  or  two 
additional  accountancy  staff  to 
handle  the  growing  business. 

A  spokesman  for  AAH 
Pharmaceuticals  said:  "The  move 
reflects  the  fact  that  franchising 
has  become  firmly  established  as 
a  popular  option  for  the 
independent  community 
pharmacist". 

Vantage  House  is  located  close 
to  Junction  5  of  the  M3  and  is  also 
near  a  mainline  rail  station. 

The  new  address  is:- 
Vantage  House,  Meridian  Office 
Park,  Osborn  Way,  Hook, 
Basingstoke,  Hampshire,  RG27 
9HX.  Telephone:  0256  760076: 
fax:  0256  767768. 


The  adult  population  is  due  to 
grow  by  1.5  per  cent  over  the  next 
decade,  but  the  number  of  15  to 
29  year  olds  is  due  to  decrease  by 
22  per  cent  in  the  same  period. 

The  30  to  39  year  olds  will 
increase  in  numbers  by  14  per 
cent,  while  50  to  59  year  olds  will 
also  increase,  by  22  per  cent. 

These  are  the  core  findings  of 
the  latest  report  on  retail 
demographics  produced  by 
Verdict  Research. 

The  effect  of  these  changes  will 
be  to  increase  the  market  for 
medical  and  surgical  goods  by  3.2 
per  cent,  the  research  company 
forecasts. 


There  is  no  evidence  that  the  end 
of  the  recession  is  in  sight  and  the 
outlook  for  the  next  four  months 
is  no  better,  says  CBFs  quarterly 
industrial  trends  survey. 

Manufacturing  orders  have 
continued  to  decline  in  spite  of 
April's  expectations  that  they 
would  improve.  And  nearly  nine 
companies  out  of  ten  say  that  lack 
of  orders  is  the  main  constraint  to 
output. 

Manufacturers'  expectations  of 
being  able  to  raise  their  prices  are 
the  lowest  since  1967. 

The  survey  shows: 
•  Business  optimism  down  over 
the  past  four  months,  with  9  per 
cent  more  firms  less  optimistic 


AAH  Pharmaceuticals  have 
become  the  distributors  for  the 
Goldshield  range  of  OTC  and 
ethical  products.  "We  can  do  this 
now  we  have  a  bigger  warehouse 
facility  at  Warrington,"  AAH's 
purchasing  director  Christopher 
Rawstron  told  C&D. 

AAH  Pharmaceuticals  will 
effectively  be  acting  as  agents  for 
Goldshield.  Orders  must  still  be 
placed  with  Goldshield's  head 
office,  but  this  will  then  be 
electronically  transmitted  to 
Warrington  and  AAH 
Pharmaceuticals  will  make  the 


However,  the  photographic 
and  optical  markets  will  do  even 
better,  rising  by  3.6  per  cent  over 
the  same  period. 

In  fact,  the  medical  and 
surgical  category  is  almost  at  the 
foot  of  the  Verdict  league  table, 
with  only  furniture  faring  less 
well. 

At  the  top  of  the  list  are  sports 
goods  and  gardening  products, 
both  expected  to  put  on  5.9  per 
cent  in  real  terms. 

Pharmacies  will  experience  a 
1 .8  per  cent  rise  in  their  customer 
base  to  achieve  this  market 
increase,  but  drugstores  are 
expected  to  do  less  well  than  that, 


•  Output  down  more  sharply  in 
the  past  four  months  than  in  the 
four  months  to  April.  A  further 
fall  in  output  is  predicted  in  the 
next  four  months 

•  Employment  cuts  continuing 
at  a  faster  rate  than  output 

•  Manufacturers  planning  to  cut 
expenditure  on  buildings  and  to 
reduce  investment  in  plant  and 
machinery 

•  More  firms  cutting  prices  at  the 
factory  gate 

•  Deliveries  falling  resulting  in 
an  increase  in  finished  goods 
stocks. 

David  Wigglesworth,  the 
chairman  of  the  CBI's  economic 
situation  committee  said:  "The 


delivery  and  invoice  the 
customer. 

Other  wholesalers,  such  as 
Unichem  or  Lloyds  Chemists,  will 
get  their  deliveries  from 
Warrington  as  well.  Standard 
Goldshield  trading  terms  will 
apply. 

This  is  the  second  such 
arrangement  taken  on  by  AAH 
Pharmaceuticals;  the  company  is 
already  the  distributor  to 
independent  wholesalers  of 
Crookes  Rotersept  sprays,  though 
in  this  case  national  wholesalers 
still  deal  direct. 


with  just  a  1  per  cent  increase  in 
their  potential  customers. 

The  Body  Shop  will  lose  2.6  per 
cent  of  its  custom  over  the  next 
decade,  says  the  report. 

"Verdict  on  Retail  Demo- 
graphics 1992,"  published  by 
Verdict  Research.  Telephone: 
071-404  5042. 


Low  cost 
shrink-wrap 

Packaging  Aids  have  introduced  a 
shrink-wrap  system  which  can  be 
set  up  for  less  than  £200. 

The  system  is  described  as  ideal 
for  smaller  businesses  where 
there  is  not  the  volume  to  justify 
the  installation  of  a  shrink 
tunnel. 

The  Packer  300SSP  is  hand 
operated,  and  cuts  and  shrinks 
heat  film  in  one  operation. 
It  has  an  unrolling  device,  and  a 
two  speed  hot  air  blower  fitted 
with  a  75mm  stainless  steel 
spreader  nozzle. 

The  system  can  be  used  to 
finish  any  product  that  can  be 
wrapped  with  centre-fold  shrink 
film  up  to  300mm  wide.  Tel: 
081-593  7231. 


recovery  anticipated  in  our  April 
survey  has  failed  to  materialise. 
The  rate  of  decline  is  slower  than 
last  year  but  it  is  very  difficult  to 
predict  when  we  shall  see  a 
sustained  upturn. 

"Orders  seem  likely  to  remain 
flat  and  output  is  continuing  to 
fall.  More  manufacturers  are 
cutting  prices  than  raising  them 
and,  although  costs  are 
increasing  at  the  slowest  rate  for 
34  years,  margins  are  under 
severe  pressure. 

"Further  cuts  in  investment  in 
plant  and  machinery  are 
threatening  UK  industry's 
medium  and  longer-term 
competitiveness." 


Boots  a 
founder  of 
environment 
group 

Boots  are  one  of  the  first  100 
firms  to  become  members  of  the 
CBFs  Environment  Business 
Forum. 

Members  of  the  forum  commit 
themselves  to  adopt  positive 
environmental  policies. 

Companies  which  are 
members  of  the  forum  are 
pledged  to: 

•  Implement  improvement  plans 

•  Designate  a  board  level  director 
with  responsibility  for  the 
environment 

•  Publish  a  corporate 
environmental  policy  statement 

•  Set  targets  and  measure 
performance  against  them 

•  Report  publicly  on  progress. 
The  CBFs  input  has  been  to 

publish  corporate  guidelines 
showing  each  of  the  involved 
companies  how  to  produce  a 
corporate  environmental  policy 
statement. 

"Corporate  environmental 
policy  statements"  costs  £1  to 
CBI  members,  £2  to 
non-members.  CBI  Publications. 
Tel:  071-379  7400. 


Advance  information 


Second  messenger  systems.  Two  day 

conference  in  the  Royal  College  of 
Physicians,  London  on  September 
22-23.  Details  from  Lucinda  Middle- 
ton  at  IBC  Technical  Services  (tel: 
071  637  4383). 

Pricing  &  reimbursement  of  phar- 
maceuticals in  Europe.  A  two  day 

international  conference  in  the 
Gloucester  Hotel,  London  on  Sep- 
tember 29-30.  Cost  £795  +  VAT. 
Details  from  Michelle  O'Mahony  of 
IIR  Ltd.  (tel:  071  379  8040). 
Rational  therapeutics:  The  way  for- 
ward. Inaugural  symposium  of  the 
Northern  Regional  Drug  and  Thera- 
peutics Centre  on  September  30  at 
The  Medical  School,  Newcastle  upon 
Tyne.  Details  from  Miss  C.A.Robson 
(tel:  091  230  5722). 


SB  interims 

Smithkline  Beecham  achieved 
second  quarter  sales  of  £1.3 
billion,  a  9  per  cent  increase 
over  the  same  period  last  year. 
Pharmaceutical  sales  were  up 
13  per  cent.  Pre-tax  profit  for 
the  quarter  is  up  10  per  cent  to 
£254  million  and  earnings  per 
share  are  up  12  per  cent. 

Prices  and  sales 

The  provisional  CSO  index  for 
retail  sales  volume  in  June  is 
120.2;  the  figure  for  May  was 
120.4.  The  retail  sales  value 


index  is  153,  compared  to  153.1 
the  previous  month.  The 
increase  in  the  provisional 
output  price  index  from  May  to 
June  is  0.1.  At  138.1  it  is  3.8  per 
cent  up  on  June  last  year. 

CP  address 

Medical  and  technical  queries 
for  products  marketed  by  CP 
Pharmaceuticals  has  been 
transferred  from  Fisons  UK  to 
CP  Pharmaceuticals,  Wrexham. 
For  medical  information  and  24 
hour  emergency  cover  the 
phone  is  now  0978  661261. 


...and  take  on  Goldshield 
distribution 


Growing  older  by  the  decade 


Chemist  &  Druggist  1  AUGUST  1992 


201 


Exciting  recent  developments  within  this  highly  professional 
Company  dedicated  to  the  health  of  the  communities  it  serves  has 
created  vacancies  for  Pharmacist  Managers 

Pharmacists  who  adopt  a  high  profile,  have  first  class 
communication  skills  and  staff  management  should  welcome  the 
opportunity  to  join  our  expanding  Company.  We  offer  competitive 
salaries,  PPP  membership,  pension  scheme  with  life  assurance  and 
good  staff  discount. 

PHARMACY  MANAGERS: 
PLYMOUTH  BRANCH 
WHITBURN  HEALTH  CENTRE  PHARMACY 

Apply  with  full  CV  to  Roger  Cotton,  MRPharmS,  Recruitment 
and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex.  TW14  9BD. 

LONG  TERM  LOCUM 
TO'  COVER  MATERNITY  LEAVE 
IIPSWiCH 

Would  suit  a  job  share.  For  further  details  please  contact 
Mr  R  B  Cotton,  MRPharmS,  on  081  890  9333 

RELIEF  MANAGER 

For  the  Glasgow  area.  For  further  details  please  contact 
Mr  Simon  Hulme,  MRPharmS,  on  0698  887862. 

LOCUM  PHARMACISTS: 
GLASGOW 

Evening  Locums  are  required.  For  further  details  please  contact 
Claire  Overend  on  041  641  2698. 

BE  SELECTIVE  WORK  FOR  MOSS  CHEMISTS 


CHESHIRE 

Enthusiastic  pharmacist  manager  required 
for  modern  branch  of  a  small  pharmacy 
group.  Minimum  paper  work. 

Exceptional  salary  for  exceptional  person. 

For  further  details  telephone 
051-546  4093  or  051-426  5641 


SHEERNESS,  KENT 

Pharmacist  manager  or  long-term  locum 
required  for  easily-run  pharmacy. 
Furnished  Flat  available. 

Tel:  0795  875531  or  0795  870162 


LLOYDS  CHEMISTS 


Require  Pharmacist  managers  and  job  share 
pharmacist  managers  to  provide  the  highest 
standards  of  Pharmaceutical  care  to  the 
community.  A  friendly  approachable  style 
and  a  caring  professional  attitude  are 
essential  attributes  for  this  position. 

*  IRVING  ★SWINDON  *  YORKSHIRE  * 
*  BIRMINGHAM  ★  CANTERBURY  ★ 
*  GLOUCESTER  *  RAMSEY  ★ 


BENEFITS 


*  Excellent  basic  salary  *  Secure  pension 
scheme  with  life  assurance  *  Free  private 

health  care  *  20%  Staff  discount  *  Free 
RPSSB  fee  *  S.A.Y.E.  share  option  scheme 
*  Excellent  promotional  prospects 

*  Loyalty  /  profit  bonus  *  Incentive  bonus 


CONTACT 


Call  Denise  or  Sandra  today  on  0827  718001 
Alternatively,  evenings  and  weekends: 
Denise  Smith  on  0827  286829 
Sandra  Williams  on  0827  282117 


PHARMACIST  LOCUMS 


BURNLEY,  LANCS 

Long  or  short  term  locum  required 
1-4  days  per  week. 

Tel:  0282  33967  evenings 
or  0282  25860  daytime 


THORNTON  HEATH, 
SURREY 

Locum  required  for  4  weeks 
commencing  August  10. 

Telephone:  081-660  8811 
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PHARMACIST  tOCUMS 


Provincial  Pharmacy 
Locum  Services 


SUMMER  LOCUM  SHORTAGES 


We  have  over  3000 
Pharmacists  Registered! 
plus  experience  of  handling 
over  100,000  bookings 
Nationwide! 

Please  Call  Now! 


Our  Business 

Place  your  Locum  problem 

in  the  hands  of  our 
experienced  co-ordinators. 
We  will  inform  you  the 
moment  cover  is  found. 

Your  Business 

We  leave  you  to  get  on  with 
doing  what  you  do  best  — 
Running  your  Business 


MANCHESTER 
061-766  4013 


NEWCASTLE 
091-233  0506 


SHEFFIELD 

0742-699  937 

BIRMINGHAM 

j  021-233  0233 


ELANS  LOCUM  SERVICES 


Serving  the  West  Midlands  and  surrounding 
counties 

Urgently  required  for  registration  — 
All  pharmacist  in  all  UK  areas 

Call  (021)  4335164  or  (0831)  407044 
to  book  or  register  now! 
24  HOUR  SERVICE 


LOCUM-LINK 

jjlp     Member  of  the  Henry  I.  Perlow  Group 
-L    National  Pharmacy  Locum  Agency 

Kent/Sussex  Office  0892  510526 

We  invite  Pharmacist  Locums  to  apply  for  registration 


NORTHERN  LOCUMS 

Agency  (Lie.  No.  YH 1  599) 

Areas  covered: 


Yorkshire,  Newcastle,  Manchester,  Liverpool 
Leeds  Tel  &  Fax  No:  0274  562066 
Manchester  Tel  &  Fax  No:  061  7258063 

OPEN  7  DAYS  UNTIL  10PM 


CAPITAL  LOCUMS 

081-500  7465  24  hours    081-421  4227  24  hours 
Locums  supplied  nationwide 

The  employment  agency  for  Pharmacists  providing  a 
first  class  locum  service  for  London  and  surrounding 
counties  and  now  nationwide.  Retail  and  hospital. 
Pharmacists  are  invited  to  telephone  for  free 
registration  —  top  rates  obtained. 
Registered  Pharmacists  are  request  to  notify 
availability 


ORPINGTON,  KENT 

Full  time  dispensing  assistant 
and/or  counter  service  assistant 
required  in  High  Street  pharmacy. 

Please  ring:  0689  831113 


RAINHAM,  ESSEX 

Locum  required  for  two  weeks 

September  21  to  October  3. 
Will  consider  alternative  weeks. 

Please  ring  0708  524015 


HALESOWEN, 
WEST  MIDLANDS 

Long  term  locum/manager  required  for 
easily  run  community  pharmacy,  also 
consider  jobshare. 

Tel:  0384  69443  or  021-427  4412  (after  7pm) 


ACCOMMODATION  WANTED 


Retired  Pharmacist  and  Wife  would  like  to 
hear  of  apartment  in  Canaries  or  South 
Spain  etc.  Available  Jan-Mar. 
Care  of  property  guaranteed. 
Reasonable  arrangement. 
Please  write  to  Box  C&D  3410 


AGENTS 


WAYMADE 
PHARMACEUTICAL 


Requires  agents  to  sell  generics,  parallel  imports 
&  other  associated  products  to  the  chemist  trade 
in  the  south  and  west  of  England. 
Good  rates  of  commission  apply. 
Please  write  to:-  Neil  Callan 
WAYMADE  PLC, 
Sovereign  House,  Miles  Gray  Road, 
Basildon,  Essex  SS14  3BR. 
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BUSINESS  FOR  SALE 


Orridge 


Specialists  in  Stocktaking 
for  Transfer  and  Audit 

&    COM  P  A  N  Y 


Est.  1846 


Cl  750  SURREY 

long  established  pharmacy  in  busy  parade  Estimated  turnover  1992  f  270.000  Average 
items  approximately  2000  per  month  Accommodation  above  Rent  [9.150  per  annum 
5%  day  week  further  scope  [145,000  tor  goodwill,  lease,  futures  and  fillings  plus 
slock  al  valuation 
CONTACT  EPPING  OFFICE 
C1876     SOUTH  EAST  LONDON 

Spacious  pharmacy  in  densely  populated  area  and  run  constantly  under  management  T . 0 
f  !i.ri  4;fl  ;uvil  in:  19U0  Heiir,  pei  month  2  dot  lm  -.urgerv  adjdi  enl  Reasonable  houis 
Relirement  sale  Oilers  m  region  ol  [35,000  tor  goodwill,  lease,  hxtures  and  fittings 
plus  SAV 

CONTACT  EPPING  OFFICE 
C192B     NORTH  LONDON 

Long  established  pharmacy  in  busy  parade  Turnover  [195,000  based  on  1250  items 
per  monlh  Lois  ol  potential  to  increase  sales  Freehold  or  lease  options  Easy  hours 
'dosed  Saturdays]  Genuine  retirement  sale  [95,000  lor  goodwill,  futures  and  fittings 
plus  slock  al  valuation  plus  freehold  lif  applicable) 
CONTACT  EPPING  OFFICE 

C1833  CAMBRIDGESHIRE 

Recently  fslabhshed  pharmacy  close  to  surgery  Average  NHS  items  1600  plus  per 
monlh  and  increasing  New  lease  with  commencing  rental  ol  [5,500  per  annum 
Pioiecied  turnover  [190,000  Price  asked  [58,000  for  goodwill,  lease,  futures  and 
fittings  plus  stock  at  valuation 
CONTACT  EPPING  OFFICE 

C1882     WEST  MIOS 

Turnover  [270,000  NHS  items  average  2000  per  monlh  Easy  hours  Hall  day 
Wednesday  Extensive  premises  on  long  lease  al  [15,000  per  annum  to  1996  Sale  due 
to  illness  Oilers  invited 
CONTACT  WALSALL  OFFICE 

CI749     NORTH  WEST  HANTS 

An  opportunity  to  acquire  a  pharmacy  showing  a  substantial  progressive  increase  This 
attractive  lock  up  pharmacy  silualed  mam  road,  adjacenr  to  markel  square  has  for  many 
years  been  run  under  management  20  year  lease,  reviews  every  5  years  Neil  rent 
review  1994.  Dispensing  between  2,500i2,700  items  per  monlh  Turnover  lor  the 
current  year  appronmately  C375.000  This  is  a  genuine  retirement  sale  Early  completion 
requested  Offers  on  [125,000  lor  the  lease,  goodwill,  futures  and  fittings,  plus  stock 
al  valuation  Ideal  proposition  lor  managing  proprietor 
CONTACT  BOURNEMOUTH  OFFICE 

PLEASE  MENTION  CHEMIST 


C1B37  DEVON 

Attractive  unopposed  pharmacy  Turnover  [230.000  Dispensing  1,600  items  Eicellenl 
3  bedroomed  flat  Freehold  for  sale  it  required  at  [100.000  Alternatively  a  new  lease 
will  be  granted  [80,000  lor  goodwill.  Intures  and  fittings  plus  SAV 
CONTACT  BOURNEMOUTH  OFFICE 

C1850     HANTS  COASTAL  CITY  SUBURB 

Genuine  reliremenl  sale  Turnover  current  year  excess  E23D.D00  Dispensing  1,600 
items  per  month  Low  overheads  New  15  year  lease  to  be  granted  Initial  rental  [4,000 
per  annum  Ideal  first  time  venture  [80.000  lor  goodwill,  futures  and  fillings  plus  SAV 
CONTACT  BOURNEMOUTH  OFFICE 

C1628  BERKSHIRE 

High  Street  situation  close  to  three  doclors  surgeries  Established  1986  Al 
present  run  under  management  Prodded  turnover  tor  current  year  [240,000  + 
Dispensing  approximately  2,250  items  per  month  Well  tilted  New  lease  to  be 
granted  Moderate  overheads  Price  asked  tor  benefit  ot  goodwill,  lease,  fixtures 
and  fittings  oilers  on  [100.000  plus  stock  al  valuation 
CONTACT  BOURNEMOUTH  OFFICE 

C1852    SALISBURY  WILTS 

Ideal  opportunity  fust  venture  Turnover  [180.000  dispensing  1800  items  per 
month.  Situated  opposite  doclor  s  surgery  New  lease  lo  be  granled  by  vendor 
al  £3,000  per  annum  Option  to  purchase  freehold  Genuine  retirement  sale 
Offers  over  [50,000  for  goodwill,  lixtures  and  fillings  considered 
CONTACT  BOURNEMOUTH  OFFICE 

C1921    SUBURB  OF  AVON  CITY 

Old  established  pharmacy  at  present  run  under  management  The  pharmacy  is 
silualed  on  a  corner  site  and  has  recenlly  undergone  an  extensive  refitting  pro 
gramme  both  inside  and  out  Currently  dispensing  approximately  1.750  items  per 
monlh  Estimated  turnover  tor  current  year  approx  E3D0.OOO-  The  current 
rental  is  [10,500  with  5  yearly  rent  reviews  Price  tor  goodwill,  lease,  fixtures 
and  liftings  oilers  on  [130,000  plus  stock  at  valuation 
CONTACT  BOURNEMOUTH  OFFICE 

C1B92     NORTH  CORNWALL 

Popular  seaside  resort  Turnover  current  year  approximately  [260,000  High  gross  profit 
percentage  Dispensing  1,800  1,900  scripts  per  month  Ideal  location  with  excellent  lour 
bedroomed  living  accommodation  Genuine  reliremenl  sale  Lease  will  be  granled  or 
freehold  lor  sale  Price  depending  upon  whether  lease  taken  or  freehold  acguired 
CONTACT  BOURNEMOUTH  OFFICE 

&  Druggist  when  respondi 


C 1 920     DORSET  COASTAL  TOWN 

Pharmacy  situated  on  the  outskirts  ot  a  Dorset  coasial  town  in  a  densely  populated  area 
Ihrs  pharmacy  is  currently  dispensing  some  2.634  nems  per  monlh  with  a  turnover  of 
approximately  [315.000  tor  the  current  year  the  current  rental  is  f  7.000  per  per 
annum  with  3  yearly  rent  reviews  Price  required  tor  'ease,  goodwill.  Intures  and  fittings 
[160.000  plus  slock  al  valuation 
CONTACT  BOURNEMOUTH  OFFlCF 

CI85I  CHELTENHAM 

Turnover  [300.000  increasing  Good  gross  profit  and  low  overheads  Shows  high  return 
to  owner  pharmacist  NHS  items  2.600  per  month  Old  established,  attractive,  well  fitted 
shop  with  room  to  expand  Serves  large  residential  atea  Visit  essential  Offers  around 
[165.000  plus  stock  at  valuation  [20  000 
CONTACT  WALLSALl  OFFICE 

CI826     WEST  MIDS 

Turnover  [270.000  High  gross  profit  NHS  items  average  2.500  per  month  Busy  small 
shopping  piecmcl  with  Mats  and  car  park  Extensive  property  with  good  former  living 
accommodation  lease  to  2010  at  f2  850  per  annum  io  1994  Offers  around  [140  000 
plus  S  &  F 

CONTACT  WALLSALL  OFFICE 

CI80I     NORTH  STAFFS 

Established  5  years  to  developing  private  estate  next  lo  Health  Centre  Attractive  shop, 
good  living  accommodation  Evening  opening  Turnover  in  excess  of  [280.000  NHS 
2000  nems  per  month  Goodwill  [120  000  plus  SAV  Freehold  [75.000 
CONTACT  WALLSALL  OFFICE 

CT930  GL0S 

Turnover  f  235.000.  NHS  Hems  average  1500  per  month  Easy  hours  Good  parade  ol 
shops  serving  large  estate  Mew  lease  being  negotiated  around  [4.750  per  annum  Offers 
invited  in  resped  ot  goodwill 
CONTACT  WALSALL  OFFICE 

C1936     WEST  MIDS 

Pharmacy  turnover  f 202.000  approx  plus  Post  Ottice  salary  [35,000  pa  NHS  items 
1000  per  month  Attractive  shop  Closed  Saturday  afternoon  Lease  at  [11,500  pa 
Otters  invited  lor  goodwill,  Intures  and  fittings  plus  slock  al  valuation 
CONTACT  WALSALL  OFFICE 


NG  TO  THIS  ADVERTISEMENT 


172  High  Street,  Epping,  Essex  CM  16  4AO 
Telephone:  0992  576144.  Fax:  0992  574181 

517  Christchurch  Road,  Bournemouth  BH1  4AQ 
Telephone:  0202  395832/396711.  Fax:  0202  303793 


65  Bath  Street,  Glasgow,  G2  2BX 
Telephone:  041  332  7977.  Fax:  041  332  5626 

Tudor  House,  Bridge  Street,  Walsall  WS1  1EZ 
Telephone:  0922  28748.  Fax:  0922  612737 


5  York  Place.  Leeds,  LS1  2DR 
Telephone:  0532  439061.  Fax:  0532  423304 


LEASEHOLD  PROPERTY 

Turnover  £240,000  p.a. 
NHS  1500  items.  Rent  £7,200  pa. 
Lease  16  years.  Offers  invited. 
Shop  near  tube. 
Write  to  A.  Patel,  20  Richmond  Road, 
Thornton  Heath,  Surrey. 


M.E.  PHARMACY  CONSULTANTS 

W.  LONDON.  Very  large  pharmacy  with  3  floors 
above.  Prime  position  adjacent  to  multiples.  T/O 
£500,000  p.a.  NHS  1800  items  per  month.  Rent 
£2,000  p.a.  (Two  thousand)  Fixed  for  7  years. 
Fantastic  potential.  Price  £350,000  SAV.  Bankers 
reference  required. 

HERTS.  Unopposed  lock  up  pharmacy.  Run  under 
manager.  Low  expenses.  Short  hours.  Recently 
refitted.  T/O  £210,000  p.a.  NHS  1400  items  per 
month.  Rent  £5,500  p.a.  Essential  small  pharmacy. 
Ideal  opportunity  for  owner  manager.  Price 
£110,000  SAV. 

For   further  details,    or   to   sell  your  business. 
Telephone:- 

0923  827962 


■ :  I  j ;  I ;  H  ■  J  jiTTO'M  I  ;1  J  rEmn 

ISLINGTON,  NORTH  LONDON.  Lock-up  pharmacy  Annual  turnover 
£300,000.  NHS  items  1000  per  month.  20  year  lease  Rent  £10,000  pa 
Owner  retiring 

Price  £135.000  SAV  No  Offers  Ret  01156 

S.W.  LONDON.  Lock-up  pharmacy.  Annual  turnover  £227,000  NHS  items 
2400  per  month.  Council  lease.  Rent  £3,100  pa. 

Price  £80.000  SAV  Ret  07237 

TO  BUY  OR  SELL  A  BUSINESS 
TELEPHONE:  081-907  9894 


MID  WALES  VILLAGE 

Essential  small  pharmacy. 
Freehold.  Retirement  sale. 
ESP  average  £l,lOO  per  month. 

Telephone:  0970  832297 


BRISTOL  (outskirts) 

Family  run  pharmacy,  turnover  £133,000. 
GP  £41,000,  scripts  1,100  average. 
Nearest  pharmacy  to  surgery  half  mile.  Four  doctors. 
Goodwill,  fixtures  and  fittings  £33,000,  SAV. 
(£20,000  approximately) 
Telephone:  (0272)  324425 
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BUSINESS  FOR  SALE: 


ALLIANCE  VALUERS  AND 
STOCK TAKERS 

Telephone  Harrogate  (0423)  531571 


W.  YORKS 

Town  Centre  Pharmacy.  T/O 
estimated  June  92  £200,000. 
NHS  items  1,500  per  month. 
Good  perfumery  trade.  Easy 
hours  Freehold  property  with 
former  L.  Accommodation 
£55,000.  Offers  invited  for 
GW/Fix  plus  SAV. 


GREATER  MANCHESTER 

Main  Road  Suburban  Pharmacy. 
T/O  £180,000  (mainly  under 
locums).  NHS  items  1,500  per 
month.  Net  profit  to  owner 
MRPharmS  approx  £34,000. 
Good  potential.  New  lease  at 
£3,500  per  annum  or  freehold 
available.  Offers  around  £65,000 
for  GW/Fix  plus  SAV. 

PHARMACIES  URGENTLY  REQUIRED  NATIONWIDE  FOR  EAGER  PURCHASERS 


LABELLING 


BUSINESS  OPPORTUNITIES 


HealthPharm  Healthcare  Consultancy 

If  you  are  considering  extending  your  role 
Investigate  BEFORE  you  speculate  ! 

♦  HEALTHSCREENING. 

♦  CARE-HOME  SERVICES 

♦  NOMAD/MANRAX/VENALINK  Etc. 

♦  PATIENT/CONSUMER  Surveys 

CALL  0424-215117  FOR  FREE 
TELEPHONE  CONSULTATION 


BUSINESS  WANTED 


SUPPLIERS  -  CHEMISTS  & 
DEPARTMENTAL  STORES 

Private  Investor  with  exclusive  patented  products 
wishes  to  introduce  these  products  into  and  invest 
in,  or  buy  outright,  an  established  company  with  a 
good  reputation  and  sound  customer  base  supplying 
chemists  and  department  stores. 

Please  reply  to  Kevin  Gundle  —  Box  C&D  3421 


■  LOANS 


FREEDOM 


Independent  Finance  for  the  Independent  Pharmacist 
Funds  available  for  Pharmacists  seeking  to: 
*  purchase  *  raise  capital  *  refit 
*  re  finance  existing  loans 
FREEDOM  to  buy  stock  as  you  wish 
FREEDOM  to  bank  where  vou  want  to 
Call  Doug  MacLeod  A I  PharmMI 
0532  442054  (24  Hours) 
MORTGAGES  for  Qualified  Pharmacists  up  to  4  x  your 
income  plus  3  x  your  Partners. 

Your  home  is  at  risk  if  you  do  not  keep  up  repayments  on  a  mortgage  or 

other  loan  secured  on  it.  Written  quotations  available  on  request. 
FREEDOM,  2nd  Floor,  Chancellor  Court,  The  Calls, 
Leeds,  Yorkshire  LS2  7EH. 


THE  NEW 
PARK  PMR 


The  system  with  more 
features  than  any  other. 


Change  your  PMR  to 
the  Park  PMR.  We  can 
transfer  the  Patient 
Name  &  Address  files 

of  most  popular 
systems  to  the  Park 
System! 


Full  demonstration; 

installation, 
trial  and  training. 


THE  NEW 

Total  solutions  for 
today's  pharmacy. 


PARK  SYSTEMS  LTD 

6  Vulcan  Street 
Liverpool  L3  7BG 

051*298  2233 


ij 


MEDICAL  EQUIPMENT 


IMEDIP0ST4( 


MEDICINE  DISPENSING  SYSTEM 

DRUG  CABINETS  AND  FRIDGES 
MEDICAL  EQUIPMENT  AND  NURSING  SUPPLIES 
NEW  1992  COLOUR  CATALOGUE 

PHONE  0305  760750    FAX  0305  776917 

Medipost  (UK)  Ltd 

17  Surrey  Close 
Granby  Industrial 
Estate,  Weymouth 
Dorset  DT4  9TY 


PHARMACY  COMPUTER  SYSTEMS 


IE  ! 


O  CHANGE  LABELLING  SYSTEMS 
URRENT  MAINTENANCE  TOO  HIGH' 


Don't 
end  up 
kicking 
yourself. 


LOOK  AT  THE  NEW  ALCHEMIST  3000 

With  lots  of  new  features  and  still  easy  to  use.  ring  tor  details. 

C/HbM  I  tO  oYoItMo  L  I  ID 

TEL:-  (0772)  622839  FAX:-  (0772)  622879 


PACE  (ieta 


THIS  LOCUM  IS  NOT  USING 
M  IP/CE  BETA 

THE  SYSTEM!  THAT  DISPLAYS  ALL 
INSTRUCTIONS  ON  THE  SCREEN 


LABELLING 
SYSTEMS 

TELEPHONE  061-941  7011 
FOR  DETAILS  AND  A  FREE 
i  DEMONSTRATION 

★  AVAILABLE  FOR  ONE 
MONTH'S  TRIAL 

★  PERSONAL  INSTALLATION 
AND  TRAINING  GIVEN 

★  MULTI  FEATURE  SYSTEM 
NO  EXTRAS  TO  BUY 

Don' I  Senile  lair  Less 

37  STAMFORD  NEW  ROAD, 
ALTRINCHAM  WA14  1EB 
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PHARMACY  COMPUTER  SYSTEMS 


SHOPFITTINGS 


S  CAL  VER  T  COMPUTER 
SER  VICES  PRESCRIPTION 
LABELLING  S  YSTEMS 

including:- 
•  Patient  records  •  Drug  interactions 

9  Owings  •  Stock  usage 

•  Controlled  dosage  sections  for  (Nomad  etc) 

•  Software  from  £99.00  plus  VAT  to  £249.00 

plus  VAT 

•  Complete  systems  for  less  than 

£1899.00  + VAT 

•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 

S  CALVERT  COMPUTER 
SERVICES  AT  83  PONTEFRACT 
LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


John  Richardson  Computers  Ltd 


PMR 


urn.  7/g2 


Update 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST,  PR5  6BR 


SHOPFITTINGS 


DTI 


D 


PHARMACY  PLANNING 


SPECIALIST  SHOPFITTING 
AND  DESIGN  FOR  TODA  YS 
Approved  PHARMACIST 

DESIGN  SERVICE  -  COMPLETE  PACKAGE  -  NATIONWIDE  SERVICE 


I) 


SHOPFITTERS  LTD., 
NORDIA  HOUSE,  SEACROFT  INDUSTRIAL  ESTATE 
COAL  ROAD,  LEEDS  LS14  2AW 
Tel:  0532  323478  Fax:  (0532)  323348 


Kick  the  recession  and 
get  your  Business  back 
on  Target! 

Our  Business  is  improving  your 
Business  and  creating 

That  Work 

We  Offer 

A  complete  shop  fitting  &  design  service. 
Specialize  in  continental  dispensary  fittings. 
Quality  you  can  afford. 
Attractive  leasing. 

For  further  details 

Tel:  0761  418941 

fj)DC  Marketing  l^'Z™  BRf, jgggfl 


STOCK  FOR  SALE 


Perfumes/ 
Aftershaves 


All  main  brands  in  stock 
including  Estee  Lauder, 
Chanel  and  Calvin  Klein 

Over  70  items  on  offer 
this  month 

Tel:  081-422  3269 
or  Fax:  081-907  8323 
For  a  price  list. 
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STOCK  FOR  SALE 


FOR  DETAILS  OF  YOUR  NEAREST  BRANCH 

CALL  FREEFONE 

0800  181349 


Suropl 


SPECIAL  OFFERS  FOR  AUGUST 


TAGAMET  400mg  (30) 
MODURETIC 
INDOCID  25mg 
LIORESAL  lOmg 
TIMOPTOL  0.25mg 
SINEMET  llOmg 
ZOCOR  20mg 
ZESTRIL  5mg 

CO  DYRAMOL 
BACLOFEN  lOmg 
FERROUS  SULPHATE  200mg 
DILTIAZEM  60mg 
AZATHIOPRINE  50mg 
DOXYCYCLINE  lOOmg 
PIROXICAM  10n,g 
DICLOFENAC  50mg 
CO  CODAMOL 


25% 
18% 
23% 
23% 
35% 
30% 
24% 
28% 


7.71 
2.21 
1.15 
4.51 
3.37 
5.98 
£23.63 
£  7.08 

£  4.99 
£4  .95 
£  2.99 
£  7.95 
£  9.70 
£13.95 
£  4.65 
£4.60 
£  3.95 


**  NEW  GENERIC:  MINOCYCLINE  50mg  &  lOOmg  ** 
FREE  PHONE 
0800  525381  SOUTHERN 
0800  262149  NORTHERN 
0800  590102  NORTH-EASTERN 

SOUTHERN  OFFICE  OPEN  FROM  8am  TO  8pm. 
MONDAY-FRIDAY 


Ladysave  House  •  Decoy  Road  •  Worthing 
West  Sussex  BN14  8ND 
Tel:  (0903)  213303  Fax:  (0903)  203255 


To  advertise  in  this 
section  please  telephone 
Joe  Doveton  on 
0732  364422 
Ext.  2468 


established 
SOH*VE( 


Retailed  •  doonay  -  an  £S00 
1  Austin  Chard  ^  over 

d-,scount  lC  \\St.  ordenng. 

1  — wquo  -  ;  gr 


R      E      E     M  A 

PHARMACEUTICALS 


Ml 


LIQUIDATED  STOCK 

OF 

FASHION  HAIR 
ACCESSORIES 

+  SCRUNCHIES  +  BULLDOG  CLIPS 
+  ALICE  BANDS  *  FRENCH  CLIPS  &  BOWS 
+  BANDANAS  &  MUCH  MORE! 

ALL  TO  BE  SOLD  AT  5p  PER  ITEM 

TEL:  081-965  4727  FAX:  081-963  1060 
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STOCK  FOR  SALE 


AUGUST 

SPECIAL  OFFERS 
INCLUDING: 


*  CAREFULLY  SELECTED  EC  IMPORTED  PHARMACEUTICALS 

*  PRODUCT  LIABILITY  INSURANCE 

*  OUROWN'EC  QUALIFIED  PERSONTO 
SUPERVISE  QUALITY  CONTROL 

*  DISTRIBUTION  THROUGHOUT  UK  incl.  N.  IRELAND 

*  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

*  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

*  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

*  MEMBEROF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 


URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD. 
BECKENHAM,  KENT,  BR3  1  NR. 
TELEPHONE:  081-658  2255 
FAX:  081-658  8680 


t 


rQ 


LIBRA  DISTRIBUTORS 

WHOLESALERS  OF  FRAGRANCES 
PHOTOGRAPHIC  FILMS  &  BATTERIES 

TEL:  081-445  4164  ■  FAX:  081-445  1399 

"GET  THE  RIGHT  PICTURE" 

F8LMS  AT  BEST  PRICES 

NEW  KODAK  GOLD  II  GR  100  SPEED  12exp.  £1.42  20%  off  trade 
NEW  KODAK  GOLD  II  GR  100  SPEED  24exp.  £1.69  25%  off  trade 
NEW  KODAK  GOLD  II  GR  100  SPEED  36exp.  £2  15  22%  off  trade 
GA  100  SPEED  36exp.  Eng./Arabic  £1.79  37%  off  trade 
GS  200  SPEED  12exp.  £1.53  20%  off  trade 
GS  200  SPEED  24exp  £1  92  20%  off  trade 
GS  200  SPEED  36exp.  £2  37  20%  off  trade 

FUJI 

100  SPEED  24exp.  £1.30  40%  off  trade 
100  SPEED  36exp.  £1.60  40%  off  trade 

Feel  free  to  call  for  a  price  list  on  081-445  4164 

Nationwide  Delivery  Next  Day. 

30  DAYS  CREDIT  ON  ALL  ORDERS  OVER  £350 
■  ALL  PRICES  ARE  EXCLUSIVE  OF  VAT 


EXDRUM 


.STOREFITTERS 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR  THE 
 RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


STOCK  WANTED 


Old  Chemist  Shop  fittings  in  mahogany. 
Complete  shop  interiors  purchased. 
Drug  runs,  bow  cabinets  etc. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  0533  515460.  Eves.  515488  —  Fax:  623847 


STOCK  WANTED 

Old  Chemist  Bottles  &  Utensils,  Drug  runs, 

Cabinets,  fitting  etc. 
Cash  paid.  Removed  and  collected,  all  UK. 
Tel:  0372  373791 


TRADEMARKS 


The  Trade  Marks  set  out  below  were  assigned  on; 

27th  June  1991 

by;  NIKI  DE  SAINT  PHALLE 

to;  ABC  ADVANCED  BEAUTY  CARE  INC., 

Route  Gouttes  d'or  30, 

Neuchatel, 

CH-2008  Switzerland 

WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN 
THE  GOODS  FOR  WHICH  THE  TRADE  MARKS  ARE 
REGISTERED. 


Trade 
Mark  No. 


Mark; 


1210773    Niki  De  Saint  Phalle 


1210774    Niki  De  Saint  Phalle 


Goods  Specification; 

Non-medicated  toilet 
preparations;  lotions  and 
preparations,  all  for  use 
immediately  before,  during  or 
immediately  after  shaving; 
eau-de-cologne;  perfumes; 
toilet  soaps;  shaving 
preparations  in  the  form  of 
creams;  anti-perspirants; 
shampoos;  preparations  for  the 
hair;  cosmetics;  toilet  articles 
included  in  Class  3. 

Deodorants  (not  for  personal 
use);  medicated  preparations 
for  the  treatment  of  diseases 
or  disorders  of  the  skin  and  of 
the  scalp. 
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ARE  YOU  TAKING  ADVANTAGE  OF  PASSPORT  PICTURE 
OPPORTUNITIES?  BIG  POTENTIAL.  FOR  A  FREE  DEMO 
AND  MORE  INFORMATION  PLEASE  CALL  US  NOW! 


Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 


SHEERNESS.  KENT  -  Pharmacist  man- 
ager or  long-term  locum  required  lor 
easily-run  pharmacy.  Furnished  Flat 
available.  Tel:  0795  875531  or  0795 
870162. 

OXTED.SURREY  -  Pharmacist  manager 
required  for  easily  run  pharmacy.  Salary 
negotiable.  Ideal  for  newly  registered. 
Tel:  0833  712266  day  0883  723382 
evenings. 

CHESHIRE  -  Enthusiastic  pharmacist 
manager  required  for  modern  branch  of 
a  small  pharmacy  group.  Minimum  pa- 
per work.  Exceptional  salary  for  excep- 
tional person.  For  further  details  'phone 
051-546  4093  or  051-426  5641. 


L0CUMS 


ORPINGTON,  KENT  -  Full  time  dispensing 
assistant  and/or  counter  service  assistant 
required  in  High  Street  pharmacy.  Please 
ring  0689  831113. 

RAINHAM,  ESSEX  -  Locum  required  for 
two  weeks  September  21  to  October  3. 
Will  consider  alternative  weeks.  Please 
ring  0708  524015. 

HALESOWEN,  WEST  MIDLANDS  -  Long 
term  locum/manager  required  for  easily 
run  community  pharmacy,  also  consider 
jobshare.  Tel:  0384  69443  or  021-427 
4412  (after  7pm). 

CANNOCK,  STAFFS.  -  Locums  required  to 
work  one  or  more  evenings  per  week. 
Telephone  Mrs  Prokopa  on  0543  271445. 

THORNTON  HEATH,  SURREY  -  Locum 
required  for  4  weeks  commencing  Au- 
gust 10.  Tel:  081-660  8811. 

BURNLEY,  LANCS  -  Long  or  short  term 
locum  required  1-4  days  per  week.  Tel: 
0282  33967  evenings  or  0282  25860 
daytime. 


DISPENSING  TECHNICIANS 


HEMEL  HEMPSTEAD  -  Position  available 
for  full/part  time  dispensing  technician. 
Salary/hours  negotiable.  Tel:  0442 
64949. 

ENFIELD,  MIDDLESEX  -  Part  time  dis- 
penser required  to  work  mornings  or  late 
afternoons.  3  hours  per  day,  5  days  a  week 
Mon-Fri.  Tel:  081-363  3210 

CORNWALL  -  Qualified/experienced  dis- 
pensing assistant  required  for  busy  vil- 
lage pharmacy.  2-bedroomed  flat  avail- 
able. Please  write  to  Mrs  P  L  Faulkner,  55 
Vicarage  Road,  St  Agnes,  Cornwall  or  tel: 
0872  553439(evenings). 


SITUATIONS  WANTED 


EDINBURGH  REGION  PREFERRED  - 

but  anywhere  considered.  Overseas  qua- 
lified pharmacist  with  one  year  dispen- 
sing experience  requires  pre-reg  position 
to  start  asap.  References  available.  Tel:  R 
MclJermid  0875  20345  (work). 

WEST  LONDON  -  Pharmacist  requires 
regular  Saturday  work  commencing  Au- 
gust. Tel  081-451  6065  daytime. 

ESSEX/SUFFOLK/LONDON  -  Commun- 
ity pharmacist  available  Saturdays  (£12/ 
hour)  and  Sundays  (£2()/hour).  Tel:  0255 
672845(work)  or  081-989  4371(home). 

GREATER  LONDON  AREA  -  Experienced 
pharmacist  available  for  locum,  long 
term  or  permanent  post.  Tel:  081-888 
2851. 


BUSINESSES  FOR  SALE 


LEASEHOLD  PROPERTY  -  Turnover 
£240,000  pa.  NHS  1500  items.  Rent 
£7,200  pa.  Lease  16  years.  Offers  invited. 
Shop  near  tube.  Write  to  A  Patel,  20 
Richmond  Road,  Thornton  Heath, 
Surrey. 

MID  WALES  VILLAGE  -  Essential  small 
pharmacy.  Freehold.  Retirement  sale. 
ESP  average  £1,100  per  month.  Tel:  097 
086  832297. 


EXCESS  STOCK 


CONVATEC  S257,  S263,  Trident  simple 
750ml  L/T:  Incare  sheath  9807;  Incare 
bag  9820;  Franklin  750025  caps  + 
800100  bags.  Half  trade+VAT.  Tel:  0277 
211599  (and  fax). 

FAX  0922  477784  for  swop  lists  eg.  Cam- 
colit  400  50%;  Rimactazid  300  50%; 
Biophylline  350mg  33%.  Tel:  0922 
477784. 

QUESTRAN  SACHETS  6  X  20,  Surgicare 
system  II  S296  (6  x  OP):  Uniparin  Forte 
inj;  Instillagel.  Trade  less  25%+VAT+ 
postage.  Tel:  081-527  1358. 

TRADE  LESS  40%  -  3  x  Roferon-A  3mil- 
lion  iu;  5  x  1ml  Miacalcic  50iu;  270 
Catapres  0.3mg;  1  x  30  Coloplast  5935; 
100  Rifater  tabs;  50  Myotonine  lOmg. 
Tel:  0480  214355. 

TRADE  LESS  25%+VAT+POSTACE  -  3  x 
Suprefact  spray;  1  x  90  Arythmol  tabs; 
128  x  Betaloc  SA  tabs;  42  x  Burinex  5mg 
tabs;  2  x  28  Mobiflex  caps;  1  x  250  Lasika 
tabs;  150  x  Cyclospasmol  tabs;  120  x 
Aldomet  500mg  tabs.  Tel:  081  684  1352. 

6X30  SIMPLA  BUBBLE-U  SHEATH  large/ 
smalll  6  Clinifeed  system  31  1  x  5  Conva- 
tec  S355I  1  x  10  Convatec  S232I  1  x  10 
Uriplan  leg  bag  350ml.  All  less  50%+VAT. 
Tel:  081-991  2199. 

TRADE  LESS  40%  -  250  Trandate  400mg; 
Lanoxin  25  x  100;  Modecate  5  x  1m; 
lOOmg  Cone;  Anturan  200mg  x  112; 
Tenoret  50  x  56.  Tel:  0232  324144. 

TRADE  LESS  50% +VAT+ POSTAGE  - 
Convatec  system  2  flanges  S246;  Conva- 
tec system  2  pouches  S296.  Tel:  0670 
362111. 

TRADE  LESS  30%  -  56  Lopresoretic;  250 

semi-Daonil;  100  Hydrea  500mg;  Lipo- 

stat  lOmg;  60  De-Noltab;  136  Trandate 

lOOmg.  Tel:  071-228  6024. 
INTRON  A  3MILLION  IU  X  9AM PS  - 

Expiry  6/93.  Trade  less  30%+VAT.  Tel: 

081-X88  3040. 
TRADE  LESS  50%+VAT  -  50  Acupan;  28 

Adizem  SR;  70  Anafranil  SR  75mg;  30 

Antepar;  26  Androcur;  20  Artane  5mg. 

Tel:  081-521  5471. 
TRADE  LESS  30%+VAT+POSTAGE  -  28 

Lustral  50mg;  100  Madopar  caps  125mg; 

Madopar  disp  tabs  275;  100  Sinemet  Plus; 

200  Tegretol  lOOmg.  Tel:  0769  80221. 
TRADE  LESS  60%+VAT+POSTAGE  -  40 

x  30  Surgicare  S261  and  8  x  30g  Calcium 

Resonium.  Tel:  0858  467027. 
TRADE  LESS  30%+VAT  -  46  Ridaura 

3mg;  120  Colven  sachets;  60  Algitec;  53 

Sinemet  CR;  28  x  Stromba;  79  Loxapac 

25mg.  Tel:  0705  663945. 
ANAPOLON  50MG  -  (2  x  100  tablets).  Trade 

Less  25%+VAT+  Postage.  Tel:  0652 

32129. 

TRADE  LESS  50%+VAT  - 1 00  Carbamaze- 
pine  400mg  expiry  10/92  2  x  100  Dipen- 
tum  expiry  31/10/92.  Tel:  0803  327492. 

TRADE  LESS  50%+VAT+POSTAGF. 


Moditen  2.5mg  x  100,  Ursofalk  caps  x  56; 
Brinaldix  K  tabs  2  x  20;  Ludiomil  75mg  x 
28;  Ledermycin  300mg  tabs  x  60;  Nozi- 
nan  tabs  x  471  (less  60%).  Tel:  0502 
572603. 


FOR  SALE 


COUNTER  UNIT  -  59"long  x  24"  wide  x  35" 
high.  Glass  front  with  shelves,  twenty  10" 
x  10"  x  7"  wood  drawers  behind.  £50. 
Buyers  collect.  Tel:  081-977  2539. 

COMPLETE  MYERS  SHOPFITTINGS  - 
Suitable  1200  sq  foot  unit  inc  2  gondolas 
and  4  counters.  Photos  by  request.  Offers. 
Tel:  0273  418165. 

CASIO  2240  CASH  REGISTER  -  Four 
months  old.  £375  new,  will  accept  £200. 
Tel:  081-520  5820. 

PHARMATRIEVER  (rotating  drug  cabi- 
net). Offers  welcome.  Tel:  0427  466363. 


WANTED 


SONAREX  NASAL  SPRAYS  required.  Tel: 
0232  324144. 

ANY  STOCK  OF  Albucid  2.5%  eye  oint- 
ment as  soon  as  possible.  Tel:031-337 
1604. 


ACCOMMODATION 


HARROW  WEALD  -  College  Avenue.  Two- 
bedroomed  flat  to  let  furnished.  Private 
parking.  £140  per  week.  Tel:  081-743 
5442. 

FULLY  FURNISHED  TWO-BED- 
ROOMED  FLAT  in  E17  (Walthamstow) 
Tel:  Day  081-520  1713,  eve  081-368  2312. 

ACCOMMODATION  WANTED  FOR  ST!  - 
DENT(S)  (Royal  Holloway  College)  in 
Egham,  Old  Windsor,  Englefield  Green 
etc.  Furnished  house  or  flat  considered. 
Tel:  0832  273531. 

GATEWAY  TO  LAKE  DISTRICT  -  Cam 
forth,  luxury  pine  lodges,  sleep  4/6,  fully 
furnished,  TV,  sauna,  etc.  Pine  Lake 
leisure  facilities  available,  July/August. 
Tel:  0253  56285/54668. 

BRITTANY/NORMANDY  BORDERS  - 
Recently  converted  farmhouse,  sleeps  8. 
Cherbourg  2  hours,  St  Malo  1  hour,  Mont 
St  Michael  45  mins.  Available  September 
and  October.  £195  per  week.  Tel:  0457 
874262  dav. 

KINGSTON,  SURREY  -  A  beautiful  5- 
bedroomed  furnished  house  to  let.  £275 
per  week.  Telephone:  Mr.  Modi  081-672 
7461. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
accepted  at  the  discretion  of  the  publishers  and  upon  space 
being  available.  Send  proposed  wording  to  "Business  Link", 
CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively, 
leave  the  details  on  our  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname.  .  . 
First  names . 
Address.  .  .  . 


 Postcode   .  .   

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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Aboutpeople 


Coaching  England  Down  Under 


The  Barcelona  Olympics  might 
be  stealing  the  limelight  for  the 
moment,  but  sporting  fixtures 
haven't  come  to  a  total  standstill 
elsewhere  in  the  world. 

Hull  pharmacist  Keith  Sykes  is 
focussing  his  energies  Down 
Under,  for  on  August  8  he  will  be 
leaving  for  Australia  as  assistant 
coach  to  the  England  student 
rugby  league  team. 

The  25  strong  squad  is  taking 
part  in  the  largest  ever 
international  rugby  league  event 
—  the  third  Student  Rugby 
League  World  Cup.  The  matches 
are  played  over  two  weeks  in  and 
around  Sydney,  with  the  final  on 
August  27. 

A  graduate  of  Bradford  in  1979, 
Mr  Sykes  has  been  playing  rugby 
league  since  his  student  days.  At 
the  ripe  old  age  of  34  he  now  says 
coaching  is  more  in  his  line  and 
has  his  level  1  and  2  coaching 
certificates. 

He  has  been  coaching  the  Hull 
University  side  for  two  years 
while  studying  for  a  PhD.  While 
there  he  was  asked  to  coach  the 
University  Athletic  Union  team, 
and  was  approached  about  the 
England  post  during  an  annual 
event  against  British 
Polytechnics. 

Mr   Sykes    rates  England's 


chances  of  winning  the 
tournament  as  "very  high"  — 
three  of  the  squad  play  for 
established  league  teams. 

Among  the  squad  is  a 
pharmacy  student  from  Bradford, 
Sean  Hockey,  who  plays  in  the 
centre.  Mr  Sykes  describes  him  as 
a  classy  player,  likely  to  be 
selected. 

•  Pharmacist  Stephen  Farrell, 
competing  for  Britain  in  the 
cycling  time  trials  in  the 
Barcelona  Olympics,  helped  the 
team  into  tenth  place  in  the 
event,  with  a  time  of  2  hours  12 
minutes  for  the  100km  course. 


Keith  Sykes 


Durex  keep  it  up  for  Brook 


Brook  Advisory  centre,  in  Milton 
Keynes  were  delighted  with  the 
stamina  and  skill  of  the  Durex  hot 
air  balloon  team  who  stayed  in 
the  air  over  Campbell  Park, 
Milton  Keynes  for  over  three 
hours  last  Tuesday. 

LRC  Products,  the  makers  of 
Durex  condoms,  sponsored  every 
minute  the  balloon  was  air-borne 
and  the  money  raised  goes  to  the 
charity,  Brook  Advisory  Centre. 

Milton  Keynes  was  the  first 
stop  in  a  nationwide  fund  raising 
tour  by  the  Durex  balloon  that 


continues  throughout  the 
Summer.  Similar  endurance 
flights  will  be  held  in 
Birmingham  on  Saturday  August 
8  and  Bristol  on  August  22. 

To  ensure  the  flight  duration 
was  pure  guesswork  the  amount 
of  fuel  in  the  tanks  was  kept 
secret,  even  from  the  pilot,  until 
moments  before  lift  off. 

The  weather  was  ideal  for  the 
flight  and  many  locals  turned  up 
to  guess  the  flight  time. 


APPOINTMENTS 


Michael  Carroll  Has  joined 
Guildford  based  Scotia 
Pharmaceuticals  as  group 
operations  director  having 
previously  worked  for  Bristol- 
Myers,  Glaxo  and  as  an 
independent  consultant. 

Liz  Healing,  a  zoology  graduate 
from  Oxford,  has  joined  Janssen 
Pharmaceutical  as  a  medical 
writer. 

Elizabeth  Arden  have  appointed 
Claire  Lewis  as  their  in-house 
public  relations  officer,  with 
effect  from  August  1. 

Ronald  Wing,  CBE  FRPharmS,  a 

former  chairman  of  Sanofi  UK 
and  Reckitt  &  Colman 
Pharmaceutical  Division  has 
been  appointed  executive 
director  of  Cortecs  International 
Ltd.  Mr  Glen  Travers  is  the  new 
executive  chairman  and  Dr 
Michael  Flynn  has  taken  on  the 
role  of  president  and  executive 
director. 

Marie  Tracey  has  been  appointed 
as  brand  manager  by  Chattem  UK 
Ltd  with  responsibility  for  the 
Corn  Silk  and  Sun  In  ranges. 


Claire  Barton,  pharmacy  assistant,  at  B.J.Wilson  Ltd,  Oakwood  has  won  a 
Marion  Merrell  Dow  award  for  getting  top  marks  in  NPA  assistants 
training  course.  She  is  pictured  receiving  her  certificates  with  (from  left) 
Trevor  Gore,  Marion  Merrell  Dow  representative,  Keith  Symes,  Chamber  of 
Trade,  employer  Barry  Wilson  and  Harold  Wakefield,  Chamber  of  Trade 


Raymond  Wills,  manager  of  the  Victoria  Pharmacy  in  Malvern,  was  one  of 
two  winners  in  a  recent  Pamper  Phases  competition  to  drive  away  a 
Vauxhall  Nova  GSi.  He  is  shown  here  (centre)  collecting  the  keys  from 
Robert  Davies,  North  London  area  manager  for  Procter  &  Gamble  (Health 
&  Beauty  Care).  Colin  Bishop,  P&G  pharmacy  account  executive  (right), 
looks  on.  Ten  camcorders  were  also  won  and  1,074  retailers  shared  prize 
money  of  £10,000 


C&D  Steradent  competition 

In  the  Reckitt  &  Colman  Steradent  £800  prize  competition  published 
in  Chemist  &  Druggist's  Oral  Hygiene  Supplement  last  week  (p23), 
we  omitted  the  section  for  the  entrant's  name  and  address.  Please  add 
these  details  when  you  send  in  your  entry. 

If  your  entry  excluded  these  details,  contact  Jan  Powis  on  0732 
364422  and  we  will  send  a  new  entry  form. 

New  entrants  can  also  obtain  extra  forms  by  phoning  in  or  writing 
to  Jan  Powis,  Editorial  Secretary,  Chemist  &  Druggist,  Benn 
Publications  Ltd,  Sovereign  Way,  Tonbridge  TN9  1RW.  


Mono  film  output  by  Final  Word,  Tonbridge,  Kent.  Printed  by  Riverside  Press  Ltd,  St  Ives  pic,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  26/18/16s  Contents  ©  Benn  Publications  Ltd  1992.  All  rights  reserved.  No  part  of  the  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in  any  form  or  by 
any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications.  Benn  Publications  Ltd  may  pass  suitable  reader  addresses  to  other  relevant  suppliers.  Ifyoudonot 
wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch  at  Benn  Publications  Ltd. 
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2  in  1  Shampoo  6  x  200ml  6  for  5 
Price  Marked  99p  P.O.R.  42.4% 
All  Type  Shampoo  6  x  300ml  6  for  5 
Price  Marked  55p  P.O.R.  41.9% 
Frequent  Shampoo  6  x  250ml  6  for  5 
Price  Marked  65p  P.O.R.  41.8% 
All  Type  Conditioner  6  x  300ml  6  for  5 
Price  Marked  59p  P.O.R.  42.2% 


2.91 
1.63 
1.93 
1.74 


Hair  Gel  Firm  6  x  250gm  6  for  5 
Price  Marked  65p  P.O.R.  41.8% 
Hair  Gel  Wet  Look  6  x  250gm  6  for  5 
Price  Marked  65p  P.O.R.  41.8% 
Foam  Bath  Cologne  6  x  I  Litre  6  for  5 
Price  Marked  72p  P.O.R.  41.7% 
Foam  Bath  Pine  6  x  Single  6  for  5 
Price  Marked  72p  P.O.R.  41.7% 


1.93 
1.93 
2.14 
2.14 


CASH  A  CARRY 

OFFER  PRICES  ARE  FOR  CASH  &  CARRY  CUSTOMERS  ONLY 

FOR  DETAILS  OF  YOUR  NEAREST  BRANCH  CALL  FREEFONE  0800  181349  wholesalers  not  supplied 


NEW  PRODUCT 
NEW  MARKET 
NEW  MONEY 


Rappell  is  revolutionary.  It's 
creating  a  new  market  for  you  and 
an  extra  profit  opportunity. 
Rappell  isn't  another  headlice 
treatment.  It's  the  first  and  only 
highly  effective  headlouse  repellent 
for  people  who  never  want  to  get 
headlice.  Its  light  fragrant  fine  mist 
spray  will  attract  new  customers 
who  simply  wish  to  protect  their 
families,  as  well  as  those  wishing  to 

 SUPPORTED  BY 

£]/2  MILLION  NATIONAL 
PRESS  LAUNCH 


USER  FRIENDLY 
PUMP  SPRAY  ACTION 


[APPELL 

HEAD  LOUSE 
REPELLENT 


Pteasnttt  Ji<it*nt 


avoid  further  trouble. 

And  with  a  major  new  press 
launch  and  a  UK  epidemic  about  to 
break,  they'll  be  attracted  towards 
your  premises  soon. 

Remember,  Rappell  is  in  a  new 
class  of  its  own.  Recommend  it  on 
its  own  or  together  with  a  treatment 
and  stock  up  now  before  the  next 
headlice  outbreak  in  your  area. 


Charwell  Pharmaceuticals  Ltd., 
Alton,  Hants,  UK.  Tel:  0420  84801 


Rappell  is  a  registered  trademark. 


06-92-2 


ATTRACTING  CUSTOMERS.  REPELLING  HEADLIC 


